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DENTIDADE
CORPORATIVA

MISSAO

Oferecer alimentos de
qualidade, inovadores,
saudaveis, nutritivos,
saborosos e com precos
competitivos,
proporcionando o bem-
estar e a felicidade das
pessoas.

\
&

“Alimentar e inspirar as pessoas
transformando sonhos em realidade”

VISAO

Ser uma grande empresa
de alimentos do Brasil,
com presenca global,
atuacao diversificada,
crescimento sustentavel
e respeito as nossas
origens.

VALORES

Simplicidade
Atitude
Colaboracao
Respeito

Exceléncia

:

g
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.4% Dias Brarco—

VISAO GERAL

@ + 65 ANOS DE ATUACAO

ﬁﬁ R$ 7,8 Bl DE RECEITA LIQUIDA 2021

328 156 ML COLABORADORES

#1NO BRASIL EM BISCOITOS E
NV MASSASH

(V) +20 MARCAS

Q CONSUMIDORES EM TODO O BRASIL
E TODAS AS CLASSES SOCIAIS

@ EXPORTACAO PARA MAIS DE 40 PAISES

B3 LISTED NM

FORTE HISTORICO DE AQUISICOES

PROCESSO PRODUTIVO
VERTICALIZADO

R$ 2,1 BI INVESTIMENTO EM CAPEX
ENTRE 2015 E 2021

RATING AAA PERSPECTIVA ESTAVEL PELA
FITCH (PELO 5° ANO CONSECUTIVO)

AGENDA DE SUSTENTABILIDADE
ALINHADA A ESTRATEGIA DE NEGOCIO

LISTADA NO NOVO MERCADO

MDIA3 +700% DESDE O IPO (2006 a
2022)
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Equipe de gestao com experiéncias interna e
externas

Ivens Dias Gustavo Claudio Dias Adil
Branco Jr. Theodozio Branco Dallago

)

Regina Dias
Branco

A

‘-_’ Y \' 4
fs SV
i (BN

VP de

Presidente Vl? de VP Industrial VP de Supply Administragcdo
Investimentos . . .
e Controladoria De Moinhos Chain Desenvolvimento
E Sustentabilidade
46 Anos 3 Anos 30 Anos 1 Ano 33 Anos
1/3;,:9{”— biosev bom'p.rego ‘/9;3‘50,_ 1/3;,:9{”—
" Sonz.\f‘uuz .‘
CUNIPAR  [NDUPA (]) |

(IBY%) -l::"':-'.l.- nar
-} DANONE SOLAR"
~— Cestily

/

Gracga Dias
Branco

VP Finangas

Romulo Daniel
Dantas Gutiérrez

Ia o
. EN]

VP Juridica
Governangaq,
Riscos
e Compliance

VP Comercial

19 Anos 3 Anos 15 Anos
& = PEPSICO BB SEGURDS
‘/9'“8 R Compannia de Scguros
hﬁqHyper ‘ Alinngn do Brasil

sovza CRUZ KIBON
Ontex ™
e
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4£0%

Nossa meta para
2030 de cargos de
lideranca ocupados

por mulheres
>

.4% Dias Brarnco—
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M. DIAS BRANCO E RECONHECIDA PELO SEU

DESEMPENHO E FORCA DE SUAS MARCAS

S FOLIA
| TOP
NSVELBORES MlND

DA DINHEIRO

Categoria
Cream
Cracker

(Salvador/BA)

Melhor
Empresa
Categoria

“Alimentos
do Brasil”,
pelo 2° ano

consecutivo

gz
VITARELLA
—

Categoria
20y Macarrao
> (Brasil)

1° LUGAR

L A2
|‘\‘t

Maior
Empresa
“Setor de

Alimentos e
Bebidas”

Regiao

Nordeste

Ranking das
100 Empresas

Lideres em
Inovacao, pelo
2°ano
consecutivo

Entre os Mais
Transparentes
do Brasil na
Qualidade das
DFs, pelo 5°
ano
consecutivo

Reconhecida

cComo uma
das Melhores
do ESG 2022

Guia EXAME

/% Dias Brarco—

T € | Mulheres
V Al nalideranga

Entre as |
empresas com 1
maior

participacao |

de mulheres
na

governanca
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RECEITA POR CATEGORIA 1S22

R

-
BISCOITOS

S

MASSAS

51, 21
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e
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MAIS DE 20 MARCAS

(s S ‘
e

VITARELLA F -_ [F|‘|’ FOOD
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..ALGUMAS MARCAS COM
FATURAMENTO ANUAL ACIMA DE

RS 500 MILHOES (202))

.4% Dias Eranco—



RECEITA POR REGIAO 1522

DEFESA 640/
Norte e Nordeste o

ATAQUE (1)
Sul, Sudeste e Centro-Oeste o

EXPORTACOES

& 29

A/ Dias Sranco—



H# 1 NO MERCADO DE BISCOITOS E MASSAS

(MARKET SHARE BRASIL - NIELSEN) o,

BISCOITOS MASSAS
i 6.0 34,7
325 340 337 336 320 3‘| 8 324 l 335 305 309
2017 2018 2019 2020 2021 1522 2017 2018 2019 2020 2021 1522

M. DIAS BRANCO x COMPETIDORES M. DIAS BRANCO x COMPETIDORES

5 principais
competidores

5 principais
competidores

32,8 38,2
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CONTAMOS COM UMA BASE DIVERSIFICADA DE

b yr
CANAIS DE VENDAS )
N ,
RECEITA POR CANAL
DE VENDAS 2021 1822

VAREJO

ATACADO

KEY ACCOUNT /

REDE REGIONAL

CASH & CARRY
DISTRIBUIDORES

) _
INDUSTRIA R

/ !

- < .\\ f ‘\ ‘

OUTROS

-

APRESENTACA



AS AQUISICOES ALAVANCARAM O NOSSO
CRESCIMENTO E AUMENTARAM O NOS5O
PORTFOLIO DE PRODUTOS

DAS RECEITAS SAO
PROVENIENTE DAS
MARCAS
ADQUIRIDAS

MOINHO DE =
ROLANDIA Iahn_gx

Z4
y .
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AQUISICAO DA LATINEX POR R$ 180 MILHOES, ATINGINDO ATE
R$ 272 MILHOES, REFORCA A PRESENCA DA M. DIAS BRANCO NOS ~ \
SEGMENTOS DE ALIMENTOS SAUDAVEIS, TEMPEROS, MOLHOS E
CONDIMENTOS (NEGOCIACAO ENCERRADA EM 03/11/21)

GIEm A, J&C

“Opcoes Nutritivas de . ) .
healthy foods” “Linha de Snacks e Acompanhamentos e

Tex/Mex” Molhos™

hand-cooked English crisps

Tyrrellé

S s @ “Batatas Chips Artesanais
Temperos” (Licenca de Distribuicdo)”

-

M DiesSBranco APRESENTACAO INSTITUCIONAL | 14




) 4
AQUISICAO DA JASMINE Ja«smlne

A . G0STO0 DE YIVER BEM
MARCA REFERENCIA E LIDER NO
MERCADO DE GRANOLAS, PAES
SEM GLUTEN E COOKIES e — —
INTEGRAIS, CONSOLIDANDO O Rthnine -
POSICIONAMENTO DA M. DIAS | — j |
BRANCO NO MERCADO DE |
ALIMENTOS VOLTADOS PARA A

SAUDABILIDADE

(CLOSING DA OPERACAO EM
31/08/2022)

: Jasmine g,

: 2 e
N RIS O
e | : ;

e
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PRESENCA EM TODO O BRASIL COM FORITE
DISTRIBUICAO E INFRAESTRUTURA

28

CENTROS DE
DISTRIBUIGAO  *=

) SB2/HO

U7/

INDUSTRIAS

5

:

:
g o @

) FIOOK
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ESTRATEGIA
CRESCIMENTO COM RENTABILIDADE

NEGOCIO ATUAL INTERNACIONAL OUTRAS CATEGORIAS
DEFESA

1 ;m,»; D, & 2 -‘2

—

PROGRAMA DE PRODUTIVIDADE E EFICIENCIA
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NEGOCIO ATUAL
_ DEFESA Proteger o Core, Escala e Market Share

N . ..
o o Duas regides comerciais: Ataque e Defesa

¢
AUAGUE o Precificacao inteligente: reducao de peso e novos formatos de

embalagens (+62% preco médio 1522 vs. 1S19)
o Fortalecimento das 6 marcas prioritarias

o Simplificacao do portfolio: -179 SKUs entre 2021 e 2020

Crescer com maior valor agregado
o Expansao nacional de Piraqué, faturamento 2x maior vs. aquisicao

o Inicio da integracao de Latinex e Jasmine
o Lancamento de produtos de alto valor agregado

Diversificar canais de atuacao
o Distribuidores, 10,8% da receita no 1522 vs. 8,9% no 1521
o E-commerce, inicio em 2020 e atuacao nas principais plataformas

Aprimorar a execuc¢ao no ponto de venda amazon
o Loja perfeita: foco em sortimento, gondola, merchandising e preco

~ 4
1%9758‘{”— APRESENTACAO INSTITUCIONAL | 18




Resultados de exportacao
o Receita: R$ 23MM em 2015 e R$ 209 MM em 2021
INTERNACIONAL o +14% de crescimento em volumes biscoitos em 2021 vs. 2020
o Vendas para 46 paises em 2021

Produtos
o 20 lancamentos para o mercado externo em 2021
o Produtos especificos para exportacao, como a margarina shelf stable

Foco em mercados com alto potencial de crescimento
o Ameérica Latina com Massas, Biscoitos e Farinhas
o Ameérica do Norte com Private Label
o Africa com Margarinas e Biscoitos

\/

M DiasSranco— APRESENTACAO INSTITUCIONAL | 19




SAUDABILIDADE SNACKS MOLHOS E TEMPEROS

FITFOOD

! rm:u [; ITFOOD l
l‘l‘ﬂllll mlnum
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o R$ 560 MM de reducédo de despesas entre 2020 e 2021
SG&A de 26,4% em 2019 e 21,0% no 1522
o Implantacao do SAP para inicio de 2024
o Melhora do nivel de servico (OTIF) atual em 50% e meta 80% em 2025
o Melhora do Capital de Giro, maior prazo médio de fornecedores
13 dias em 2019 e 54 dias no 1522
o Alongamento da Divida
38% no longo prazo em 2019 e 94% no longo prazo no 1522

o Politica de Hedge
o Time e evolucao da governanca

PRODUTIVIDADE E ) _ - ) ) (JIBS)
EFICIENCIA Diretoria de Pricing; Diretoria de Compras; VP Supply e c oL AR
VP Juridico Cestils

~ PEPSICO
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Impacto do cenario externo desfavoravel 2020-2021

US$ TON. Mercado

é

OLEO DE 870
PALMA

2019

US$ TON. Mercado

201

996

2020

245

1.476

2021

yAL:

R BN

2019

PTAX FECHAMENTO

DOLAR 2019

.

2020

5,2
= 4,0 B
ax B
B =B

2020

2021

5,6

2021

1.572

1522

1522

52

1522

CUSTO (% daRL) 44 59
,97/0

8,1%
6,3% - .
E= B

2019 2020 2021 1522

11%

CUSTO (% da RL)

32,9% 338% 3589

30,6% -
mEm

2019 2020 2021 1522

IMPACTO EBTDA (R$MM)

2020 2021

A/ Dias Sranco—

126% '194%

“”"\\\if% 10,2%
627,

446
21 5

2019 2020 2021 1521 1522

™ EBITDA (R$ MM)
== Mg. EBITDA (%)
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GANHOS DE PRODUTIVIDADE E

EFICIENCIA 2020 E 2021 o,

2020

economias estruturais de custos e
despesas, em todas as areas e

PERFORMANCE
externa

GANHOS RECORRENTES R$ 184 MM

RECONHECIDOS EM 2020

GANHOS RECORRENTES R$ 438 MM

ANUALIZADOS

&

Mais de 200 iniciativas para capturar

processos, com apoio de consultoria |

2021

REDESENHO
ORGANIZACIONAL

GANHOS RECORRENTES RS 80 MM

RECONHECIDOS

LOGISTIC/PRODUCTION
NETWORK DESIGN

GANHOSRECORRENTES RS 42 MM

RECONHECIDOS
APRESENTACAOQ INSTITUCIONAL | 24
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GANHOS DE
PRODUTIVIDADE E AT

EFICIENCIA 2020 E 2021 REDESENHO

ORGANIZACIONAL

EXEMPLOS

SG&A (%RL) COMERCIAL
v Adequacdo do n° de promotores de vendas

26,4% v' Renegociagdo de contratos de marketing

241% 24,2% 24,7% LOGISTICA
21,4% 21 0% v' Envio direto da fdbrica para os clientes
’ /0 v Interrupcdo tempordria das linhas de producdo (ou seja, massas
da planta Maracanau da Fabrica Fortalezal)
v Fechamento de 4 CDs

ADMINISTRATIVO
v' Terceirizacdo da folha de pagamento
v Otimizacdo na contratacdo de servicos gerais

RESTRUTURACAO CORPORATIVA
2017 2018 2019 2020 2021 1822 v Menos cargo de Diretor. Ex: Auditoria Interna e Riscos
combinados com Juridico e Governanca e extincdo do cargo
de Diretor Administrativo)
/ v Extincdo de um dos trés niveis de gestdo das fabricas

A/@mgmao APRESENTACAO INSTITUCIONAL | 25




Eficiéncia Logistica ¢ {piiaue +

REDESENHO NETWORK ’
ORGANIZACIONAL DESIGN

2020 Drivers de Produtividade e Eficiéncia

Despesas com logistica (% ru) |

9 Footprint

v Reducdo de 4 CDs 21/22

v Maximizacdo da distribuicdo direta das fdbricas

-17% /- 2p.p

(=
Distribuicdo
v Redimensionamento de frota
= v’ 294 caminhdes a menos
N Armazenamento
1Tri22 ITrio2 k"ﬂj v Aumento de 12% na produtividade intferna dos CDs

(Ton/HC) com gestdo e uso de tecnologia (WMS)

2Q22
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Eficiéncia Logistica ¢S aue + g +

REDESENHO NETWORK /
ORGANIZACIONAL DESIGN

SERVICE LEVEL - MAIN KPls SERVICE LEVEL - MAIN KPls

OTIF
CASE FILL RATE .
Q..J TGT 20272: 90% S TGT 2022: 60%

PROCESSO DE MATURIDADE IBP “©TGT 2024: 80%

(PLANO DE NEGOCIOS “©TGT 2024: 95%
INTEGRADO) mm Feal — Meta
ﬁ&!!!
E B9 . 885 2021 QI Q2 Jul Bao  Ear
Rl @l Q2  Jul Ago et - e Meta
&
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OTIMIZACAO
DE SKUSs

‘I 79SKUS

DESCONTINUADOS

A/.@mgww— e AO INSTITUCIONAY | 28




DE 2020 A 2022 REALIZAMOS AS MAIORES CAMPANHAS
DE MARKETING DA HISTORIA DA M. DIAS BRANCO

. - .&_——e-—\
®piraqué ADRIA| isabela.

-

f\’\*\

e

-

’ G :J Z
o == &e % | EXPERIENCIA BOA €OM
oy GOSTINHO DE QUERO MAIS
spalhe —
O amor que _ \ M O
Ny :;
(1 v -

—— fortaleceg isabela.

\ |
.\‘. " ~ g2
YG 3
1_1 ulllL U
R
' \'. -~

vech n.-lD"
Para v e
Ml ‘m__,,)-.n

' t ° :srAqo

*EXBIPERIMENTAR)

@iguatemi

‘4
'
;

“Adria Grano Duro”

“Detalhes que valem
mais” v, “Receita de Carinho”

“Isso tem um Q de Piraqué”
“Merchandising no BBB”

“Abrace as diferencas” “Espalhe o amor que

lz% “Nosso som tem diferenca” 6% fortalece” 6% “#BoraExperimentar”
Da Receita Total* 20% Da Receita Total* 9% Da Receita Total* 9%

Da Receita Total* Da Receita Total* Da Receita Total*

* Receita Total do 1522

&
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CRESCIMENTO COM RENTABILIDADE:

LANCAMENTOS E NOVAS CATEGORIAS ADQUIRIDAS

Lancamentos Biscoitos 2022

@ piraqué

Novas categorias adquiridas

FTFO0D Jasmine
— UFU_] mm
l[:m SR o~ Integrais
}ﬁ
@
i } Saudabllldade Fﬁ ”
\( N A ENITTTEN  Jasmine Jasmine
COOKIE wrEsna
g(—.:l~
= (a1 -t i
,,,,,,,,, :-'133?4 Molhos e
. = temperos
________________________________________________________________ o
Snacks &
Tex-Mex
________________________________________________________________ o
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Fortalecimento das Marcas - Piraqué

Expansao da Piraqué no Brasil como marca de alto valor se apropriando do universo da originalidade

ORﬁéTﬁﬂ“ﬁfﬁﬂgus LANCAMENTO COOKIES
DUPLO MALTE CAMPANHA &

CAMPANHA &
SAMPLING DIGITAL
CONCURSO CULTURAL CAMPANHA

CAMPANHA
“Q DE PIRAQUE"

ACUITAR COLMIED

ACETTAR COOMER COM MME COTAR
6 CHOCTAATL UL VERDADE

TEXTURR =

E RECHEID *To-
IMPESSIVEIS  [=0alar
DE COPIAR

Cookies
Piraque com
VY TCOCTR
original. ...

ZECA PAGODINHO
MESTRE ORIGINALIDADE
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Fortalecimento das Marcas - Piraqué

Piraqué com forte avanco em Conhecimento, Consideracao, Frequéncia de compra e Preferéncia

com avanco em todas as regides do pais Onda 3 — Nov21 Onda 4 - Abr22

PIRAQUE (2200) PIRAQUE (2210)

Conhecimento Total
Consideracao

Compra ultimos 3 meses
Preferéncia

3 5 @ piraque

APRESENTACAOQ INSTITUCIONAL | 32



Fortalecimento das Marcas - Adria

Q PRACA:SP

LY

@ OBIJETIVO: Marca referéncia em cuidado no

e PERIODO: JUN|SET detalhe e ingredientes selecionados
HH

’&‘\ ONLINE

You 5 verizon’ ﬁ

N\ o,

OFFLINE
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Inovagao >>> com foco em itens de maior valor
agregado, receita bruta de lancamentos* cresce
sequencialmente

+ 5x (2021 vs. 2015) Var. +14%
292

(RS milhoes)
197
salnl I i

2015 2016 2017 2018 2019 2020 2021 1521 1822

* Produtos / Sabores Lancados nos Ultimos 24 Meses

e

A/ Dias Eranco—




FSTRATEGIA DE PRECIFICACAO
CRESCIMENTO DO PRECO MEDIO

“Aumento do preco méedio ao longo dos anos,
com contribuicdo dos lancamentos de itens com
maior valor agregado” 39.0

RS/Kg

Preco Médio
Lancamentos 1 3'7
(R$/Kg) 14,6 R$/Kg
o

Preco Médio Cootues -;'
T SO0

2017 2018 1522

\—//
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Agenda de geracao de valor com resultados

concretos e acima da média da industria em 2022

M. Dias Branco com melhor performance em gestao da pressao de custos x repasses de preco,
bastante acima de outras companhias

Receita liquida H1 2022 vs. H1 2021
m Empresa @ Regido H1 2022
(MM USD)

C,CU Chile (fﬁ;) 28.9% 7.8% -21%- 3%
Brassi fj'f;; 25.5% 11.7% 1% I 1%
ﬂmbev Brassil - NAB (f450&;§) 28.4% 19.9% 9% . 17%
ambev Brasil - Cerveja fj'gg 18.2% 12.1% % [} 5%
Softyso Latam ;E]I';;lf 19.6% 13.9% < | %
Amérca Gentral }$+517377o;1 72 >7% & 7%
@brf Global (excl. Brasil) fj;;j 14.5% 15.5% | 1% 2%
S camil Brasi ¥ 3??;;: )‘ 2 5.9% 10.9% I «
1/959&;@— Brasil (fjg;f) 22.9% 28.5% e =

M. DiasBranco— APRESENTACAO INSTITUCIONAL | 36




E-COMMERCE

“Primeiros passos o e-commerce, com

@
produtos vendidos nas principais Novas Alla“?as

plataformas.” | W da k: levoo

== +176% crescimento no sell-out em | Chiper Q shopper
c— plataformas digitais (2021) comb

%" Novas aliangas 2022 Lojas Oficiais

mercado amazon
Langcamos as nossas lojas oficiais de livre o
—— Piraqué, Adria e Vitarella no Mercado Livre, ﬁ

Amazon e Shopee

Sh
SNnopee
M Dias Brenco— APRESENTACAO INSTITUCIONAL
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EXPORTACOES

ALCANCAMOS UM
NOVO PATAMAR

+ 9x (2021 vs. 2015) Var. -14%

235
209

Foco em mercados com alto potencial
de crescimento

®

Mercado de Private Label

©

Produtos adaptados ao mercado
de exportacdo

@ ®

Exportamos para 46 paises em 2021

83 -9

. 62
23 29 33 I I
mm BB

2015 2016 2017 2018 2019 2020 2021 1521 1522

Lancamos 20 produtos destinados
exclusivamente ao mercado externo em
2021

46

@

+14% de crescimento em volumes na
categoria de biscoitos em 2021

ya
//9/@8%/100—— e APRESENTACAO INSTITUCIONAL | 38




NOVA POLITICA
DE HEDGE ux)

Nossa politica visa
estabelecer regras e
diretrizes gerais para
proteger e otimizar os

resultados contra flutuagoes
nas taxas de cambio e

precos de commodities

MODALIDADE

HEDGE DE CAMBIO
Protecdo de Fluxo de Caixa
(NDF e Opcoes)

HEDGE DE COMMODITIES
Conftratos Futuros

HEDGE DA DIVIDA
Protecdo de Divida em Moeda Estrangeira
(Contratos de Swap)

APRESENTACAOQO INSTITUCIONAL | 39



1° emissao de CRA da M. Dias Branco

(liquidacdo em 24 de marco de 202]) P
R$ 811,6  TOTAL CAPTADO REMUNERAGAO
(milhdes) |
"""""""""""""""""""""" " serie
R$ ~2’3 2,9x acima do valor inicial § Prazo: 7 anos
_______ e | Taxa: 3,79% + IPCA
TITULO VERDE |
__________________________________________________________________________________________ 2° Série
Rating Nacional de Longo Prazo ‘AAA’ (bra) Prazo: 10 anos
Perspectiva Estavel (Fitch Ratings) i Taxa: 4,13% + IPCA

&
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Capital de Giro

R$ 284 milhdes de
liberacao de capital de
giro, com contribuicao

relevante da melhora dos
prazos medios de
pagamentos e utilizacao

de Impostos a recuperar

2721 2722
/" /’§
+14 16
----- 134 --22__1 50!
\\_/ \\_/

2121 2122

+8 /fs\ +5 /f\
----- 449 F-----1 54 )
\ 7’ \ 4

~ = N -

2121 2122
-2 / N\ 31 / N\
————— 471 -2 r102!
N 7/ A 7/

N - N -
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NOVA POLITICA DE DIVIDENDOS >
- = /."
=T / ’. - ‘\x\ ,’? | _».:!..,*' 3 = | “

PRINCIPAIS MUDANCAS

S

FREQUENCIA VALOR PAYOUT

agamentos
zorgcmo ° RSO 05/agao 60%

(4 fixos e 1 variavel) (para cada pagamento fixo)




RECUPERACAO DOS RESULTADOS AO LONGO DE 2021 e 2022

2:5
;JJ l § l
. 33,5%
. 32,5% 32,5%
ElZCuElgﬁ 3] 9%31 2%
(R$ BI) oAl R e 8 T2. 4121 21122 2122 l_l I 29,9%
34.3% A m

31,4% (B‘I’SOCLgI“T”gs) 12V 08 - AT21 1122 212
26,8% 27 8% 26,2% 26.1%
v .
Mgl DIo] ~ 5109 4121 122 2122 32 7%
31 3% 30,7% 31,.0%

13.1% 14,3%

29, 57 Uz
8,5% 8,4% “éﬁiﬁf I l
3,2% . 4.7% e T S D 11209102
EBlTDA -

112717 2124 3w 4121~ 1722 2722
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RECEITA LIQUIDA =¢ oo

: V=N CAGR 9,1% Var. +27%

53 54 6,0 6,1
4,4

2015 2016 2017 2018 2019 2020 2021 1821 1522

APRESENTACAOQ INSTITUCIONAL | 45



EBITDA r$ MILHOES)

y f\ 1 '3 O 4 15 57

/149% :
8,8%

’ 7919 966 933 6 2% 10,2%
N/ / 687 e
Mg 446

.. 21

.z /:0 -5

B~ 2015 2016 2017 2018 2019 2020 2021 1521 1522

== M. EBITDA (%)
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VOLUME MILHOES DE TON)

CAGR 0,2%

2015 2016

1,

1,84 1,82 1,77 5 1,70

2017 2018 2019 2020 2021

Var. -1,6%

0,81 079

1821 1522
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LUCRO LIQUIDO (=5 i ioes

;' o/

15,6%
¥31% 217

2,07

10,5%
6,5%

/ 784 844 6.2%
413%/‘
271

157

-
2015 2016 2017 2018 2019 2020 2021 1S21 1S22

-o— Mg. Liquida (%)
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CAPEX (r$ MILHOES)

)
2 9,9%
50% 61% 50% 5.3%
31% 27% | 27%  2.6%
457 B B —o
330 321
| 264 301
222 208
2015 2016 2017 2018 2019 2020 2021 1521 1522

—e= (Capex / Receita Liquida (%)
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4
ALAVANCAGEM
(DIVIDA LIQUIDA / EBITDA DOS ULTIMOS 12 MESES)

/|

| < | e
N/ i LOcia !

v 19 | Moinho | ------ R

; 7 S o . Rolandia |

i . Moinho !

= . 1,3
10 ® '

, 0,8 0,8

04 04 o,4 ‘ 0.6
. . l 0,2 -0,2 -0,6

po -
~MDIA @piraqué Igntdslnex

BS|LI"-§TED MM

Adria: Adquirida em 2003
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Principais Indicadores - Desempenho 1522 vs. 1521

CUIDAR DO PLANETA ACREDITAR NAS PESSOAS

Consumo de agua 0 Mulheres na _ Compras de +

(m3/Ton.) 010 /0 lideranca (%) 1’1 P-P- fornecedores 2’9p‘p‘
locais (%)

Residuos enviados  _ Frequéncia de

para aterros (%) 4,7p.p. Acidentes de '10,0%

Trabalho (taxa)

Perdas de insumos
+
NO Processo 071 P-P-

produtivo (%) Gravidade de (o)
Acidentes de +810’2 /0

Desperdicio de _ o Trabalho (taxa)
produtos acabados 60’0 %0

(R$)
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PROTECAO
FLORESTAL

A M. Dias Branco adotou,
em 2021, 800 hectares da
Reserva Natural Serra das
Almas (RNSA), por meio da
Associacao Caatinga (AC)

e
O

800 hectares adquiridos

Expectativa de compensar 2,9
mil tons de gases de CO,

Projeto piloto com 50 hectares
em 2019

Em linha com Agenda de
Sustentabilidade e metas publicas
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ALIANCA

OMEGA

@ GERAGCAO DE ENERGIA EOLICA ‘r Omega

Investimento de R$ 9 milhdes
3 parques edlicos, instalados em Paulino Neves/MA
Capacidade instalada do complexo: 97,2 MW

Total redirecionado para M. Dias Branco: 18 MW (50% da necessidade da
Companhia)

Meta de utilizacao de 90% de energia renovavel até 2030
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NOSSOS COMPROMISSO ATE 2030

Reducdo do consumo de dgua para 0,40 m3/t produtos; v/

Reutilizacao de 30% da agua consumida;
Zero residuos enviados para aterros sanitarios;
Recuperacao de 28% de embalagens poés-consumo;

Alcance das metas baseadas em ciéncia, que estao em

v

v

processo de elaboracao junto ao Science Based Targets

Initiative (SBTI), para reducao de emissdes absolutas de
gases do efeito estufa (GEE) escopo | e 2;

Adocao de duas marcas de produtos com selo carbono
neutro;

Utilizacao de 90% de energia renovavel do escopo 2;

Utilizacao de 100% de embalagens plasticas de produto
acabado reciclavel e/ou compostavel e/ou
biodegradavel,

Reducao de 25% das perdas de insumos No processo
produtivo;

v

v

v

v

v

Reducao de 50% de desperdicio de produtos acabados;

150 mil pessoas impactadas pelo programa de fomento
ao empreendedorismo e profissionalizacao no setor
alimenticio nas comunidades do entorno;

80% em indice de satisfacao dos colaboradores medido
em pesquisa externa;

40% de mulheres na lideranca;

Taxa de frequéncia de acidentes no maximo em 0,5
(colaboradores proprios);

Taxa de gravidade em no maximo 8 (colaboradores
proprios);

Lideranca no market share em quatro categorias com
apelo de saudabilidade e nutricao;

10 milhdes de pessoas impactadas pelo programa de
educacao alimentar para a populacao em geral;

80% de compras de fornecedores locais.
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Obrigado!

www.ri.mdiasbranco.com.br
»  www.youtube.com/rimdias

DA ri@mdiasbranco.com.bor

Gustavo Lopes Theodozio
Vice-Presidente de Investimentos
e Controladoria
Tel.: (85) 4005-5667
E-mail: gustavo.theodozio@mdiasbranco.com.br

Fabio Cefaly
Diretor de Novos Negdcios e Relacdes com
Investidores
Tel.: (11) 3883-9273
E-mail: fabio.cefaly@mdiasbranco.com.br

Rodrigo Ishiwa
Gerente de Relacdes com Investidores
Tel.: (11) 3883-9225
E-mail: i@mdiasbranco.com.br

Everlene Pessoa
Analista de Relacdes com Investidores
Tel.: (85) 4005-5730
E-mail: i@mdiasbranco.com.br


https://ri.mdiasbranco.com.br/
http://www.youtube.com/rimdias
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Apresentacao dos
Resultados

LT

2T22 | 1522

»  youtube.com/rimdias
ri.mdiasbranco.com.br

@ ri@mdiasbranco.com.br


mailto:ri@mdiasbranco.com.br
https://ri.mdiasbranco.com.br/
https://www.youtube.com/c/RIMDias

As afirmacodes contfidas neste documento relacionadas as
perspectivas da administracdo sobre os negocios da M.
Dias Branco sdo meramente tendéncias e, como tais, sGo
baseadas exclusivamente nas perspectivas da
administracdo sobre a confinuidade de acdes do passado
e presente, e em fatos j& ocorridos. Essas tendéncias ndo
se constiftuem em projecoes € nem estimativas, e podem
ser alteradas substancialmente por mudancas nas
condicoes de mercado e nos desempenhos da
economia brasileira, do setor e dos mercados

infernacionais.



Receita SG&A* % da
Liquida 2T22 Receita
Liguida 2T22

R$ 2 ,5 Abaixo

Recorde 20%

trimestral

* Despesas administrativas e com vendas

EBITDA Mg. EBITDA Aquisicao
2722 2722

RS 357 1
Msilhées 4y3% Jasmine

Dobro do ano 5,8p.p. maior
passado qgue no ano
passado

** Enterprise Resource Planning (Software de Gestao Empresarial)

QY ©

Alianca para Simplificacao
geracao de de processos e
energia edlica mudanca de
ERP**

rOmega |:Dsimplifique,




(m |q
MELHORES

WESG.. §

N>

Faca parte do guia das empresas referéncia

em sustentabilidade e governanga ¥
corporativa de 2022

M. Dias Branco ¢
reconhecida como uma
das Melhores do ESG
2022 do Guia EXAME

| c© | Mulheres

V A | na Lideranca

Indice que monitora
empresas que colaboram na
Igualdade de oportunidades
em posicoes de lideranca

O NOSsSO coMmpromisso &

ter 40% de mulheres
na lideranca atée 2030

60
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Estratégia de crescimento com rentabilidade

NEGOCIO ATUAL INTERNACIONAL OUTRAS CATEGORIAS

|
PROGRAMA DE PRODUTIVIDADE E EFICIENCIA




@ piraqué Crescimento acelerado com aumento

de distribuicao dentro e fora do Brasil

Receita Biscoitog F?ece.ita
Penetracgao Biscoitos
nos Lares Regiao de
Brasil* Defesa**

+ L£46% 25% + 87% + 11%

2122 vs. 2121 2021 2122 vs. 2121 2122 vs. 2121

Investimento
em
Lancamentos

Receita

Biscoitos
Exportacoes

Biscoitos
Total Brasil

* Kantar




latineXx

brands ~—"

195% 2346% Novas Redes

% Crescimento de m Aumento no numero ' Atacadao
receita bruta de PDVs T
f
2T22 vs. 4T21* 2722 vs. 4T21* — ) Carrefour
Big

0

TEMPEROS PREMIUM

TYRRELL'S SE E TASTE&CO
FEITO COM BATATA NAO PASSE VONTADE.

DE VERDADE. ‘
M \ ,l‘)! " PN I = N

T}nvlk \\ rell§ ]\r;:]‘g l_\'l rells ( '@

Y

‘- . .I_.an,ohb_
| (FTFoc (FITFOOD)
CHOCOLATE

B
CRICHNTA S RS

*Fechamento da transacdo em 03/11/21.



RECEITA
&
MARKET SHARE

&
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Y

R$ 2,5 bilhdes de Receita Liquida,
com crescimento sequencial dos volumes e aumento gradual dos precos

P Receita Liquida Volume Vendido Preco Médio
[e] (R$ milhdes) (Mil Ton.) (R$/Kg)

= o
/m/ ‘ \m\ 807 794

4.388 2 0 575
2497 3470 - 450 456 440 419 ’
1.9792']802']651.8%. 576 I 48 49 50 43

4,4
2121 3121 4121 1722 2122 1521 1822 2721 37121 4721 1722 2122 1821 1822 | 2121 3721 4721 1722 2122 1521 1522




2T22 vs. 2T21

Y e

Categorias de Atuacao

RECEITA LIQUIDA

- VOLUME VENDIDO

PRECO MEDIO

Receita +26,2%
(R$Lﬁ|ﬂ:30elg R$ 2.497
Volume
Vendido -7,0%
(Mil fon.) 419
A';\r,edc,o +36,0%
rike  R$ 6,0

SES o 27 075 -4,6% +35,3%
RS 1.303 132 RS 9.9
RECEITA LIQUIDA \ VOLUME VENDIDO : PRECO MEDIO
MASSAS +16,5% -13,5% +34,7%
RS 535 89 RS 6,0
RECEITA LIQUIDA . VOLUME VENDIDO . PRECO MEDIO
FARINHA
EFARELO  +23,5% -5,4% +30,1%
RS 441 175 RS 2,5
RECEITA LIQUIDA . VOLUME VENDIDO . RRE @) MEDIO
MARGARINAS
EGORDURAS +31,1% -9.1% +44,1%
RS 146 17 RS 8,6
RECEITA LIQUIDA : VOLUME VENDIDO : PRECO MEDIO
ourRoS  +77,3% | +12,2% | +57,9%
RS 73 5 5 RS 15,8 66



2T22 vs. 1T22

Y e

Categorias de Atuacao

RECEITA LIQUIDA

- VOLUME VENDIDO

PRECO MEDIO

Receita +32,1%
(R$Lﬁ|ﬂ:30elg R$ 2.497
Volume
Vendido +11 '5%
(Mil fon.) 419
A',’\r,edc,o +18,7%
rike  R$ 6,0

SEUS 2 BT ZAET 02:228% U130
RS 1.303 132 RS 9.9
RECEITA LIQUIDA \ VOLUME VENDIDO : PRECO MEDIO
MASSAS +37,1% +16,7% | +17,5%
RS 535 89 RS 6,0
RECEITA LIQUIDA . VOLUME VENDIDO . PRECO MEDIO
FARINHA
EFaREL0 +18,0% +3,1% +14,1%
RS 441 175 RS 2,5
RECEITA LIQUIDA . VOLUME VENDIDO . RRE @) MEDIO
MARGARINAS
EGORDURAS +0,7% -4,0% +4,9%
RS 146 17 RS 8,6
RECEITA LIQUIDA : VOLUME VENDIDO : PRECO MEDIO
OUTROS  +48,6% | +31,4% | +13,1%
RS 73 5 5 RS 15,8 67



| SYPAVI-R YA

Y e

Categorias de Atuacao

Receita +26,5%
(R$Lﬁ|ﬂ:30elg R$ 4.388
Volume
Vendido -1,6%
(Mil fon.) /94
A',’\r,edc,o +28,6%
R9/KQ] R$ 5,5

RECEITA LiQUlDA VOLUME VENDIDO PRECO MEDIO :
i i A/@mgmeo—
LS o 230 275 +1,8% | +28,0%
RS 2.236 240 RS 9.3
RECEITA LIQUIDA \ VOLUME VENDIDO : PRECO MEDIO
MASSAS +19,3% 5,1% +25,7%
RS 925 166 RS 5,6
RECEITA LIQUIDA . VOLUME VENDIDO . PRECO MEDIO
FARINHA
eFARELO +19.2% 1.1% +20,4%
RS 815 3464 RS 2,4
RECEITA LIQUIDA . VOLUME VENDIDO . RRE @) MEDIO
MARGARINAS
EGORDURAS +31,6% -11,5% +48,8%
RS 291 35 RS 8,4
RECEITA LIQUIDA : VOLUME VENDIDO : PRECO MEDIO
OUTROS +64,6% +6,6% +54,4%
RS 121 8 RS 15,0 68



A inovacao em Biscoitos segue em patamares elevados, contribuindo
para o aumento da receita e das margens

Receita Bruta de Lancamentos de Biscoitos*
(R$ milhdes)

68.9 '0
60 2

1721 2121 3121 4721 1122 2122

f;’h

.:f,:v" * Produtos / Sabores Lancados nos Ultimos 24 Meses

69



Aumento do preco médio, com contribuicao dos lancamentos de itens
com maior valor agregado

28,0
218 248 ¢
21,9 A RS/Ke B
Preco Médio /e l/\g

Lancamentos
(R$/Kg)

Preco Médio
M. Dias Branco

1721 AVA 3121 4721 1722 AVY

| % [ETFom | i

70



Crescimento da receita liquida nas duas regioes
comerciais do Brasil (Defesa e Ataque)

1S22 vs. 1521 2722 vs. 2121




Investimentos em marketing para alavancar as vendas, 9»«%
fortalecer as marcas e apoiar os lancamentos de produtos

Série musical
“Nosso Som tem
Diferenca”

“Viva seu Momento Treloso”

#boraexperimentar : .
Escorrego e Ski Bunda em Recife

em Fortaleza

EXPERIENCIA BOA COM
GOSTINHO DE QUEROC MAIS




Alimentos e Bebidas

Prémio - 2° lugar
Stand Mega Porte

Participacao em importantes feiras de alimentos

hatural
@liech

Produtos Naturais

35.600 | VISITANTES

42 mil | M2 DE PAVILHAO

772 | EXPOSITORES

Panificacao e
Confeitaria

54.863 | VISITANTES

36 mil | M2 DE PAVILHAO

350 | EXPOSITORES

i
m LD
PRIV

LABBI

Sonhar, realizar, crescer.

S Visit us at

PLMA 2022 show

Amsterdam / M. Dias Branco /4 ORLD
- i . PRSP | || { \//\( ',
1AV S1STLTO jUune AStor LuLs LB

PLMA - Amsterda

(Private Label Manufacturers
Association)

15.000 | VISITANTES
120 | PAISES

73
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Crescimento de dois digitos, com novas aliancas e
E-COMMERCE diversificacdo de produtos

Novas
Aliancas

QB do

levoo Chiper

Lojas
Oficiais

mercado
livre

amazon

=

Vendas
On-line

+64%
2T22 vs. 2T21

@ shopper




Ganho de market share volume Brasil em Massas e
Farinha de Trigo Doméstica

Massas (%) Farinha de Trigo Doméstica (%)

8,7
397 31,0
' 6,6
I 3 30IIO I I

2121 3121 4721 1122 2122 2121 3121 4721 1122 2122

Fonte: Nielsen — Retail Index. Total Brasil. INA+C&C.



Os reajustes de preco e a transicdo no 2T22 para Cream Cracker
embalagens com menor peso liquido (destaque P
cream cracker e maria maizena) contribuiram para
a retracao do market share volume

Biscoitos (%)

jan/22 fev/22 mar/22 abr/22 mai/22 jun/22

Maria Maizena — 3509
Vendas em unidades 4009

31,9 31,2 325 335 999

2121 3121 4721 1122 2122

jan/22 fev/22 mar/22 abr/22 mai/22 jun/22

Fonte: Nielsen — Retail Index. Total Brasil. INA+C&C.



As exportacoes seguem em patamares elevados,
com crescimento vs. o 1T22

40,0

39.2

Receita Liquida de Exportagoes
34,6 32,1

(R$ milhoes)
41,6

AVA 3121 4721 1722 AV




CUSTOS
&

DESPESAS




Y

Recuperacao da margem bruta no trimestre: aumento do preco
meédio e custos das commodities abaixo dos praticados pelo mercado

34,3%
31,4% 30,8%
27,8% 260% 261% 27'.4%/‘
50 456 807 794
440 9
376
(44} (48} (49} (50} (43)
- 2121 3121 4121 1722 1521
gk’ -
5 -®- Mg. Bruta (%) o Volume (Re/kg} Preco Médio

'Q“JE.RMA“ (Mil ton.) .
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Custos abaixo dos praticados pelo mercado, fruto da gestao de
compras, estoques e politica de hedge

IRIGO ..oz OLEO DE
(US$/TON.) /& 450 PALMA
434 (US$/TON.) 1.808

377 388

1.729 1.707
_ZZ%I 4 1.62] 1.572
/ m
353
1
317 —T361 1.377

/
279 285 288 288 . 1.227 1.227 1.229

289 289

jan-22  fev-22 mar-22 abr-22 mai-22  jun-22



Y

As despesas administrativas e com vendas (SG&A % da Receita
Liquida) foram menores que no 2T21, preservando os ganhos de
produtividade e eficiéncia capturados nos ultimos dois anos

SG&A
(% da Receita Liquida)

21 9% 22,9%

207% 15 6 195% 19.8% 200/

"kﬁzﬁ‘ / 2121 3121 4721 1722 2122 1521 1522




A/@/m’g'maeo—
Crescimento de 113,6% do EBITDA vs. 2721, com aumento da Margem
EBITDA
10,2%
13.1% 14,3% Uz
8,5% 8, 4% = 2%
4, 7% 357 1 446 0
286,6
167.2 182,7 214,6
_ 2121 3121 4721 1122 2722 1521 1522
-@- Mg. EBITDA (%) g Ll

R$ milhdes)




A

Crescimento de 64,1% do Lucro Liguido vs. 2T21 e 72,5% vs. 1521, com
aumento da Margem Liquida

6,2%
72% 9P 70 i e g
,.i —O— ,U70 o—
2'0% 233 5 271 ,3
196,6
142,3 151,1 157,3
37.8
_ 2121 3721 4721 1722 2122 1S21 1522
oo Lucro Liquido
-@- Mg. Liquida (%) . o m”h%es)



GERACAO DE CAIXA,
DIVIDA E
INVESTIMENTOS

l% Qwegmeo——



D e

Consumo de caixa de R$ 70,1 milhdes, fruto do aumento dos estoques buscando custos
competitivos vs. o mercado e melhoria nos niveis de servicos

Variacao do capital de giro (R$ milhdes)

Estoques (R$ milhoes)

I
i 2.000
|

-92 -89
| -421]
~ 620
1.440 +36% 2721 3721 4721 1722 2722
~
457 o4

Prazo Médio (Dias)

855
49 47 o o4
1722 2122 60 p —50
B Matérias-primas  Produtos acabados © Oufros* 34 37 39

2121 3121 4721 1722

- Fornecedores Estoques Clientes

*Qutros: Embalagens, importacdées em andamento, materiais, etc.
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Aumento de 25,6% dos investimentos no 2T22, com destaque para
transformacao digital

2121 VAVY. 1821 1522

Total R$51.6 R$ 64,38 R$ 92,3 R$115,0
(RS MM) (3% RL) (3% RL) (3% RL) (3% RL)

Variagado +25,6% +24,6%

(%) (2722 vs. 2721) (1522 vs. 1521)




Alavancagem de 1,3x no 2T22. Aumento vs. 2T21 em funcao dos JSCP

extraordinarios de R$ 588 milhdes pagos em fev/22. A Companhia segue com
a classificacao AAA e perspectiva estavel pela Fitch Ratings

(Caixa) Divida Liquidos (R$ milhdes)

Alavancagem (x EBITDA) PELO 4° ANO
CONSECUTIVO
1.012 1.172 Rating Nacional
_362 140 ' de Longo Prazo
_ Perspectiva Estavel

-1 Reafirmado pela
03 Fitch Ratings*

2121 3121 4721 1722 AV

Alavancagem
(Caixa) Divida Liquidos / EBITDA (Ult. 12 meses)






Principais Indicadores - Desempenho 2722 vs. 2T21| 1522 vs. 1521

CUIDAR DO PLANETA

2T22vs. 1S22vs.
2T21 1S21
Consumo de agua +6,5% 0,0%

(m3/Ton.)

Residuos enviados
para aterros (%)

-5,2p.p. -4,7p.p.

Perdas de insumos
NO Processo
produtivo (%)

+0,3p.p +0,1p.p.

Desperdicio de
produtos acabados -69,2% -60,0%

(R$)

ACREDITAR NAS PESSOAS

2T22 vs. 1S22 vs.
2T21 1S21

Mulheres na
lideranca (%) -1,4p.p. -1,1p.p.
Frequéncia de
Acidentesde  -11,0% -10,0%
Trabalho (taxa)
Gravidade de _14,5% +810,2%

Acidentes de
Trabalho (taxa)

2T22 vs. 1S22 vs.

2T2] 1S21

+4,8p.p. +2,9p.p.

Compras de
fornecedores
locais (%)




)

Destaques ESG

Orgulho da luta
| pelo direito de
sereamar. .,

=

'.Monnsﬂupcioa

Arrecadacao solidaria
para os colaboradores
vitimas das enchentes
em Pernambuco

‘mil = BETom

Campanha de
apoio a Causa
LGBTQIAP+:
Selo em rede social
inferna

Financiamento
coletivo: Apoio aos
colaboradores de
Pernambuco vitimas
das enchentes

Doacoes a
comunidades:
No 2722, 723 tons
para mais de 100
instituicoes

Semana do
Meio Ambiente:
Evento com
acoes para os
colaboradores

SEMANA

>

DO

»

Desde 2020 somos signatarios do Pacto Global da Organizacao das Nacoes Unidas (ONU).

NOSSAS ACOES
CONTRIBUEM PARA
OS ODS DA ONU:

1 S

T O

B e [ Ol 10 i, W2 13 68
HEEEEAE

90



Agenda de Relacdes com Investidores 2522

15/08 16/08 17/08 22/08 1 a 13/10 24/10 11/M 14/11 15/11 30/11

Call Conferéncia - SP Conferéncia - NY Divulgacgao Conferéncia - NY
Resultados 2722 (Santander) (=1K®) 3722 (Bradesco)
Live
(Infomoney)
NDR - RJ Conferéncia - SP Live Call Conferéncia - SP
(Santander) (IP) (Genial) Resultados 3722 (IP)

* Sujeito a alteracgodes.

® -
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Everlene Pessoa
Analista de Relacoes com Investidores
Tel.: (85) 4005-5730
E-mail: i@mdiasbranco.com.br
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MISSION

Offer quality, innovative,
healthy, nutritious and
tasty food with
competitive prices,
providing people with
well-being and
happiness.

“Feeding and inspiring people by
making dreams come true”

VISION

To be a large Brazilian
food company with a
global presence,
diversified operations,
sustainable growth,

ol

respecting our origins.

VALUES

Simplicity
Attitude
Collaboration
Respect

Excellence

A
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OVERVIEW

@ + 65 YEARS OF OPERATION

ﬁﬁ R$ 7.8 BILLION NET REVENUE IN 2021

15.6 THOUSAND EMPLOYEES

# 1IN BRAZIL IN COOKIES AND PASTA

CONSUMERS FROM ALL SOCIAL CLASSES

R
03
@ +20 BRANDS
0
<

EXPORTS TO MORE THAN 40 COUNTRIES

B3 LISTED NM

STRONG TRACK RECORD OF ACQUISITIONS

VERTICALIZED PRODUCTION PROCESS

R$ 2.1 BILLION CAPEX INVESTMENT
BETWEEN 2015-2021

AAA RATING, STABLE OUTLOOK, REAFFIRMED
BY FITCH (FOR THE FIFTH YEAR)

SUSTAINABILITY AGENDA IN LINE WITH
THE BUSINESS STRATEGY

LISTED IN THE NOVO MERCADO

MDIA3 +700% SINCE THE IPO (2006 TO 2022)
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Management team with a mix of internal and
mMarket experience

Ivens Dias Gustavo Claudio Dias Adil Regina Dias Gracga Dias Romulo Daniel
Branco Jr. Theodozio Branco Dallago Branco Branco Dantas Gutiérrez

Y S5 ' & v " )
‘ ’ ; ,:t ) f*',
it ' ﬁ‘
Management Legal,
CEO CFO and Industrial Supply Chain Develo gment Gll'ld Financial Commercial Governance,
IRO VP - Mills VP opmet VP VP Risks and
Sustainability VP .
Compliance VP
446 Years 3 Years 30 Years 1 Year 33 Years 19 Years 3 Years 15 Years
T o - sovza CrRuZ a"'E‘tHyper ! glﬁz?:rﬁ:?ﬂm;
Sunene  REYEK @ wHypsrmarcas
(LIB%) -’—jl'-;'.l.- narl e ) sovza CRuz KIBON
/ DANONe SOLAR" shen
— Gt Ontex
\_,,
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4£0%

Our goal for 2030 of
leadership positions
held by women

e
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M. DIAS BRANCO IS RECOGNIZED FOR ITS
PERFORMANCE AND STRENGTH OF ITS BRANDS

ASMELHORES
DA DINHEIRO

Best
Company in
the Foods
category
for the 2nd
year
consecutive

/% Dias Brarco—

FOLIA
TOP
MIND

2021

Cream

Category

(Salvador/BA)

Pasta
iy Category
- (Brazil)

1ST PLACE

L A2
|‘\‘t

Largest
Company

“Food and

Beverage
Sector”
Northeast
Region

Ranking of
100 Leading
Companies
INn Innovation
for the 2nd
year
consecutive

Among the
Most
Transparent
in Brazil
In the DFs
Quality for
the 5t year
consecutive

| NI
MELHORES
N

Recognized
as one of the
Best of ESG
2022 by
EXAME
Guide

Among the
companies
with the
highest
participation
of women in

governance
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REVENUE BY CATEGORY 1TH22

RINE

ND

y ETA E
SHORTENI




MORE THAN 20 BRANDS
p/

(s S ‘
e

VITARELLA F -_ [F|‘|’ FOOD
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..SOME BRANDS WITH
ANNUAL SALES OVER

R$ 500 MILLION (202))

.4% Dias Eranco—



REVENUE BY REGION TH22

DEFENSE 640/
North and Northeast o

ATTACK

South, Southeast and Midwest

EXPORT

& 29

A/ Dias Eranco—



# 1IN COOKIES & CRACKERS AND PASTA

(MARKETS SHARE BRAZIL - NIELSEN) P

COOKIES & CRACKERS PASTA
325 340 337 336 30  31.8 32.4 l l347 .335 30.5 309
2017 2018 2019 2020 2021  1H22 2017 2018 2019 2020 2021  1H22
M. DIAS BRANCO x COMPETITORS M. DIAS BRANCO x COMPETITORS

5 main
competitors

5 main
competitors

32.8 38.2
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WE OPERATE ON A DIVERSIFIED BASE OF
SALES CHANNELS

REVENUE BY SALES
CHANNEL

SMALL RETAIL

2021 1H22

WHOLESALE

KEY ACCOUNTS /
REGIONAL CHAINS

CASH AND CARRY

DISTRIBUTORS

INDUSTRY

OTHER

&

.4% Dias Brarco—




THE ACQUISITIONS HAVE [ EVERAGCED OUR
CROWITHAND ENRICHED OUR PRODUCT §
PORITFOLIO

OF THE REVENUE
FROM THE
ACQUIRED BRANDS

ROLANDIA
WHEAT MILL

Z4
y .
A/@m»%mw CORPORATE PRESENTATION | 105



ACQUISITION OF LATINEX FOR R$ 180 MILLION, REACHING UP TO
R$ 272 MILLION, REINFORCES M. DIAS BRANCO'S PRESENCE IN

HEALTHY FOODS AND SNACKS, SEASONING, SAUCES AND
CONDIMENTS SEGMENTS (DEAL CLOSING IN 11/03/21)

(FITFoOD)

“Healthy foods”

“Sauces and
Condiments”

e

gRONTERy

“Snacks”

Tyrrell’él

hand-cooked English crisps

“Handicraft Potato Chips
(License Distribution)

T4C

“Salts and Spices”

\\\\

15

.(/ Dias Brarco—
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) 4
JASMINE ACQUISITION .}a‘sm'ne

GOSTO DE VIVER BEM

REFERENCE BRAND AND LEADER
IN THE MARKET OF GRANOLAS,

- owel’ — g O
GLUTEN-FREE BREADS AND b A oy & Eih
WHOLEWEIGHT COOKIES, B j w J
CONSOLIDATING M. DIAS | Jasrune 88 |

BRANCO'S POSITIONING IN THE
HEALTHY FOODS MARKET

(CLOSING OF THE OPERATION ON
08/31/2022)

: Jasmine g,

: 2 2L
N RIS SR
e : ;

e
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PRESENT ALL OVER BRAZIL VWIIH STRONG
DISTRIBUTION AND INFRASTRUCTURE

) SBREO

28

DISTRIBUTION
CENTERS

PP | W (TR
4 rat1 S L Frn
rar @ spdsll WD)
T e I 5 O 2 ‘ I:EJ

SALES POINT

R

U7/

INDUSTRIAL
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SIRATEGCY
GROWTH WITH PROFITABILITY

CORE BUSINESS INTERNATIONAL OTHER CATEGORIES
DEFENSE

7
//,,{//
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CORE BUSINESS

) o Two commercial regions: Attack and Defense
ATTACK

" DEFENSEf  Protect Core, Scale and Market Share
ﬂ R4

o Smart pricing: weight reduction and new packaging formats (+62%
average price 1H22 vs. TH19)

o Strengthening of the 6 priority brands
o Portfolio simplification: -179 SKUs between 2021 and 2020

Grow with higher added value

o National expansion of Piraqué, 2x higher revenue vs. acquisition
o Start of Latinex and Jasmine integration

o High value-added products launches

Diversify sales channels
o Distributors, 10.8% of revenue in TH22 vs. 8.9% in TH21

o E-commerce, beginning in 2020 and operating on the main platforms

Improve point-of-sale execution

amazon

o Perfect store: focus on assortment, shelf, merchandising and price

,4% Dies Erarnco—

CORPORATE PRESENTATION | 110



Export results
o Revenue: R$ 23MM in 2015 and R$ 209 MM in 2021
INTERNATIONAL o +14% growth in cookies and crackers volumes in 2021 vs. 2020

o Sales to 46 countries in 2021

Products
o 20 launches for the foreign market in 2021
o Specific products for export, such as shelf stable margarine

Focus on markets with high growth potential
o Latin America with Pasta, Cookies and Flour
o North America with Private Label
o Africa with Margarines and Cookies

Z
M. Dies Branco— CORPORATE PRESENTATION | 111



HEALTHY FOODS SNACKS SAUCES AND CONDIMENTS

( \9
(ﬁf/ sm‘art

FITFOOD

!E |H:n (FITFO0D |
e L] lmmurllll

Teann [F11 iomﬂ
:ﬂ IT FUU L“ rﬂ 00_]

OTHER
CATEGORIES
aml’—
-

T DE VI'VER BEM

{ jasmme *

‘.
. Va

'li/npﬂf‘

lwn“\ Tyrrells l\nd\x

s aufred
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PRODUTIVIDADE E
EFICIENCIA

R$ 560 MM expenses reduction between 2020 and 2021
SG&A 26.4% in 2019 and 21.0% in TH22
SAP implementation for early 2024
Improvement of current service level (OTIF) by 50% and target 80% in 2025
Improvement in Working Capital, longer average term payment
13 days in 2019 to 54 days in 1TH22
Debt Lengthening
38% long-term debt in 2019 and 94% long-term debt in TH22

o Hedge Policy
o Team and governance Evolution

(JIBS)
SOLAR"

Ctiln

Pricing Director, Supply Director, Supply Chain VP and
Legal VP

=~ PEPSICO
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IMPACT OF THE UNFAVORABLE EXTERNAL CONTEXT 2020-21

US$ TON. Market

‘ 1,476 1,572

PALM : 2 -
¥ o

2019 2020 2021 1H22

US$ TON. Market

yAL:
201 245

WHEAT - =

2019 2020 2021 1H22

2019 2020 2021 1H22

COGS (% of net sales)

11.5% 11%

8.1%
6.3% - .
E= B

2019 2020 2021 JiH22

COGS (% of net sales)

32.9% 338% 3589

30.6% -
) ! H

2019 2020 2021 1H22

EBITDA IMPACT (R$MM)

2020 2021
-688

E1267 245

,/o\gi%é 1027

446
215
|

2019 2020 202] . THZE: 1H22

™ EBITDA (R$ MM)
== [BITDA Mg. (%)

CORPORATE PRESENTATION | 115



PRODUCTIVITY AND EFFICIENCY GAINS

2020 AND 2021 p/

2020 ; 2021

More than 200 initiatives to capture CORPORATE

structural savings in costs and expenses, | RESTRUCTURING
rerrormance | inall areas and processes, with the

support of external consultancy ANNUALIZED R$ 80 MM

RECURRING SAVINGS RECOGNIZED IN 2020 RECURRING SAVINGS

RS 184 MM X LOGISTIC/PRODUCTION
ANNUALIZED RECURRING SAVINGS | N\ NETWORK DESIGN
ANNUALIZED
| R$ 438 MM RECURRING SAVINGS R$ 42 MM
1/9;{8{”— CORPORATE PRESENTATION | 116



PRODUCTIVITY AND
EFFICIENCY GAINS 5 QHuLT!

2020 AND 2021 PLIQUE

+

CORPORATE NETWORK "f
RESTRUCTURING DESIGN

SG&A (% Net Revenue)

26.4%
24.1% 24.2% 24.7%

21.4% 21.0%

2017 2018 2019 2020 2021 1H22

/

EXAMPLES:

COMMERCIAL
v Adequacy of the number of promoters
v' Renegotiation of marketing contracts

LOGISTICS AND INDUSTRY

v' Direct shipment from the factory to clients

v Temporary interruption of production lines (i.e. pasta from
Maracanau plant of Fabrica Fortaleza)

v" Closure of 4 CDs

ADMINISTRATIVE
v' Payroll Outsourcing
v Optimization in the hiring of general services

CORPORATE RESTRUCTURING

v' Fewer Director position. Ex: Internal Audit and Risks combined
with Legal and Governance and extinction of Administrative
Director position

v' Extinction of one of the three management levels of the
factories
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Logistic Efficiency ¢ 3Piaue +

CORPORATE NETWORK ,
RESTRUCTURING DESIGN

2020 Productivity and Efficiency Drivers

Logistic Expenses (% Net Revenue)

Footprint
v 4 DCs reduction 21/22
v Maximization of direct distribution from the factories

".\:": -‘o‘,’:‘

-17% /- 2p.p

(=,
Distribution
v Fleet resizing
=1 v’ 294 trucks less
.,,\ Storage
1Tri22 ITH22 8]/ v 12%increase in the internal productivity of the DCs

(Ton/HC) with management and use of technology (WMS)
2Q22
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Logistic Efficiency ',;"LL{'(-,TJE +

CORPORATE NETWORK /
RESTRUCTURING DESIGN

SERVICE LEVEL - MAIN KPls SERVICE LEVEL - MAIN KPls

OTIF
CASE FILL RATE )
MATURITY PROCESS IBP "9 T6T 2022: 90% “OTGT 2022: 60%

AL " TGT 2024: 80%
(INTEGRATED BUSSINESS PLAN) @ TGT 2024: 95%

mmm Feal —Meta
E B9 B BB 2l 4l Jul Bpo st
2ozl 21 o2 Jul o Ser el Meta
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SKUSs
OPTIMIZATION

A/ Dias Sranco—




FROM 2020 TO 2022 WE CARRIED OUT THE LARGEST

MARKETING CAMPAIGNS IN THE HISTORY OF M. DIAS BRANCO

@ piraqué

#issoTemim

.\‘. " | g2
Fia
e u"-" -
1_1 ulllL U
R
' \'. ~

‘4
'
;

“Grano Duro Adria”
“This has a Q for Piraqué”

“Merchandising at BBB”

12%

Of Total Revenue*

“Embrace the differences”
“Our sound is different”

20%

Of Total Revenue®

6%

Of Total Revenue*

*Total Revenue 1H22

&

“Details that matter” '
=i

“Spread the love that

\

S
isabela.

f\’\*\

e

-

isabela.

EXPERIENCIA BOA €COM
GOSTINHO DE QUERO MAIS

“ i‘%pallu.
0 amor que
fort: de(,% @

vech nds ue prE
Para v e
malh ‘m..b)-.n

' t ° :srAqo

*EXBIPERIMENTAR)

@iguatemi

“Affection
Recipe”

6%

#BoraExperimentar”
strengthens”

Of Total Revenue*

9%

Of Total Revenue®

9%

Of Total Revenue®

.4% Dias Brarco—
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GROWTH WITH PROFITABILITY:

LAUNCHES AND NEW CATEGORIES ACQUIRED

Cookies launches 2022 New categories acquired
@pil’ClC]Ué il FOOD- UFU_] 7700 ']asm"’r'e
, ‘l_vTu_ T 'a% Wholefood
4;1 Healthy
foods

2 ;;ﬁ Sauces and
. = . condiments

xxxxxxxx

Snacks &
Tex-Mex
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Brand Strengthening - Piraqué

Expansion of Piraqué in Brazil as a high-value brand appropriating the universe of originality

CAMPAICH LAUNﬁ:AORlIJ?INAL LAUNCH OIS
Q DOUBLE MALT e

“Q DE PIRAQUE" CAMPAIGN &
DIGITAL SAMPLING
CULTURAL CONTEST CAMPAIGN

ACUITAR COLMIED

ACETTAR COOMER COM MME COTAR
6 CHOCTAATL UL VERDADE

TEXTURR

E RECHEID
IMPES SIVEIS

DE COPIRR

Cookies
Piraque com
VY TCOCTR
original. ...

ZECA PAGODINHO s le &3V of 110 e .
MASTER ORIGINALITY | L y FJ R |
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Brand Strengthening - Piraqué

Piraqué with strong progress in Knowledge, Consideration, Frequency of Purchase and Preference

with progress in all regions of the country onda 3 — Noval Onda 4 - Apr22

PIRAQUE (2200) PIRAQUE (2210)

Total Knowledge

Consideration

Last 3 months Purchase

Preference

3 5 @ piraque
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Brand Strengthening - Adria

@ GOAL: Brand reference in detail and selected

ingredients

’&‘\ ONLINE

You 5 verizon’ ﬁ

N\ o,

OFFLINE
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INNOVATION >>> W/|TH FOCUS ON HIGHER VALUE-

ADDED ITEMS, GROSS REVENUE FROM NEW COOKIES *

GROWS SEQUENTIALLY

+ 5x (2021 vs. 2015)

(R$ million) 299

123 132

197
96
m B .
2015 2016 2017 2018 2019 2020 2021

* Products / new flavors launched in the last 24 months

-

Var. +14%

116 132

1H21 1H22 '

A/ Dias Eranco—

‘\[



PRICING STRATEGY
AVERAGE PRICE GROWTH

“Increase in the average price over the years, with
contribution of the launches items with higher
added value”

Average price
Launches
(R$/KQ)

Average price
M. Dias Branco
(R$/Kg)

2017 2018 2019 2021 1H22
&
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Value generation agenda with results and above the

industry average in 2022

M. Dias Branco with the best performance in costs management versus price adjustments, well
above other companies

Net revenue H1 2022 vs. H1 2021
m Company @ Region H1 2022
(MM USD)
r
Chu

$ 831

Chile 1% 28.9% 7.8% -21%- 3%
Brazil ?jf’%" 25.5% 11.7% -14% - 1%
ambev Braizil - NAB {f 4502) 28.4% 19.9% e | 17%
ambev Braizil - Beer ?f;gg 18.2% 12.1% % ||} 5%
Sof’tyso LATAM f+]ll8274o;6 19.6% 13.9% -6% I 4%
Cen:ré\JTIA:?n;rico f+517372;r 9.2% 5.7% A% I 1%
“brf Global (excl. Brazil) ?’12]'32%9 14.5% 15.5% | 1% 2%
@ Camil Brozil ¥ 35(%2 )] 22 5.9% 10.9% 52
A/@m—_é{m— Broi (fzi‘;f) 22.9% 28.5% B
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E-COMMERCE

New Alliances

“First steps in e-commerce, with products sold

on the main platforms.” ‘_ W d o k: levoo
Chiper ®shopper

HH  +176% sell-out growth on digital platforms

T (2021)
PR : Official Sh
> New Alliances 2022 icia ops
mercado amazon
We launched our official Piraqué, Adria livre S
——— and Vitarella stores on Mercado Livre, ﬁ
Amazon e Shopee

Shopee

M DiasBranco— CORPORATE PRESENTATION | 12§
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EXPORTS R EAC H E D A Focus on markets with high growth
NeEW LEVEL OF potential

Q EVE N U ES Private Label Market

+ 9x (2021 vs. 2015) Var. -14%
w Products adapted to the export
235 market
209
We exported to 46 countries in 2021
83
46 72 We launched 20 products exclusively for
23 29 35 I the foreign market in 2021
mmEB
2015 2016 2017 2018 2019 2020 2021 TH21 TH22 +14% growth in volumes in the cookies
and crackers category in 2021

\/
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NEW HEDGE
POLICY w2

Our policy aims to establish
general rules and guidelines
to protect and optimize
results against fluctuations
INn exchange rates and

commodity prices

MODALITIES

FOREIGN EXCHANGE HEDGE
Cash Flow Protection
(NDF and Options)

COMMODITY HEDGE
Commodity Futures Contract

DEBT HEDGE
Foreign Currency Debt Protection
(Swap Contracts)
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Ist issue of CRAs by M. Dias Branco

(settlement on March 24, 202]) P
i REMUNERATION
R$ 811.6  TOTAL CAPTURED
_____________ (m||||on) 1st Series
TOTAL DEMAND Maturity: 7 years
Rimozn)z 2.9x above the initial value Rate: 3.79% + IPCA

__________________________________________________________________________________________ 2nd Series

National Long Term Rating ‘AAA’ (bra) Maturity: 10 years
Stable Outlook (Fitch Rating) Rate: 4.13% + IPCA

/
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Working Capital

R$ 284 million of working
capital released in 2021,
with a relevant
contribution from the
Improvement of average
payment terms and the

use of recoverable taxes

Average term payment

2Q21 2Q22
{34 L--=- 450 !
\\_/ \\_/

Average term receivable

2Q21 2Q22

- -

Average term inventory

2Q21 2Q22

/f\ +31 /f\
47 k- 4102,
\\_/ \\—/
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NEW DIVIDEND POLICY

_ L\ ?"
’_ 2 x\ {

MAIN CHANGES

2

FREQUENCY VALUE

t
z::';neﬂ S RSO 05 /share

(4 fixed and 1 variable) (for each fixed payment)

PAYOUT

60«




RECOVERY OF RESULTS THROUGHOUT 2021 AND 2022

2.9
© 2 22
.JJ l _

REVENUE

(R$ BI) 1Q21 2Q21 3Q21 4Q21 1Q22 2Q22

@ 26.8% 27-8% 26.2% 26.1%

coss 1 m

MG.

1Q21 2Q21 3Q21 4Q21 1Q22 2Q22

13.1%

8.5% 8.4%
3.2% . 4.7%
EBlTDA -

1Q21 2Q21 3Q21 4Q21 1Q22 2Q22

33.5%
32.5% 31.9% 32.5%
29.9%

31.2% I
MARKET

VOLUME
(COOKIES) 1Q21 2Q21 3Q21 4Q21 1Q22 2Q22

32.7%
31.3% 31.0%
29 5 30.0% 30.7%
MARKET I l
SHARE
o T TG 1G22 2Q02
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FINANCIAL
RESULTS

&

A/ Dias EBrarnco—




NET REVENUE s ciiiion)

S CAGR 9.1%

23 7.8

53 54 6.0 6.1

2015 2016 2017 2018 2019 2020 2021

Var. +27% :
4.4

3.5

TH21 1H22
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EBITDA r$ MILLION)

- 17.39%,17.8%

- 14.9% 15-5%1 2 67,13.4%
8.8%
| 919 966 933 499 10.2%
687 —°
446
-
2015 2016 2017 2018 2019 2020 2021 1H21 1H22

== [EBITDA MG. (%)
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VOLUME mMiLLioN TON)

( -\ CAGR 0.2% Var. -1,6%

169 1.79 1.84 1.82 177 o et 1.70
b — 0.81 0.79

2015 2016 2017 2018 20192 2020 2021 1H21 1H22
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NET INCOME s i Lion)

43.1%

14.7%15.67%

2.0%
9.1%

10.5%

6.5%

| /] 723 764
¢ i I I I ] I ]

2015 2016 2017 2018 2019 2020 2021

—o= NET INCOME MG. (%)

6.2%

4..57/‘

271
157

1H21 1H22
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CAPEX (rR$ MILLION)

/e 9.9%
= 50% 61% 50% 5.3%
31% 27% | 27%  24%
457 = —o
330 321
| 264 301
222 208
2015 2016 2017 2018 2019 2020 2021 1H21 1H22

== CAPEX / NET REVENUE (%)
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4
LEVERAGE
(NET DEBT /EBITDA LAST 12 MONTHS)

i
f, -\, e i
PN/ Lt’ufia
/ = o e
g Mill !
e . 1.3
= e 0.8 0.8

10 © 5
0.8 0.7
0.4 0.4 I 0.5 0.4 % I I 0.4 .,
H B EE R w2 N o2 S

A/ ro o e
.~ MDIA @ piraqué |at|n/¢x

B3|LISTED NM

Adria: Acquired in 2003
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Main Indicators — Performance 1H22 vs. 1H21

BELIEVING IN PEOPLE

PLANET

Water consumption o Women in Purchases from
(m3/Ton.) 0.0% leadership (%) -1.1p.p. local +2°9P-P-

suppliers (%)

Waste sent to Frequency of
landfills (%) '4-7p.p. occupational '1000%
accidents (rate)

Input losses
in the production +O,1p,p,

process (%) Occupational +8-|0 2%

accident
Finished product o)
waste (R$) -60.0%

severity (rate)
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FOREST
PROTECTION

M. Dias Branco adopted,
in 2021, 800 hectares of
the Serra das Almas
Natural Reserve (RNSA),
through the Caatinga
Association (AC)

800 hectares acquired

Expected to offset 2,900 tons of
CO, gases

Pilot project with 50 hectares
In 2019

@ IN line with our Sustainability
Agenda and public goals
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OMEGA

ALLIANCE

@ WIND POWER GENERATION “r Omega

Investment of R$ 9 million

3 wind energy parks, installed in Paulino Neves/MA

Installed wind capacity of 97.2 MW

Total redirected to M. Dias Branco: 18 MW (50% of the Company’s heed)

Target of use of renewable energy of 90% until 2030
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OUR PUBLIC COMMITMENTS UNTIL 2030,

Water consumption reduction to 0.40 m3/t product; !
150,000 people impacted by the program to promote

Reutilization of 30% of the water consumed:; entrepreneurship and professional training for the
food sector in the nearby communities;
Zero waste sent to landfills;
80% in employee satisfaction index evaluated in an
Recovery of 28% of post-consumption packaging; external survey;

Reaching science-based targets for absolute v 40% women in leadership;

greenhouse gas (GHG) emissions reductions scope | and

2: v Accident frequency rate no higher than 0.5 (own
employees);

Adoption of two carbon neutral seal product brands;

v’ Severity rate at no more than 8 (own employees);
Use of renewable energy of 90% from scope 2;

v Market share leadership in four categories with health
Use of 100% recyclable and/or postable and/or and nutrition attractions;
biodegradable finished product plastic packaging;

v 10 million people impacted by the nutrition education
Reduced input losses in the production process by 25%; program for the population;

Reduced finished product waste by 50%; 80% of purchases from local suppliers.
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Thanks!

@1 rimdiasbranco.com.br

» youtube.com/rimdias

DAl ri@mdiasbranco.com.br

Gustavo Lopes Theodozio
Vice-President of Investments and Conftrollership
Phone: (85) 4005-5667
Email: gustavo.theodozio@mdiasbranco.com.br

Fabio Cefaly
New Business and Investor Relations Officer
Phone: (11) 3883-9273
Email: fabio.cefaly@mdiasbranco.com.br

Rodrigo Ishiwa
Investor Relations Manager
Phone: (11) 3883-9225
Email: i@mdiasbranco.com.br

Everlene Pessoa
Investor Relations Analyst
Phone: (85) 4005-5730
Email: i@mdiasbranco.com.br
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Results
Presentation

LT

2Q22 | TH22

»  youtube.com/rimdias
ri.mdiasbranco.com.br

@ ri@mdiasbranco.com.br


mailto:ri@mdiasbranco.com.br
https://ri.mdiasbranco.com.br/
https://www.youtube.com/c/RIMDias

The statements contained in this document related to
the management's perspectives on M. Dias Branco's
business are merely tfrends and, as such, are based
exclusively on the management's perspectives on the
continuity of past and present actions, and on facts
that have already occurred. These trends do not
constitute projections or estimates and can be
substantially altered by changes in market conditions
and in the performance of the Brazilian economy,

the sector and international markets.



Net Revenue J SG&A* % of Net
2Q22 Revenue 2Q22

RS 2.5
Billion
Record for a
quarter

* Selling and Administrative Expenses
** Enterprise Resource Planning

EBITDA
2Q22

EBITDA Mg.
2Q22

RS 357| 14.3«

Million
Double last
year

5.8p.p. higher
than last year

Acquisition

Jasmine

QY ©

Alliance for Simplification

wind power of processes

generation and ERP
change**

rOmega |:Dsimplifique,
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MELHO

WESG..

Faca parte do guia das empresas referéncia

em sustentabilidade e governanga '
corporativa de 2022 ‘

M. Dias Branco is
recognized as one of
the Best of ESG 2022

by EXAME guide

i | -~

| Mulheres

=
V A I nalideranca

Index that monitors
companies that collaborate
on equal opportunities in
leadership positions

OQur commitment is to

have 40% of women in

leadership positions by
2030



4%’% A

PROFITABLE GROWTH STRATEGY

CURRENT BUSINESS

4y

DEFE

NN=

INTERNATIONAL

-

OTHER CATEGORIES

=

EFFICIENCY AND PRODUCTIVITY PROGRAM




(®) piraqué

Cookies
Penetration in
households
Brazil*

+ £4% 25%

2Q22 vs. 2Q21 2021

Cookies
Revenue
Total Brazil

* Kantar
** North and Northeast

” ——— A
—
w. JWy
NN P NSNS
a3 1 S\

1

Accelerated growth with increased
distribution inside and outside Brazil

Cookies
Revenue
Defense
Region**

+ 87%

2Q22 vs. 2Q21

Cookies

Revenue
= {olo] g

+ 11%

2Q22 vs. 2Q21

Investment
in

Launches
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brands ~—"

195%

Gross Revenue

Increase m

2Q22 vs. 4Q21*

2346%

Increase in the
number of POSs
ployy AV, Aoyl

0

 TEMPEROS PREMIUM

Y

= . NS - @@
| [FiTFoc (FITFOOD
CHOGOLATE 5

B
CRICHNTA S RS

*Closing of the transaction on 11/03/21.

New Chains

' Atacadao
e Carrefour
Big
TYRRELL'S SE E TASTE&CO

FEITO COM BATATA NAO PASSE VONTADE.

DE VERDADE. ‘
M \ ,l‘)! " PN I = N
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REVENUE
&
MARKET SHARE

&

1/93«8%—

P
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R$ 2.5 billion of Net Revenue,
with quarter-on-quarter volume growth and gradual price increase

Sales Volume Average Price
Thousand Tonnes)

(R$/kg)
/m/ 1388 ) 456 /m/ >
2,497 3470 ) 374 419 6.0
43

49 5.0
I 4 48 49 I

2Q213Q214Q211Q222Q22  1H21 1H22 | 2Q21 3Q21 4Q21 1Q222Q22  1H21 TH22 | 2Q21 3Q21 4Q21 1Q222Q22  1H21 1H22

A Net Revenue
Ce] (R$ million)

1.979 2,1802,165 4 890




NET REVENUE

SOLD VOLUME

- AVERAGE PRICE

X

. o Diias Sranco—
Operating Categories COOKIES &
CRACKERS +29.0% -4.6% +35.3%
2Q22 vs. 2Q21 RS 1,303 132 RS 9.9
NET REVENUE SOLD VOLUME : AVERAGE PRICE
A PASTA  16.5% | -13.5% | +34.7%
RS 535 89 RS 6.0
Re\';l:r:ue +26 .2% NET REVENUE SOLD VOLUME . AVERAGE PRICE
i FLOUR '
(R$ million) R$ 2,497 &lﬂl +23.5% -5.4% +30.1%
RS 441 175 RS 2.5
Sold
Volume = 700% NET REVENUE SOLD VOLUME . AVERAGE PRICE
(Thousand 419 MARGARINE '
fonnes) AND VEGETABLE .31 1% -9.1% +44.1%
SHORTENING RS 146 17 RS 8.6
Average +36.0%
Price
(R$/Kg) R$ 60 NET REVENUE SOLD VOLUME : AVERAGE PRICE
OTHER +77.3% +12.2% | +57.9%
RS 73 5 RS 15.8 15




NET REVENUE

SOLD VOLUME

- AVERAGE PRICE

X

. o Diias Sranco—
Operating Categories COOKIES &
CRACKERS  +39.7% +22.8% | +13.7%
2Q22 vs. 1Q22 RS 1,303 132 RS 9.9
NET REVENUE SOLD VOLUME : AVERAGE PRICE
A/@,z’gl/;,,w,_ PASTA +37.1% | +16.7% | +17.5%
RS 535 89 RS 6.0
. Net +32.1 % NET REVENUE SOLD VOLUME . AVERAGE PRICE
evenue FLOUR '
Romiton) R 2,497 AND  ,180%  +3.1% | +14.1%
RS 441 175 RS 2.5
Sold
Volume +11 -5% NET REVENUE SOLD VOLUME  AVERAGE PRICE
(Thousand 419 MARGARINE '
fonnes) ANDVEGETABLE ,07% | .4.0% = +4.9%
RS 146 17 RS 8.6
Average +] 87%
R$ 6 O NET REVENUE SOLD VOLUME : AVERAGE PRICE
OTHER +48.6% +31.4% +13.1%
RS 73 5 RS 15.8 15




NET REVENUE

SOLD VOLUME

- AVERAGE PRICE

X

. . Beanco—
Operating Categories COOKIES & o
P 9 9 CRACKERS  +30.2% +1.8% +28.0%
1H22 vs. TH21 RS 2,236 240 RS 9.3
NET REVENUE SOLD VOLUME : AVERAGE PRICE
o N4z bR
Re\l;leertue +26 .5% U NET REVENUE SOLD VOLUME : AVERAGE PRICE
(R$ million)
R$ 4,388 AND 41927 | 11% | +20.4%
RS 815 3446 RS 2.4
Sold
Volume - 1 o6% NET REVENUE SOLD VOLUME . AVERAGE PRICE
(Thousand 794 MARGARINE '
fonnes) AND VEGETABLE 37 4%, -11.5% +48.8%
SHORTENING R$ 291 35 R$ 8.4
Average +28.6%
Price SOLD VO GE PRIC
(R$/Kg) R$ 55 NET REVENUE LD VOLUME : AVERAGE PRICE
OTHER +64.6% +6.6% +54.4%
RS 121 8 RS 15.0 16




Cookies & crackers innovations continues in high levels, contributing to
the increase of revenue and margins

Gross Revenue from Cookies & Crackers Launches*
(R$ million)

68.9 -0
60 2

1Q21 2Q21 3Q21 4Q21 1Q22 2Q22

f;’h

,5',:»‘ * Products / Flavors Launched in the Last 24 Months




Increase in average price, with contribution from the launches of items
with higher added value

28.0
248 "
21.9 2R‘! /Kg8 RS/Ke M
Average Price Ro/Ke !/\g

Launches
(R$/Kg)

Average Price
M. Dias Branco

3Q21 4Q21 1Q22 2Q22

| % [ETFom | i




Net revenue growth in both commercial regions in Brazil
(Defense and Attack)

1H22 vs. TH21 2Q22 vs. 2Q21

+28%

+26%



Marketing investments to leverage sales, strengthen brands ‘/9;’/

and support products launches

Richester’s
#BoraExperimentar
in Fortaleza

Musical series
“Nosso Som tem
Diferenca”

EXPERIENCIA BOA COM
GOSTINHO DE QUERO MAI

“Viva seu Momento Treloso”
Slide and Skibunda in Recife



Food and drinks

Award - 2nd place
Mega Size Booth

Participation in important food fairs

hatural
@liech

Bakery and

Natural Products .
Confectionery

35,600 | VvISITORS 54,863 | VISITORS
42,000 | M2 OF PAVILION 36,000 | M2 OF PAVILION

772 | EXHIBITORS 350 | EXHIBITORS

i
m LD
PRIV

LABBI

Sonhar, realizar, crescer.

S Visit us at

PLMA 2022 show

Amsterdam / M. Dias Branco /4 ORLD
- i . PRSP | || { \//\( ',
1AV S1STLTO jUune AStor LuLs LB

PLMA - Amsterda

(Private Label Manufacturers
Association)

15,000 | vISITORS

120 | COUNTRIES
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Double-digit growth, with new alliances and
E-COMMERCE product diversification

Official
Shops

New
Alliances

Online
sales

e dok

levoo Chiper

mercado
livre

amazon

=

+64%
2Q22 vs. 2Q21

@ shopper




Increase in market share volume Brazil in Pasta and
Domestic Wheat Flour

Pasta (%) Domestic Wheat Flour (%)

8.7
00 307 31.0 »
I B I I I

2Q21 3Q21 4Q21 1Q22 2Q22 2Q21 3Q21 4Q21 1Q22 2Q22

Source: Nielsen — Retail Index. Total Brazil. INA+C&C.



Price adjustments and the transition in 2Q22 to Cream Cracker
packages with lower weight (highlighting cream [ aaiiat
cracker and maria maizenaq) contributed to the
decline in market share volume

Cookies & Crackers (%)

Jan/22 Feb/22 Mar/22 Apr/22 May/22 Jun/22

Maria Maizena — 3509
Sales in units m— 400g

31.9 312 325 335 999

2Q21 3Q21 4Q21 1Q22 2Q22

Jan/22 Feb/22 Mar/22 Apr/22 May/22 Jun/22

Source: Nielsen — Retaqil Index. Total Brazil. INA+C&C.



Exports continue at high levels, with growth vs. 7
1Q22 5

Exports Net Revenue
(R$ million)

34.6 321

2Q21 3Q21 4Q21 1Q22 2Q22




COSTS
&
EXPENSES
l/@megmw——




Jyzﬁﬁéfié—

Recovery of gross margin in the quarter: increase in average price
and commodities costs lower than market values

34.3%

31.4% 30.8%
27.8% 26.0% 261% 27'.4%/‘

3807
450 454 e 794

419

376
(44} (483 (49} (50] (43
- 2Q21 3Q21 4Q21 1Q22  2Q22 1H21 1H22
b -
-®@- Gross Margin . Volume (Rs/kg} Average Price

Q’\\"JEQ_A {‘ (%) (Thousand tonnes) N
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Costs lower than market values, result of the procurement
Mmanagement, inventories, and hedge policy

WHEAT 3 PALM OIL
(IO, y.. 450 (US$/TON.) ‘ | 808
45 ' 1,729 1,707
1.62] 1,572
114/\ \
12% I
288 288 1,227 1,227 1,229

279 285 1,127

_ \ Jan-22 Feb-22  Mar-22  Apr-22 May-22  Jun-22 Jan-22  Feb-22 Mar-22 Apr-22 May-22 Jun-22

—  Market* = M. Dias Branco
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Selling & Administrative Expenses (SC&A % of Net Revenue) were
lower than in 2Q2], preserving the productivity and efficiency gains
captured in the last two years

SG&A

(% of Net Revenue)

21.9% 22.9%

D7% 19 6n 19.5% 19.8% s

LLLL

ﬁgﬁ/ 2Q21 3Q21  4Q2] 1Q22 2Q22 1H2] 1H22




A

113.6% growth in EBITDA vs. 2Q21, with EBITDA Margin increase

13.1% 14.3%
8.5% 8.4%
47%7" 3571
286.6
167.2 182.7
88.9
2Q21 3Q21 4Q21 1Q22 2Q22

—@- EBITDA Margin (%) . EBITDA

10.2%
6’2V.
4446.0
214.6
1H21 1H22

i W AN (R$ million)
.::} 4 "{‘- A Tl
{ '”\.' ; : . wo
\ fet :
, -of /



A

64.1% growth in Net Income vs. 2Q21 and 72.5% vs. 1H21, with increase
in Net Margin

6.2%
A 9.4%
70 9P 50 4.5% —o
o— . o
2.0% 9335 271.3
196.6
142.3 151.1 157.3
37.8
. 2Q21 3Q21 4Q21 1Q22 2Q22 1H21 1H22
-@- Net Margin (%) . Net Profit

(R$ million)



CASH FLOW, DEBT
AND INVESTMENTS

l% Qwegmeo——
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Cash consumption of R$ 70.1 million, as a result of the increase in inventories seeking
competitive costs vs. the market and improvement in service levels

Working capital variation (R$ million)

Inventories (R$ million)

267 125

B |
l 2,000
| 92 -89

| -421]
~ 620

+36% 2Q21 3Q21 4Q21 1Q22 2Q22

-~ 524

/+51% Average Term (Days)

855

49 47
60 —

1Q22 2Q22
34 37 39 42 =

3Q21 4Q21 1Q22

B Raw materials Finished products Other*

—Suppliers Inventories Costumers

*Other: Packaging, imports in fransit, materials, etc.
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25.6% increase in investments in 2Q22, highlighting digital
transformation

2Q21 2Q22 1H21 1H22

Total R$51.6 R$648  R$923 R$ 1150
(RS MM) (3% NR) (3% NR) (3% NR) (3% NR)

Variation +25.6% +24.6%

(2Q22 vs. 2Q21) (1H22 vs. TH21)




Leverage of 1.3x in 2Q22. The increase vs. 2Q21 is due to the Extraordinary
Interest on Equity Capital of R$588 million paid on Feb/22. The
Company follows classified as AAA with stable outlook by Fitch Ratings

(Cash) Net Debt (R$ million)
Leverage (x EBITDA)

4 TH YEAR
CONSECUTIVE

AAA

1012 1,172 Long-Term National
' Rating Stable Outlook

362
— [+ _ Reaffirmed by Fitch
-103 Ratings*

2Q21 3Q21 4Q21 1Q22 2Q22

Leverage
(Cash) Net Debt / EBITDA (Last 12 months)






Main Indicators — Performance 2Q22 vs. 2Q21 | TH22 vs. 1TH21

P,

CARINGFORT
PLANET

Water consumption

(m3/Ton.)

Waste sent to
landfills (%)

Input losses
in the production
process (%)

Finished product
waste (R$)

2Q22vs. 1H22 vs.
2Q21 TH21
+6.5% 0.0%

-5.2p.p. -4.7p.p.

+0.3p.p +0.1p.p.

-69.2% -60.0%

BELIEVING IN PEOPLE

2Q22 vs.
2Q21

Women in
leadership (%) -1.4p.p.
Frequency of
occupational -11.0%
accidents (rate)
Occupational 14.5%

= ° (o]

accident
severity (rate)

TH22 vs.
TH21

-1.1p.p.

-10.0%

+810.2%

Purchases from
local
suppliers (%)

TH22 vs.
TH21

2Q22 vs.
2Q21

+4.8p.p. +2.9p.p.



ESG HIGHLIGHTS

Orgulho da luta o
| pelo direito de go -
sereamar. .. )

s 0
e Mostre seu apoio 3

Arrecadacao solidaria
para os colaboradores
vitimas das enchentes
em Pernambuco

‘mil = BETom

LGBTQIAP+ Cause:
Seal at Workplace
(internal social
mediq)

Collective fundraising:
Support to our
employees in

Pernambuco who were

victims of floods

Donations to
communities:
In 2Q22, 723 tons of food
to over 100 institutions

Environment
Week:
Several initiatives
among
employees

SEMANA

>

DO

»

Since 2020, we have been signatories of Global Compact of United Nations (ONU).

TRARCACAD
OUR ACTIONS 1 S
CONTRIBUTE TO THE
UM SDGs: w

=3
i

T O

1
e

' o 19 |

N v

e - o »
A 4 .
PR —_— '\
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Investor Relations Agenda 2H22:

08/15 08/16 08/17 08/22 10/11- 1013 10/24 11/11 1114 11/15 11/30

Call Conference - SP Conference - NY Release Conference - NY
Results 2Q22 (Santander) (=1K®) 3Q22 (Bradesco)
Live
(Infomoney)
NDR - RJ Conference- SP Live (of:]]| Conference - SP
(Santander) (IP) (Genial) Results 3Q22 (IP)

* Subject to changes.
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@ ri@mdiasbranco.com.br

Thanks!

ri.mdiasbranco.com.br

youtube.com/rimdias

Gustavo Lopes Theodozio
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Phone: (85) 4005-5667
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Fabio Cefaly
New Business and Investor Relations Officer
Phone: (11) 3883-9273
Email: fabio.cefaly@mdiasbranco.com.br

Rodrigo Ishiwa
Investor Relations Manager
Phone: (11) 3883-9225
Email: i@mdiasbranco.com.br

Everlene Pessoa
Investor Relations Analyst
Phone: (85) 4005-5730
Email: i@mdiasbranco.com.br
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