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MAHLE REPORTA EBITDA DE R$ 440,8 milhdes em 2019;

MARGEM DE 17,4%

Mogi Guacu (SP), 30 de margo de 2020 - A MAHLE Meta | Leve S.A. (B3: LEVE3), empresa brasileira de
autopecas que atua na fabricacdo e comercializacdo de componentes de motores a combustéo interna e filtros
automotivos, divulga hoje os resultados do ano de 2019. As informacdes operacionais e financeiras, exceto onde
estiver indicado de outra forma, sdo apresentadas de forma consolidada e em Reais, conforme a Legislacdo

Societaria Brasileira.

Teleconferéncia e
Webcast de Resultados:

Dia: 31/03/2020

Horério:
15h00 - Brasilia
19h00 - London

14h00 - New York

Webcast
(audio original em inglés):
https://webcastlite.mzig.com/co
ver.html?webcastld=26ea40f1-
a578-40fa-8cdc-988d7ad0f1fl

Webcast
(traducdo simultanea):
https://webcastlite.mzig.com/co
ver.html?webcastld=e38417e3-
08b3-4349-a486-2228630841f6

Telefones para conexao:
Brasil: +55 11 3181-8565
Brasil: +55 11 4210-1803
Para ouvir o audio original da
MAHLE (em inglés), solicite a
operadora.

USA: +1 412 717-9627

DESTAQUES

Receita Liquida de Vendas de R$ 2.526,2 milhdes em 2019, o que
representa uma retracdo de 2,5% quando comparado com 2018. No
4T19, a Receita Liquida de Vendas foi 6,1% abaixo da verificada no
4T18. Em ambos os periodos tal movimento foi em funcéo,
principalmente, da queda de exportacdo de veiculos para Argentina e
de pecas para Europa e América do Norte;

Mercado de Equipamento Original Domeéstico: em 2019 a
Companhia registrou um aumento de vendas de 5,3%. Enquanto a
producédo consolidada de veiculos do mercado caiu 3,0% (item 5.3), o
mercado brasileiro cresceu 1,8% (item 5.1) e o mercado argentino
apresentou queda de 32,6% (item 5.2);

Durante o ano de 2019, o Conselho de Administragdo da Companhia
aprovou a distribuicdo de R$ 81,9 milhdes referentes a Juros sobre
Capital Proéprio (bruto) , os quais serao submetidos a apreciacdo da
Assembleia Geral Ordinaria (AGO) em Abril de 2020;

Troféu Transparéncia: em outubro de 2019, a MAHLE Metal Leve
recebeu pelo 6° ano consecutivo, pela qualidade de suas
demonstracdes financeiras no exercicio de 2018, o Troféu
Transparéncia, concedido pela ANEFAC (Associacdo Nacional dos
Executivos de Finangas, Administracéo e Contabilidade);

Cem anos de existéncia: Em dezembro de 2020, o Grupo MAHLE
completara seu 100° aniversario, com a confianca que continuaremos a
crescer e trabalhar para ser uma empresa inovadora e atraente para
nossos funcionarios e parceiros. Abordaremos este tema no item 4
deste documento;

Eventos subsequentes: Tendo em vista o cenario de incertezas que
se apresenta ao mercado em geral decorrente da pandemia do COVID-
19, e como medida frente a uma potencial crise, a Administracéo levara
a decisao pela retencdo na Companhia dos lucros remanescentes para
discusséo e deliberacdo da Assembleia Geral Ordinaria (AGO).

Principais Indicadores
2019 2018 4719 3m9 4718

{R$ milhées) e i (alb) @ i @ (eld) (cle)

Receita liquida de vendas 25262 25917 -25% 5957 6455 6345 1.7% 6.1%
EBITDA 4408 4669 5.6% 76.6 1290 86,6 406% -11.5%
Margem EBITDA 174% 18.0% -06pp 12.9% 20.0% 136% -T.ipp. -0.7pp
Lucro liquido 259.0 2917 -11.2% 66,2 69.2 67.9 4.3% 2.5%
Margem liquida 10.3% 113% -1.0pp 11,1% 10,7% 10.7% 04pp 04pp
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PREZADOS ACIONISTAS

Atendendo as disposicoes legais e estatutarias, a A dministracdo da Companhia submete a apreciacao dos
acionistas o Relatério da Administracdo e as Demons  tracBes Financeiras acompanhadas do Relatério dos
Auditores Independentes e Parecer do Conselho Fisca |, relativos ao exercicio social encerrado em 31 de
dezembro de 2019.

1 Comentario da Administracdo
O ano de 2019 apresentou dados de atividade econdmica desafiadores e o ritmo de produgcédo automotiva foi mais
moderado do que se esperava.

A expectativa do mercado em geral, era por uma recuperacao econdmica, de acordo com as reformas e estimulos
gue o governo brasileiro havia proposto. Existiu ainda, um ambiente de atencao no mercado em geral em funcao
de incertezas vindas do exterior, tais como mercados volateis, achatamento das curvas de crescimento econdmico
e uma infinidade de imponderaveis politicos, tais como guerra comercial entre Estados Unidos e China, Brexit, etc.

A este cenario acrescentou-se 0 agravamento da crise econdmica na Argentina, com consequéncias ao setor
automotivo.

Em relacdo ao Ultimo trimestre no Brasil para o setor automotivo, como € de conhecimento, existe uma
sazonalidade, periodo em que ocorrem interrupcdes preventivas e de manutencdo e férias coletivas, a qual
impacta o desempenho do setor.

O cenario acima descrito reforca a estratégia da Companhia em buscar o aumento de sinergia e produtividade
para manter a competitividade no mercado, sobretudo, nas exportacdes. Adicionalmente, outra resposta para lidar
com as incertezas que enfrentamos, esta no modelo de neg6cio da MAHLE Metal Leve, ou seja, uma presenca
equilibrada em mercados distintos, quais sejam os segmentos EO (Equipamento Original) e Aftermarket, tanto no
mercado interno como no externo. Esse equilibrio entre as fontes de receita nos permite compensar as oscilacdes
nestes mercados e estabilizar nossas margens de lucratividade ao longo do tempo.

Exposto o acima, a receita da Companhia apresentou uma reducéo de 2,5% em 2019 quando comparado o0 ano
de 2018, resultado dos desempenhos positivos nas vendas ao mercado EO Doméstico (5,3%), e mercado de
Aftermarket (4,9%), compensados pelo mercado EO Exportacdo (-14,0%). O grafico abaixo demonstra a
distribuicdo da receita nos mercados de atuacdo em 2019 e 2018:

Mercado

Interno
28,1% @

EO
Mercado Mercado
Externo Externo
35,3% 40,0%

Ainda assim, em 2019 a Companhia apresentou uma margem EBITDA de 17,4%, atingindo um resultado
operacional medido pelo EBITDA de R$ 440,8 milhdes. No 4T19 a margem EBITDA foi 12,9% (R$ 76,6 milhdes).

Pelo sexto ano consecutivo, a Companhia foi reconhecida pela “ANEFAC” (Associacdo Nacional dos Executivos
de Financas, Administracdo e Contabilidade) como uma das empresas mais transparentes do Brasil, ao receber o
Troféu Transparéncia 2019, pela qualidade de suas demonstracdes financeiras no exercicio 2018, na categoria de
Receita Liquida até R$ 5 bilhdes.

MAHLE Metal_,ngve S.A. | Release de Resultados 2019/ 4T19 -




- “Resultados 2019/ 4719

VIR L =

A MAHLE Metal Leve acredita que a confianca € o que embasa as relaces. Desta forma, entendemos que este
prémio é um selo de credibilidade alinhado com o compromisso da Companhia com a integridade.

Percebemos no mercado, o valor que é dado a qualidade de nossos relatérios e como consequéncia, a percepgao
do risco do negécio é reduzida.

Em relacdo a Pesquisa e Desenvolvimento, a MAHLE Metal Leve esta sempre atenta as mudanc¢as no mercado e
nas necessidades de seus clientes de forma a focar no futuro. Desta forma, evolucéo, tendéncias, conhecimento,
equilibrio, competitividade e atendimento aos requisitos dos clientes sdo algumas das palavras que pautam o
nosso dia-a-dia.

Acreditamos ser de suma importancia revisar constantemente o nosso papel com foco na evolugdo do mercado e
das tecnologias e, consequentemente, aumentar a competividade global, buscando e consolidando a melhor
relacdo entre competéncias e custos.

Buscamos ser competitivos, com um foco especial no equilibrio entre o valor agregado das nossas entregas e
seus respectivos custos, através de investimentos em negécios existentes, ao mesmo tempo em que olhamos
para as futuras tecnologias.

Portanto, a MAHLE Metal Leve estd sempre norteada a atender as necessidades de seus clientes, aumentar o
trabalho conjunto e a sinergia entre as suas unidades de negdcio, sempre priorizando a sustentabilidade e a
perpetuidade do negdcio.

2 Cenario Macroeconémico e Perspectivas

O ano de 2019 apresentou dados de atividade econ6mica desafiadores, e com o ritmo de producao automotiva
mais moderada do que se esperava.

No inicio de 2019 havia a esperanca de que no Brasil o ritmo da atividade econdmica poderia proporcionar
melhora nos indicadores de emprego e de rendimentos, com consequéncias na concessdo de crédito aos
consumidores, aliada a elevagdo na confianga empresarial, resultando em aumentos nos investimentos privados.
Esta expectativa tinha como fundamento, principalmente, as propostas do novo Governo com sua agenda de
reformas. Como consequéncia, a espera por um melhor cendrio esbarrou na realidade de um ritmo mais lento para
as mudancas.

Em relacdo a Argentina, importante mercado para o Brasil, 0 ano de 2019 foi marcado pelo agravamento da crise
econdmica naquele pais, com consequente queda nas vendas de veiculos e componentes. Atualmente, o pais
apresenta uma enorme divida de curto prazo, sem acesso ao mercado de crédito e sem reservas internacionais
para pagar as contas. Em recessdo ha dois anos e com inflagdo elevada, além da renegociacdo da divida, o
controle da inflacdo devera ser uma das prioridades do governo. Ao final de 2019, o novo presidente eleito foi
empossado em seu cargo, contudo, até o presente momento, ndo se pode identificar mudancas significativas no
cenario daquele pais.

Ainda no cenario internacional, no inicio de 2019, ja existia um temor em relacédo ao risco de uma guerra comercial
entre os Estados Unidos e a China, o qual se cumpriu e apresentou uma desaceleragdo econémica com impacto
no crescimento dos paises exportadores, como o Brasil. Existiam também incertezas vindas da Europa, com a
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indefinicio do Brexit, aliado a crise enfrentada pela Franca (protestos contra o governo) e Italia (crise
orcamentaria).

O ano de 2020 se apresenta igualmente desafiador. No cenario global, logo no inicio do ano, os mercados
seguem atentos aos efeitos adversos sobre a atividade econémica advindos do surto de coronavirus que teve
inicio na China e com risco de se alastrar para outros paises.

Por outra 6tica, segundo economistas, apés enfrentar dois anos de significativa desaceleragéo, a economia global
podera apresentar uma leve recuperacdo, tendo em vista que a guerra comercial entre EUA e China chegou a
uma trégua, pelo menos por ora, com um primeiro acordo entre os dois paises.

A atividade global poderia, ainda, colher frutos do estimulo monetario realizado por bancos centrais através do
afrouxamento da politica monetaria, especialmente nas trés principais economias (EUA, Zona do Euro e China).

Esse fator (estimulo monetario) é importante para atenuar a volatilidade trazida pelas eleicdes americanas, as
quais devem ocorrer novamente sob polarizacdo e ainda tensionadas por conflitos geopoliticos de naturezas
diversas, como por exemplo, o conflito militar com o Oriente Médio ou ainda, uma disputa comercial com a China.

No que diz respeito ao Brasil, 0 mercado de um modo geral acredita que, o0 pais podera observar de forma mais
clara os beneficios das reformas econdmicas. Contudo, para sustentar um crescimento sem retrocessos, sera
necessario continuar o movimento dos ajustes. No inicio de fevereiro de 2020, o Comité de Politica Monetéaria
(Copom), realizou o quinto corte consecutivo na taxa basica de juros brasileira: de 4,50% para 4,25% ao ano.
Diante desta medida, a Selic alcanca o seu menor nivel desde 1999. Apés alcancar este nivel, acredita-se que o
Banco Central brasileiro priorizard a agenda regulatéria e de produtividade.

A inadimpléncia demonstrou ligeiro crescimento nos ultimos meses, reflexo, principalmente, da lenta recuperacéo
do mercado de trabalho. Todavia, com uma perspectiva mais favoravel de crescimento econémico em 2020, existe
espaco para aprofundamento do mercado de crédito brasileiro, impulsionado pela diminuicdo dos spreads
bancérios e acesso a diferentes formas de financiamento, para empresas e individuos.

3 Sobre a MAHLE Metal Leve

Somos uma empresa brasileira de autopecas que atua na fabricacdo e comercializagdo de componentes de
motores a combustéo interna e filtros automotivos. Fabricamos produtos com tecnologia de Ultima geracdo e da
mais alta qualidade, e estamos continuamente investindo em pesquisa e desenvolvimento de novos produtos e
processos de producéo.

Atuando no Brasil desde os anos 50, possuimos um amplo portfélio de produtos e solugdes integradas, muitas
vezes desenvolvidas de forma customizada em conjunto com nossos principais clientes. Estamos presentes no
mercado OEM (“Original Equipment Manufacturers”), cujos clientes sdo as montadoras de automoveis, e no
segmento de pecas para reposi¢cao, denominado “Aftermarket”, cujos clientes sdo os grandes distribuidores de
autopecas e retificas de motores.

Nossos produtos séo fabricados e vendidos no Brasil e na Argentina, e também exportados para mais de 60
paises, incluindo Estados Unidos da América, Alemanha, México, Portugal e Espanha, para uma carteira
diversificada de clientes, incluindo General Motors, Volkswagen, Fiat, Ford, Daimler MBB, Opel, International,
Cummins, Volvo, PSA Peugeot, John Deere, Renault, Scania, Caterpillar, Honda, Hyundai, entre outros.
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Possuimos cinco plantas industriais, sendo quatro instaladas no Brasil, nas cidades de Mogi Guagu (SP), onde
temos duas plantas, Sdo Bernardo do Campo (SP) e Itajuba (MG), e uma na Argentina, na cidade de Rafaela.
Possuimos, ainda, dois centros de distribuicdo, sendo um em Limeira (SP) e outro em Buenos Aires, Argentina,
bem como um Centro de Tecnologia, localizado em Jundiai (SP) o qual acreditamos ser um dos maiores e mais
bem equipados centros de tecnologia de desenvolvimento de componentes e solugfes integradas para motores a
combustdo interna da América Latina, o que nos possibilita criar valor e atender nossos clientes de forma
customizada e agil, além de inovar em tecnologias de produtos e processos.

Nossa insercdo no Grupo MAHLE, que tem atuacdo global, nos permite trocar conhecimentos, fornecer e ter
acesso constante as tecnologias de Ultima geracdo bem como atuar juntamente com nossos clientes no
desenvolvimento de novos produtos, sendo este um fator fundamental para o alto nivel de penetracdo e
fidelizacdo que obtemos junto aos clientes.

4 O Grupo MAHLE completa 100 anos

~

A MAHLE mantém as pessoas em movimento ha 100 anos.

Este € o momento de celebracdo. Em 1 de dezembro deste ano, alcancaremos um marco
importante na histéria de nossa empresa: iremos comemorar o 100° aniversario do Grupo
MAHLE.

A MAHLE Metal Leve S.A. (Companhia) faz parte do Grupo alemao MAHLE (acionista controlador), um dos mais
tradicionais grupos do setor de autope¢cas do mundo e que teve sua origem na Alemanha. Atualmente, o Grupo
MAHLE, incluindo a Companhia, conta, com mais de 160 plantas industriais em 35 paises e cinco continentes, 16
centros de pesquisa e desenvolvimento.

O ano foi 1920. No inicio de uma emocionante década em que Charles Lindberg voou pelo Atlantico, Albert
Einstein recebeu o Prémio Nobel, Mahatma Ghandi iniciou seu protesto ndo violento, a Deutsche Luft Hansa AG
foi fundada e o autédromo de Nirburgring comegou a operar. Em Stuttgart / Alemanha, dois irméos langcaram as
bases de uma empresa global: naquela época, Ernst e Hermann Mahle desenvolviam produtos que se tornaram
best-sellers e que estabeleceram a reputacéo da empresa global atual como inovadora.

Desde entdo, a MAHLE se tornou um dos 20 maiores fornecedores automotivos do mundo, com cerca de 79.000
funcionarios. Buscamos solu¢cbes inovadoras para motores alternativos no campo de acionamentos e na
otimizacdo de motores de combustao interna.

De acordo com as palavras do CEO do Grupo MAHLE, Dr. Jorg Stratmann, "continuaremos a crescer e trabalhar
para ser uma empresa inovadora e atraente para nossos funcionarios e parceiros. Queremos moldar os proximos
100 anos de mobilidade".

A industria automotiva atravessa uma das maiores transformacdes da sua historia. Dessa forma, o Grupo MAHLE
esta se moldando para atuar no futuro da mobilidade, focado nas megatendéncias automaotivas e globais.

A viséo do Grupo MAHLE guiara o processo de transformacéo. Portanto € de suma importancia a motivacao em
fazer parte da mudanca, a fim de apoiar a concretizacdo das metas e permitir que a visdo se torne realidade.

Estamos ansiosos para celebrar o 100° aniversario corporativo com todos vocés, por este motivo, os convidamos
a visitar o hotsite comemorativo, em http://www.br.mahle.com/pt/100-years/
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Hoje e amanha. Para as geracdes futuras, e pelos préximos 100 anos.

5 Evolucéo do setor automobilistico

5.1 Evolucdo do mercado brasileiro
Setor automobilistico brasileiro
Jan-Dez 2019 Jan-Dez 2018 e | S
Segmentos Vendas () varcho o Vendas (**) Variagdo Total Vendss | | Produgao
A i " (©) q ¢ (AIC) (8/D)
) (8) ) (D)
Automoveis 2.262.069 [ 347.029 -180.258 20,375 2.449.215 2.102.114 500,343 -205.789 -8.910 2.386.758 7.6% 286%
Comerciais leves 403.514 60.481 =-114.283 4.891 354,603 373.235 95.089 -102.777 -6.566 358.981 8.1% -1.2%
Total de veiculos leves 2.665.583 407.510 -294.541 25.266 2.803.818 2.475.349 595.432 -308.566 -16.476 2.745.739 T.7% 21%
Caminhdes 101.335 13.552 -3.115 1.704 113.476 75.954 24642 -1.936 6.834 105.534 32.3% T75%
Onibus 20.932 7.138 -1 ci: ] 27668 15.081 9.101 -3 4.357 28.536 38.8% -3.0%
Total de caminhdes e Gnibus 122.267 20.688 -3.116 1.205 141.144 91.075 33.743 -1.939 11.191 134.070 34.2% 53%
Maquinas agricolas 43.738 12.870 -405 -3.080 53.120 47.731 12,678 -293 5.540 65.656 -8.4% -19,1%
Total de veiculos pesados 166.002 33.558 -3.521 -A.775 194.264 138.806 46.421 -2.232 16.731 199.726 19,8% =2,7%
Total de veiculos 2831585 441068  .298.062 23491 2998082 2614155 641853  -310.798 255 2.945.465 8.3% 18%
| Variagho(unidades) -2019x2018 | 217430 | 200785 | 1273 | 29236 2617
| Varlagio (%) - 2019 x 2018 s | osaw | 4w | emazw e |
Fonte: Anfavea
(*) Variagéo de estoque de veiculos = - (vendas +

(™} Viendas (Nacionais + Importadas)

A producéo brasileira de veiculos em 2019 apresentou crescimento de 1,8%, assim como as vendas da
inddstria automobilistica brasileira , com 8,3%, quando comparadas com o mesmo periodo do ano anterior. De
acordo com a ANFAVEA (Associacdo Nacional dos Fabricantes de Veiculos Automotores), o estoque de veiculos
registrado ao final de 2019 era de 287,6 mil unidades, correspondente a 33 dias de vendas, assim como no
mesmo periodo do ano anterior, com estoque correspondente a 33 dias de vendas, e 255,1 mil unidades. O
quadro abaixo apresenta as evolugdes de producdo, vendas e estoques totais de veiculos nacionais, entre os
periodos analisados:

Producao Mensal

(mil unidades) Jan Fev Mar Abr Mai Jun Jul Ago Set Out Nov Dez Total
2018 2214 2174 2129 211 2169 2616 2523 2979 2289 2706 2513 1831 29454
2019 2029 2604 2453 2720 2810 2375 27132 27154 2521 2937 2319 1728 29982
Vendas Totais Mensals ., Foy  Mar  Abr  Mai  Jun  Jul  Ago  Set Out  Nov Dez Total
(mil unidades)
2018 182.9 1593 2109 2114 2052 2069 2222 2536 2182 2597 26 2389 26138
2019 2025 2015 2130 2350 2485 2276 2475 2472 2395 2576 2456 2659 2814
Estique d? Ve_i Colo Jan Fev Mar Abr Mai Jun Jul Ago Set Out Nov Dez
Brasil (dias)
2018 38 41 k2 32 k1l 36 34 M 40 34 38 33
2019 I 43 41 40 39 42 39 42 45 43 41 33
Fonte: Anfavea

5.2  Evolucdo do mercado argentino

Quando comparados 2019 e 2018 o setor automobilistico argentino apresentou queda de
enquanto que na producao de veiculos houve queda de 32,6% entre os periodos.

45,4% nas vendas,

Setor automobilistico argentino

Vendas de veiculos Jan-Dez Jan-Dez

(nacionais e importados) 2019 (A) 2018 (B)
Total de veiculos leves 372474  681.816  -454%
_Tnhl de veiculos médios u__r_a_eudus 18.711 | 34.713 | -4531%_
Vendas totais de veiculos 391.185 | 716.529 | -45 4%
Exportagéo 224.248 269360 | -16.7%
Importagéo 269.192 483.989 -44 4%
Balanga comercial (44.944) (214.629) -79,1%
Variagéo do estoque de veiculos no periodo (*) (4.044) 12746 | -131.7%
Produgdo de veiculos leves 314.787 466.649 -32,6%
Produgio de d 8699 13284  -34,5%
Producéo total de veiculos 320486 | 479933 | 32.6%

-{‘} Variag&o de estoque de veiculos = proﬁugéﬁ = -(vam-jas + erpuhéqén - importa¢ao)
(™) Fonte: Adefa/Acaras Argentina/IHS.
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5.3 Producdo e vendas de veiculos no Brasil e Argentina

A tabela abaixo consolida os numeros de producédo e vendas de veiculos no Brasil e Argentina. Essa regiao
corresponde ao mercado interno de atuagdo da Companhia.

Produgao de veiculos Vendas de veiculos
Producdo e vendas:
Brasil & Argentina Jan-Dez Jan-Dez Variagio Jan-Dez Jan-Dez Variagho
2019 2018 2019 2018
Veiculos leves 3.118.805 3.212.388 -2,9% 3.038.057 | 3.157.165 -3.8%
Velculos médios e pesados 202.963 213010 47% 184.713 173.519 6,5%
Total 3.321.568  3.425.398 =3,0% 3.222.770 | 3.330.684 -3,2%

Fonte: Anfavea e Adefa

5.4  Producéo de veiculos nos principais mercados de exp ortacao

No quadro abaixo é demonstrada a producéo de veiculos durante 2019 na América do Norte e Europa (principais
mercados de exportacao da Companhia), comparadas com o ano de 2018.

ao de vei nos principais mercados de exportagao (mil)

Segmento Jan. I:l[:zj 2020 Jan-l::;z] 2019 AB
Produgéo de veiculos leves 16.310 16.968 -3,8%
Produgéc de veiculos médios e pesados 654 638 2,5%

Ameérica do Norte 16.964 17.597 -3,6%
Produgéc de veiculos leves 21.088 21.979 -4, 1%
Produgac de veiculos médios e pesados 644 677 -4,9%

Europa 21.733 22,656 4.1%

Produgao total de veiculos 38.607 | 40253 -39%

Fonte: IHS

6 Desempenho econdmico-financeiro da Companhia

inene du euchudon we | | A | A A | | A | A | AR
(R$ milhdes}
(a) (v) (a) (b) (aib) (<) (d) | e {d) (eid)
Receita liquida de vendas 2.626,2 25917 1000%  100,0% -2,5% 595,7 634,5 100,0%  100,0% 6,1%
Custos das vendas (1.8859) (19016) -74,7% 73,4% -0,8% (467.7) (512.8) -785% -80,8% -8,8%
Resultado bruto 6403 6901  253% 26,6% -T,2% 128,0 1217 21.5% 19,2% 5,2%
Despesas com vendas e distnbuigdo (166.9) {(172,7), -6.6% -8,7% -3.4% (44.6) (35,5) -7,5% -5,6% 256%
D gerais @ (85.7) (93,9)) -3.4% -3,6% B71% (24,4) (27.3)) 4.1% -4,3% -10,6%
D com e (83.7) (80,0) -33% | -31% 4.6% (20.7) (228) -35% -3.6% -9.2%
Outras receitas / despesas operacionais’ (6,8) a8 -0,3% 0,3% 177,3% (2,2) 6,7 -0.4% 1,1% -132 8%
Ganhos/perdas na posigdo monetaria liquida® 484 248 1,9% 1,0% 95 2% 147 224 2.5% 3,5% -34 4%
Resultado de equivaléncia patrimonial (0,2) ©1) 00% | 00% 100,0% o1 -~ | oo 0,0% -100,0%
Resultado operacional 3454 770 13,7% 14,5% -8,4% 50,7 652  B85% 10,3% -22,2%
Financeiras, liquidas (41.4) (216) -16% -0,8% 91,7% (12,6) (6,9) -21% -1,1% B2 6%
Imposto de renda e contribuigéo social (48,2) 623) -19% | 24% | -226% 273 96| 46% 1,5% -184,4%
Lucro liguido do exercicio 255,8 2931 10,1% 11,3% -12,7% 65,4 67,9 11,0% 10,7% -3,7%
Luero liquido atribuido aos acionistas controladores 259,0 2017 10,3% 11.3% 11,2% 66,2 679  11,1% 10,7% -2,5%
Lucro liguido dos acionistas niio controladores (3.2) 1.4 -0.1% 0,1% 328 6% (0.8) 00 -0,1% 0,0% -100,0%
EBITDA 440,8 4669  17.4% 18,0% -5,6% 76,6 866  12,9% 13,6% 11,5%
Margens:
Margem bruta 25,3% 26,6% “13pp 21,5% 19.2% 23pp
Margem operacional 13.7% 14.5% 0.8 p.p. 8,5% 10.3% -18pp
Margem liquida atribuida aos acionistas controladores 10,3% 11,3% -1pp 11,1% 10,7% 04 pp.
Margem EBITDA 17 4% 18,0% 0,6 p.p. 12,9% 13,6% 07 pp
Despesas com vendas, gerais e administrativas em relagio a receita 10,0% 10,3% -0,2 p.p. 11,6% 9.9% 1,7 p.p.

1 Informac®es adicionais estéo disponiveis no item 6.10 deste documento.
2 Informacdes adicionais estdo disponiveis na nota explicativa n°® 39 das Demonstracbes Financeiras de 31 de
dezembro de 2019 (Aplicagéo do IAS 29 - Financial Reporting in Hiperinflationary Economies).

6.1 Receita liquida de vendas e participacao por mercad  os de atuacéo

Importante mencionar que, a Companhia considera como Mercado Doméstico as receitas oriundas de suas
operacdes no Brasil e Argentina. Por este motivo, neste mercado, no que tange a consolidacdo das
demonstracdes financeiras, sdo apresentados nas tabelas abaixo, impactos negativos da variacdo cambial,

decorrentes da conversdo das demonstracdes financeiras de pesos argentinos para reais.
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Em 2019 a Companhia apresentou reducdo de 2,5% na sua receita liquida consolidada, em comparacdo com
2018. A tabela abaixo demonstra a dindmica das receitas por mercado de atuacdo com seus respectivos impactos
em termos de volume/preco e variagdo cambial entre os periodos:

Recaita liquida por mercado 2018 VolumelPrago t’:;:‘l’ 2018 v::ﬂ;‘p‘;‘:o “"’;‘;:'n";;“al"’" ‘:;G";'

(RS milhges) (a) {b) () {d) {bid) (cld) {ald)

2_ Domestcor 766.0 511 (12.5) 7274 7.0% -1,7% 5.3%
£ §  Exportacso 8925 (198.9) 542 1.0372 -19.2% 5.2% 14.0%
- Al ereeren 16585 (147,8) a7 1.764,6 8,4% 2,4% £,0%
§  Doméstico’ 674.1 108.0 (64.5) 6306 17.4% -102% 6.9%
% Exportagdo 1936 (13.5) 106 1965 £.9% 5.4% 1.5%
2 Ssubtotal 867.7 945 {53.9) 8271 1,4% 6,5% 49%
Total 25262 (53.3) (12.2) 25917 20% 0,5% 25%

' Mercado D & Brasil e Argy

Ja no 4T19, a Companhia apresentou reducao de 6,1% na sua receita liquida consolidada, em comparagédo com o
mesmo periodo de 2018. A tabela abaixo demonstra a dinamica das receitas por mercado de atuagcdo com seus
respectivos impactos em termos de volume/prego e variagdo cambial entre os periodos:

Recaita liquida por mercado 4T19 VolumelPrego t’:&:‘l’ 4T18 w?:ﬂm‘;:o ’“"’;‘:ﬂ‘i;l""“ ‘:%";

(RS milhdes) {a) {b) () () {bid) (eld) {ald)

2 Domestcor 169.4 (108) (1.9) 182.1 -5.9% 1.1% 7.0%
£ 5 Exportacko 2032 (47.5) 25 2482 -19.1% 10% 18.4%
2° subtowt 3126 (58,3) 06 4303 43,5% 0.1% 13.4%
§  Doméstico’ 175.8 335 (15.4) 167.6 21.3% -9.8% 11.5%
B Esporagao 473 {0.9) 16 465 2.0% 35% 1,5%
- 2231 327 (13.8) 2042 16,1% 6.8% 9,3%
Total 5957 (258) (132) 6345 4,0% 2% £1%

' Mercado D &

Brasil e Arg

6.2 Vendas ao mercado de Equipamento Original

Mercado interno:

Em 2019 o EO Domeéstico apresentou crescimento de 5,3%, com aumento de volume/preco de 7,0%, parcialmente
compensado pela variagdo cambial (-1,7%) oriunda da operagdo na Argentina (consolidamos tal operacdo no
nosso EO Doméstico).

Para 0 4T19, o EO Doméstico apresentou queda de 7,0%, com queda de volume/preco de 5,9%, parcialmente
compensado pela variagdo cambial (1,1%) oriunda também da operagdo na Argentina (consolidamos tal operacao
no nosso EO Domeéstico).

No ano, os principais fatores que impactaram as vendas ao mercado interno foram: desempenho positivo do setor
automotivo no Brasil, incluindo as exportacdes de motores de nossos clientes, além do aumento da producéo de
veiculos pesados e também o aumento de nosso market share, e aumento das vendas no OES - pecas de servico
(Original Equipment Services).

Mercado externo:

Em 2019, apresentamos queda de 14,0% neste AH. (%)
mercado, onde o impacto positivo de 5,2% da variagédo {miinces) (a) (b) (alb)
cambial, foi compensado pela queda de 19,2% dos Equipamento original

volumes. Ao lado apresentamos o desempenho neste EUR 739 93,0 -20,5%
mercado, das exportacgbes em moeda forte, usb 1525 187,8 -18.8%
comparando os periodos:

Ja no 4T19, apresentamos queda de 18,1% neste AH. (%)
mercado, oriundo do impacto positivo de 1,0% da {méhces) (a) (b) {a/b)
variagdo cambial, compensado pela queda de 19,1%  Equipamento original

dos volumes. Ao lado apresentamos o desempenho EUR 16,9 185 -8,6%
neste mercado, das exportagbes em moeda forte, usp 353 508 -30,5%

comparando os periodos:
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Os principais fatores que impactaram as vendas ao mercado externo foram: o desempenho negativo do setor
automotivo nos principais mercados de exportacdo da Companhia, principalmente Europa e América do Norte,
aliado ao ajuste de estoque realizado pelos clientes localizados nestas regides.

6.3 Vendas ao mercado de Aftermarket

Mercado interno:

Em 2019, o Aftermarket Doméstico apresentou crescimento de 6,9%, com um impacto positivo de volume/preco
de 17,1%, compensado parcialmente pela variacdo cambial (-10,2%), pois consolidamos tal operacdo no nosso
Aftermarket Doméstico.

Quando comparados o 4T19 com o 4T18, o Aftermarket Doméstico apresentou crescimento de 11,5%, com o
impacto positivo de volume/preco de 21,3%, compensado parcialmente pela variagdo cambial (-9,8%), tendo como
base as mesmas explicacdes do paragrafo anterior.

Este mercado apresentou crescimento nas vendas devido a leve recuperagéo econdmica no Brasil, principalmente
no segundo semestre do ano, aliado ao langcamento de novos produtos, como linha de Compressores de Ar
Condicionado e campanhas promocionais junto aos clientes do mercado interno de Aftermarket.

Mercado externo:
Em 2019 o nosso Aftermarket Exportacdo apresentou

reducdo de 1,5% em relacdo a 2018, com uma queda AH. (%)
de volume/preco de 6,9%, compensado parcialmente {méncew) (a) (b) (a/b)
pelo impacto positivo da variacdo cambial de 5,4%.  amermarket

Chile e Paraguai sdo os mercados que tiveram maior EUR 13 28 -53,6%
gueda nos volumes das exportacdes do Aftermarket. usb 48,1 510 S5.1%
Ao lado apresentamos o desempenho neste mercado

das exportacdes em moeda forte:

Quando comparados 0 4T19 com o mesmo periodo de

crescimento de 1,5%, com o impacto positivo da {milioes) (a) (b) (alb)

variacdo cambial de 3,0%, compensado pelo impacto  amermarket

de volume/preco (-1,5%). Ao lado apresentamos o EUR 05 03 66,7%
desempenho neste mercado, das exportacbes em ush L2 120 =£:5%
moeda forte:

O ano de 2019 foi marcado por protestos na América Latina, 0os quais geraram impactos negativos no consumo da
regido. Os protestos ocorridos no Chile em 2019, os quais tiveram inicio apds aumentos de precos ao transporte
publico, aliado ao impacto negativo da estiagem no Paraguai com consequéncias na agricultura, principalmente a
soja, sdo exemplos de eventos que interferiram o cenario macroecondmico que afetaram, em algum momento, o
desempenho do mercado externo do nosso Aftermarket. Em contrapartida, a variagdo cambial contribuiu para
reduzir o impacto da queda do volume de vendas das exportacdes neste mercado.

6.4  Exportacao consolidada por regido geografica

O gréfico a seguir mostra a distribuicdo das nossas exportacdes por regido geografica nos periodos comparados:

Europa Ameérica do Norte América do Sul Outros
=2019 =2018
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6.5 Receita liquida por segmento

Em 2019, o segmento de componentes de motores apresentou reducdo nas vendas de 1,9%, bem como o
segmento de filtros, com uma queda de 7,3%, quando comparados com o ano de 2018. Para o0 4T19 e 4T18, o

segmento de componentes de motores e o segmento de filtros apresentaram queda nas vendas de 5,9% e 7,9%,
respectivamente.

c°"’:‘:’::::::‘x:mﬂ;:‘"'d' 2019 2018 ‘?;:'}' 4T19  4TI8 ?‘;:'1.

(R$ milhdes) (a) (b) (a/b) (c) (d) (e/d)
Componentes de molores 22512 22950 -19% 5328 5662 -59%
Filtros 2750 2967 -7.3% 629 683 -7,.9%
Total 2.526,2 25917 -2,5% 5957 6345 -61%

Héa que se considerar que, para o segmento de filtros, no ano de 2018, foram realizadas vendas de ferramental e
servicos de pesquisa e desenvolvimento no montante de R$ 3,7 milhdes. Nao considerando este efeito na
comparacao, este mercado apresentaria queda de 5,6% entre os periodos acima comparados. Ainda com relagao
ao segmento de filtros, € importante mencionar que nao exportamos tais produtos e, portanto, ndo houve, entre os

periodos, impactos da variagdo cambial neste segmento, como observado no segmento de componentes de
motores.

6.6  Receita liquida por produto

O grafico a seguir mostra a participacao das vendas totais por produto entre os periodos comparados:

13,6% 13.4%

Pistoes e Kits Anéis Bronzinas Valvulas Filtros Camisas, Porta Eixos de

Anéis e Pinos Comando de
Valvulas

Outros

= 2019 #2018

6.7 Margem bruta

A Companhia encerrou o0 ano de 2019 com margem bruta de 25,3% (26,6% em 2018), enquanto que no 4T19 a
margem bruta atingiu 21,5% (19,2% no 4T18), como demonstrado no quadro abaixo:

Sintese de resultados o0 2w N o i o ame N o e
(R$ milhdes) i
(a) (b) (a) (b) (afb) (c) (d) (c) (d) (c/d)
Receita liquida de vendas 25262 25017 1000%  1000%  -25% 5957 6345 1000%  1000%  -61%
Custos das vendas (18859) (19016) -747%  -734%  -08% (467.7)  (5128) -785% | -80.8%  -88%
Resuitado bruto 6403 6801 253%  266%  1.2% 128,0 1217 | 215% | 192% | 62%
Margem bruta 253%  266% 13pp. 215%  19.2% 23pp.

A margem bruta em 2019, quando comparada com 2018, foi impactada, principalmente, pelos efeitos abaixo:
» Reoneracéo da folha de pagamentos;

» Aplicacao do IAS 29 - Financial Reporting in Hiperinflationary Economiest.

Ha que se destacar que, desconsiderando os efeitos da aplicacao do IAS 29, a margem bruta teria sido 26,7% (em
2019) e 23,0% (4T19), respectivamente, superando os nimeros de 2018.

linformag®es adicionais estdo disponiveis na nota explicativa n°® 39 das Demonstragfes Financeiras de 31 de
dezembro de 2019 (Aplicagéo do IAS 29 - Financial Reporting in Hiperinflationary Economies).
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6.8 Despesas com vendas e despesas gerais e administrat  ivas

Em 2019, as Despesas com Vendas permaneceram estaveis entre os periodos comparados. Ja no 4T19, houve
um aumento nas despesas com vendas em funcdo de eventos ndo recorrentes. Para as despesas gerais e
administrativas, em ambos os periodos a reducéo é reflexo do esfor¢co nas iniciativas de ganho de produtividade
também nas éareas indiretas da Companhia.

Sintese de resultados 2019 2018 ‘g} :::;‘ ?;]‘ aTi8 a8 ?a:; ?:]‘ "t:']'
(R$ milhdes)

(a} (b) (a) (b) (a/b) (<) (d) (<) (d) (cid)

Receita liquida de vendas 2.526,2 2.5901,7  100,0% 100,0% -2,5% 5957 6345 100,0% 100,0% -8,1%
Despesas com vendas e distribuigao (166,9) (172,7) -66% -6,7% -3, 4% (44 6) (355) -7.5% -5,6% 25,6%
Despesas gerais e administrativas (85.7) (93,9) -3,4% -3,6% -8, 7% (24 4) {27.3)) -4,1% -4,3% -10,6%
Despesas com vendas, gerais & administrativas | (252,6)  (266.6) 10,0% @ 10,3% 53% (69,0) (62,8) 116% | 9,9% 9.9%

Despesas com vendas, gerais e administrativas em relagao a receita 10,0% 10,3% -0,2 p.p. 11,6% 9,9% 1,7 p.p.

Destaca-se também que, em ambos os periodos existem efeitos da aplicacdo do IAS 29, ou seja, 0s montantes
apresentados seriam menores.

6.9 Despesas com desenvolvimento de tecnologia e novos produtos

Com foco na abordagem de negécios, a Companhia identifica e viabiliza oportunidades para seus produtos e
servicos, com foco em habilidades e competéncias alinhadas as tendéncias do mercado. Desta forma, € de
fundamental importancia a manutencdo de sua trajetéria de investimentos em P&D, com foco em inovacfes
tecnolégicas que envolvem desenvolvimentos em parceria com clientes, com o registro de patentes e lancamento
de novos produtos no mercado.

Sintese de resuitados 2019 2018 ?!f:}' ?'3:" T;:'} 4T19 4T ?;’l' ?;} ?;‘]‘
(R$ milhdes)
(a) (b) (a) () (aib) (e (d) (e (d) (c/d)
Receita liquida de vendas 25262 25917 1000% = 100,0% = -2,5% 5957 6345 100,0%  100,0% £1%
Despesas com desenvolvimento e tecnologia 83.7) (80,0) -33% 31% | 46% (20,7) @28 -35% | -36%  -92%

6.10 Outras receitas (despesas) operacionais, liquidas

As outras receitas (despesas) operacionais, liquidas registraram, em 2019, despesa liquida de R$ 6,8 milhdes,
enquanto que em 2018, as outras receitas (despesas) operacionais, liquidas registraram receita liquida de
R$ 8,8 milhdes, conforme demonstrado no quadro abaixo:

Outrae racaltns {d ) fonats; liquid 2019 2018 Var.  4T19  4T18  Var

RS milhges) @ ) (@b () (@ ()
Provisdo/reversdo para contingéncias trabalhistas, civeis e tributdra 10,7 (4.6) 153 26 56 (3.00
Ganho/perda na alienagdo de bens/outros 21 (7.5) 96 21 {7.n 9.8
Provisdo/revers3o para perdas com produtos {1.8) (2.2) 0.4 2.1) 2.2) 01
Provisdo para reestruturagdo - 02 (0,2)

Energia elétrica 1.0 23 {1.8) 02 09 {0.7)
Ganhos de alienacdo dos ativos da lada MAHLE Hirschvogel Forjas S.A - 27 {2.7)

Provisdo/reversdo para passivo ambiental (5.2) (2.2) {3.0) (1.0) (2.2) 1.2
Provis3 a0 para éncia (0.1) 84 (8.5) 0.1 82 (8.1)
Imp recuperados (Reinteg 0.7 122 {11.5) 01 34 3.3)
Despesas com exportacdo (Argentina) (12,5) (5.5) {7.0) (1.8) (5.5) 37
Qutras receitas/despesas (1.7) 45 (6.2) 24) 62 (8.6)
Total outras receitas (despesas) operacionais, liquidas 16,8) 88 (15,6) 2.2) 67 (8.9)

As principais variages nos periodos foram as abaixo:
» Variacdo positiva na rubrica "Provisdo/reversao para contingéncias trabalhistas, civeis e tributarias”
decorrente, principalmente de decisdes favoraveis que tivemos em processos;
» A variacao positiva em Ganho com Alienacdo de bens/produtos refere-se a venda de maquina;
» Variacdo negativa na receita oriunda de Impostos Recuperados (Reintegra), o qual teve vigéncia até
marco de 2018;
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» Alinha de despesas com exportacdo (Argentina) refere-se a incidéncia de nova taxa cobrada pelo governo
Argentino (ARS 3,00 por délar exportado).

6.11 Resultado Operacional medido pelo EBITDA

Em 2019, o EBITDA atingiu R$ 440,8 milh6es (R$ 466,9 milhdes em 2018), registrando margem EBITDA de
17,4% (18,0% em 2018). O quadro abaixo demonstra as variagdes nas contas que compdem o resultado
operacional entre os periodos:

' Ganhos/perdas Perdas por

Despesas com Resuitado de Despesas com

EBITDA na posigio Despesas gerais & Depewcincio ieakie reducdo ao valor el & & Outras rec. desp. Resuliado E EBITDA
2018 liquida distribulcso recuperavel de il um':h" ia operacionais 2019
[Argentina IAS 29) contas a receber L g
4669 238 82 55 35 23 10,1} (37 15,8) (49.8) 440.8
Margem EBITDA Margem EBITDA
18,0% 17.4%

Ja no 4T19, o EBITDA atingiu R$ 76,6 milhdes (R$ 86,6 milhdes no 4T18), registrando margem EBITDA de 12,9%
(13,6% no 4T18). O quadro abaixo demonstra as variacdes nas contas que compdem o resultado operacional
entre os periodos:

Perdas por ' Ganhos/perdas

Despesas com Resultado de Despesas com

EBITDA Despesas gerais & redugdo ao valor na posigdo Outras rec. desp. EBITDA
4T18 ks RinClo biuto Begyuciacio administrativas :::;'“". .q'::::::: recuperavel de  monetaria liquida d::l:: 'o operacionais 4T19
ogi pa contas areceber  (Argentina IAS 29) i
86,6 63 45 29 21 0,1} 10,9} (L] (8.2) 8.8) 76,6
Margem EBITDA Margem EBITDA
13.6% 12.9%

1 Informacdes adicionais estdo disponiveis na nota explicativa n° 39 das Demonstra¢des Financeiras de 31 de
dezembro de 2019 (Aplicagdo do IAS 29 - Financial Reporting in Hiperinflationary Economies).

6.12 Resultado financeiro liquido

Em 2019 foi registrada uma despesa financeira liquida de R$ 41,4 milhdes, enquanto que em 2018, foi apurada
uma despesa de R$ 21,6 milhdes, apresentando uma variagcdo negativa de R$ 19,8 milhdes entre os periodos.

Resultado financeiro liquido (R$ milhdes) il 2018 N 4T19 4T18 Var.
(a) (b) (a - b) ()] (d) (c-d)

Juros (receita - aplicagdes) 51 6.4 (1,3) 1.8 1.9 (0,1)
Juros (despesa - empréstimos) (14.,9) (10,5) (4,4) (4,2) (3,3) (0,9)
Juros (Outros) (0,5) 1,0 (1,5) (2,3) - (2,3)
Juros, liquidos (i) (10,3) (3.1) (7.2) (4.7) (1,4) (3,3)
Variag&o cambial liquida 24 456 (43,2) (5,1) (3,00 (2.1)
Resultado com derivativos (2,9) (26,4) 235 31 6,2 (3,1)
Variagéo cambial liquida e Resultado com derivativos (ii) (0,5) 19,2 (19,7) (2,0) 3,2 (5,2)
Variagao monetaria liquida (24.6) (32,3) 7.7 (4,4) 8,1 37
Outras (6,0) (5.4) (0,6) (1.5) (0,6) 09
Variagéo monetaria liquida + Outros (iii) (30,6) (37,7 7.1 (5.9) (8,7) 2,8

Resultado financeiro liquido (i + ii + iii) (41.4) (21,6) (19,8) (12,6) (6,9) (5,7)

A variagdo negativa dos “Juros (receita - aplicacdes)” no montante de R$ 1,3 milhdo entre os periodos € resultado
da reducdo dos niveis médios das aplicacBes financeiras no periodo (R$ 112,1 milhdes e R$ 123,8 milhdes,
respectivamente, médias de 2019 e 2018), ao passo em que também houve uma reducdo nos percentuais de
remuneracgéo (5,5% a.a. e 6,3% a.a., respectivamente médias de 2019 e 2018). No trimestre, a variacdo negativa
dos “Juros (receita - aplica¢des)” foi no montante de R$ 0,1 milh&o entre os periodos comparados (4T19 e 4T18),
tendo como base a reducdo nos percentuais de remuneracao (4,8% a.a. e 6,2% a.a., respectivamente médias do
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4T19 e do 4T18). Em ambos os periodos, os movimentos acompanharam a reducdo da Taxa Basica de Juros
(SELIC) no Brasil.

A variacdo negativa dos “Juros (despesa - empréstimos)” no montante de R$ 4,4 milhdes entre os periodos &
resultado do aumento dos niveis médios dos empréstimos no periodo (R$ 382,8 milhdes e R$ 269,6 milhdes,
respectivamente, médias de 2019 e 2018), considerando que houve a manutencdo nos percentuais do custo
médio ponderado (4,3% a.a., respectivamente médias de ambos os periodos). Na comparacdo do 4T19 com o
4T18, a variacao negativa dos “Juros (despesa - empréstimos)” no montante de R$ 0,9 milh&o entre os periodos é
resultado do aumento dos niveis médios dos empréstimos no periodo (R$ 401,2 milhdes e R$ 296,9 milhdes,
respectivamente, médias do 4T19 e 4T18), enquanto que o0s percentuais do custo médio ponderado se
apresentaram estaveis (4,6% a.a. e 4,5% a.a., respectivamente médias do 4T19 e do 4T18).

Em relacdo ao item “ii” da tabela acima, vale mencionar que a analise sempre deve ser realizada considerando as
linhas “Variagdo cambial liquida” e “Resultado com derivativos” em conjunto, pois a Companhia monitora as
exposi¢cdes em moeda estrangeira e gerencia o risco (variacdo cambial) avaliando constantemente a necessidade
da utilizacdo de instrumentos financeiros (derivativos). O objetivo do programa de hedge de moedas é a
minimizacao dos riscos cambiais que podem surgir em momentos adversos de mercado e 0s quais impactariam
negativamente a rentabilidade da Companhia. Ainda com relagcao aos riscos cambiais, a politica de hedge deve
proteger toda a posicao de fluxo de caixa or¢ado (plano econémico), bem como o fluxo de caixa efetivo (balanco)
denominados e/ou indexados em moeda estrangeira, através de instrumentos financeiros derivativos (NDF — Non-
Deliverable Forwards). Informac8es adicionais estdo disponiveis na nota explicativa n® 36 das Demonstracdes
Financeiras de 31 de dezembro de 2019.

No quadro abaixo demonstramos a dindmica das taxas de juros e volumes na Companhia:

Taxas de juros e volumes 2019 2018 Var. 4719 4T18 Var.
(médios) (a) (b) (a - b) (c) (d) (c-d)

Remuneracdo das aplicacdes’ 5.5% 63% -08Bpp 4.8% 6.2% -14pp

Custo da divida 4.3% 43% 00pp | 46% 45% 01pp

Aplicagdes - média (RS milhdes) 1121 1238 -9.5% 1652 121.8 274%

Divida média (RS milhdes) (3828) (269.6) 420% @ (4012) (2969) 351%
* Certificados de Depdsito Bancarios (CDBs) & Compr adas, rer dos em média de 99,0% do Cenificado de Depdsito

Interbancario (CDI), aplicados exclusivamente com bancos de primeira linha no Brasil

Com relagdo a divida média nos periodos analisados, houve aumento do volume médio da ordem de 42,0% (de
R$ 269,6 milhdes para R$ 382,8 milhdes, em 2018 e 2019, respectivamente), devido contratacdo de novos
empréstimos e financiamentos, principalmente nas modalidades NCE - Nota de Crédito a Exportacdo e ACC -
Adiantamento sobre Contrato de Cambio. Ja em relacdo a comparacdo nos trimestres, houve aumento do volume
médio da ordem de 35,1% (de R$ 296,9 milhdes para R$ 401,2 milhdes, no 4T19 e 4T18, respectivamente),
devido contratacdo de novos empréstimos e financiamentos, principalmente, NCE, FINEP (Financiadora de
Inovacéo e Pesquisa) e ACC - Adiantamento sobre Contrato de Cambio.

A variacao positiva do grupo “Variagcdo monetaria liquida + Outros” entre os periodos é resultado da atualizagcéo
monetaria das provisGes das contingéncias trabalhistas, fiscais e depdsitos judiciais.

6.13 Imposto de Renda e Contribuicdo Social

A Companhia provisionou uma despesa de R$ 48,2 milhdes com imposto de renda e contribui¢cdo social sobre o
lucro liquido em 31 de dezembro de 2019 no consolidado (despesa de R$ 62,3 milh6es em 31 de dezembro de
2018) conforme detalhado abaixo:

- Imposto Corrente: atingiu R$ 38,6 milhdes de despesa, sendo esta gerada principalmente pela
controladora e por sua controlada MAHLE Argentina S/A;

- Imposto Diferido: totalizou uma despesa de R$9,6 milhdes sem impacto no caixa, composto
principalmente pela movimentacdo de provisdes e realizacdo das diferencas mensuradas de acordo com
Lei 12.973/14.
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Informacdes adicionais estdo disponiveis na nota explicativa n® 15 das Demonstragdes Financeiras de 31 de
dezembro de 2019.

6.14 Lucro liquido

Em 2019 o lucro liquido foi de R$ 259,0 milhdes (R$ 291,7 milhdes em 2018), o que representa uma reducéo de
11,2% entre os periodos apurados, enquanto que a margem liquida em 2019 foi de 10,3% e 11,3% em 2018. Ja
no 4T19 atingiu R$ 66,2 milhdes (R$ 67,9 milhdes no 4T18), o que representa uma reducdo de 2,5% entre os
periodos apurados, enquanto que a margem liquida foi 11,1% e 10,7% (4T19 e 4T18, respectivamente).

Sintese de resultados 2019 2018 :;:’ ?";' ?::: 4T19 4T18 ?;:]‘ ?.':_I ?'!:l'
(R$ milhdes)
(a) (b) (a) (b) (afb) (e} (d) (c) (d) (e/d)
Recelta liquida de vendas 25262  2.591,7 100,0%  100,0% 2,5% 595,7 6345 1000%  100,0% £,1%
Lucro liquido aos 2590 2017 10,3% 11,3% A1,2% 66,2 679 11,1% 10,7% -2,5%
Margem Hquida atribuida aos acionistas controladores 10,3% 11.3% “App 11.1% 10,7% 04pp

O Lucro Liquido por Acdo — basico em 2019 foi de 2,0188, enquanto que em 2018 foi de 2,2732.

Informacbes adicionais sobre o Lucro Liquido por Acdo estdo disponiveis na nota explicativa n® 27 das
Demonstrac6es Financeiras de 31 de dezembro de 2019.

6.15 Investimentos

Na tabela abaixo apresentamos os montantes para os investimentos, bem como a depreciagéo total acumulada
em 2019 e 2018, respectivamente:

Investimentos & Depreciagao (R$ milhoes) 2019 2018

Investimentos 99,8 90,5

Depreciacdo total 96,6 896
Investimentos 2019 2018
% da Receita liquida de vendas 4.0% 3.5%
% da Depreciacdo 103.3% 101.1%

Em 2019 os investimentos realizados foram destinados aos equipamentos para pesquisa e desenvolvimento,
programas de eficiéncia energética, renovacao de maquinas e equipamentos visando aumento de produtividade e
gualidade, novos produtos, a novas edificacdes, tecnologia da informacéo, entre outros.

Informacdes adicionais estédo disponiveis nas notas explicativas n°® 17 e 18 das Demonstracdes Financeiras de 31
de dezembro de 2019.

6.16 Posicao liquida de ativos e passivos financeiros

Ao final de 2019, o endividamento liquido da Companhia foi de R$ 188,3 milhdes (posi¢édo passiva), enquanto que
ao final de 2018 foi de R$ 153,3 milhdes (posicao passiva).

Posico liquida de Ativos e Passivos Financeiros 31122019 3112208 variagio % Divida % Divida
(RS milhdes) (a) (b) {a-b) (a) (b)
Financiamentos (i): 3941 2916 102,5 100% 100%
Curto prazo 2139 1604 535 54% 55%
Longo prazo 180.2 131.2 49,0 46% 45%
Caixa / bancos / aplicagbes financeiras / mituo (ii): (205,8) (138,3) (67.5)
Posicao liquida (i + ii): 1883 1533 350

Nos gréaficos abaixo sdo apresentados os vencimentos das operag¢des alocadas no curto e longo prazo ao final
2019, o que representa 54% e 46%, respectivamente, dos financiamentos apresentados no quadro acima:
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: 432 414
: 79l 2D 25,0
- 24 - - 24 24 24 24 23

Total ;janm fevi20 mar/20 abr/20 maif20 jun/20 juli2o ago/20 setf20 out/20 novi20 dezi20

Curto prazo

180,2

Longo prazo

©303 S50
: - - 14,9 10,2 10,2 10,2 10,2 9,0 8,0
i —

386
Total - 2021 2022 2023 2024 2026 2026 2027 2028 2029 2030

Abaixo apresentamos a composicdo dos nossos financiamentos por tipo de fundings para cada um dos periodos
analisados:
31218 31.12.18

FINEP 49,3% FINEP 50,2%
ACC INCE 46,9% ACC? 45,1%
BNDES 3.8% BNDE 5-Finem 4.7%

Adiantamento sobre contrate de chmbio

O grafico abaixo demonstra a composi¢do dos nossos financiamentos em 31 de dezembro de 2019, por tipo de
fundings com seus respectivos custos, bem como o custo médio ponderado da Companhia:

49,3%
46,9%
7,07%
4.90% L ]
— e s e —— —— e - 4970}-’0
1,23%
= 3,8%
FINEP ' ACC | NCE BNDES
Participagdo do Funding no Financiamento @ Custo(aa.) =@ Customédio Ponderado (a.a.)

6.17 Remuneracdo dos acionistas

Em Reunido do Conselho de Administracdo de 26 de dezembro de 2019, foi aprovada a distribuicdo de Juros
sobre Capital Proprio no montante de R$ 11,9 milhdes referente ao periodo compreendido entre 01 de novembro
de 2019 a 31 de dezembro de 2019.

Para mais informacdes acerca deste provento, acesse o Aviso aos acionistas no website de Relacdes com
Investidores através do link: https://ri.mahle.com.br/pt/comunicados-e-atas/avisos-aos-acionistas

Portanto, durante o ano de 2019, o Conselho de Administracdo da Companhia aprovou a distribuicdo de
R$ 81,9 milhbes referentes a Juros sobre Capital Préprio (bruto), os quais serdo submetidos a apreciacdo da
Assembleia Geral Ordinaria em Abril de 2020, conforme quadro abaixo:
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Data Fato Gerador ou = Exercicio Total Bruto Valor Valor Li

Data da a Data Ex. nt Data do ento do Provento Period i
atada Aprovage | . rischo Contabll | Don EX-Proventos Fegam oo o Referéncia (RS mithoes) (RS) (RS)
26122019 26122019 03/01/2020 25/05/2020 JCP 01/11/2019 & 31/12:2019 2019 118 0.0929136226 0,0789765792
14/11/2019 141172019 221172019 2011272019 JCP 01/01/2019 a 3112019 2019 0,0 0, 5455655350 04637307048

7 Relagbes com Investidores e Mercado de Capitais

Ao longo de 2019, a area de Relagdes com Investidores da Companhia manteve as suas iniciativas de interacéo
com nossos investidores e o mercado em geral. Adicionalmente, continuamos com as participacdes em diversas
reunibes presenciais, conferéncias, site visits, teleconferéncias e eventos voltados ao mercado de capitais, além
das interacdes por telefone e e-mails.

7.1 Desempenho da acgéo e giro do free-float

Os graficos abaixo apresentam a evolucdo da acdo LEVE3, o volume médio diario dos negdcios e o giro do
volume médio em relagdo a capitalizagao de mercado do free-float:

Volume Médio Didrio de Negdcios e

Giro em relagdo ao Free-Float

F— / Periodo 1T19 279 aTe 4T19
. +14,65%
Vol. Neg.
) _ ) (RS milhdes) 6.5 6.8 5.4 69
Jan-2019  Fev-2019  Mar-201%  Abr-2019  Mai-2019  Jun-2019  Jul-2019  Ago-2019  Set-2019  Out-2019  MNov-2019  Dez-201%
Giro (%) 063% 075% 057% 072%

m 281122018 =100 —LEVE3} —IBOV

7.2  Perfil da base acionaria

Ao final de 2019 e 2018, respectivamente, o perfil dos acionistas em relacdo a quantidade de acdes da
Companhia e do free-float, foi representado da seguinte forma:

70,0% 70,0%

11,59 1%
0,
8,2% 8,1% ki 10,3% 3.5%
[ L LU
Grupo controlador Investidor local Investidor estrangeiro Pessoa fisica

u2019 =2018

O gréafico abaixo demonstra a participacdo (%) dos principais paises que comp8em a base acionaria da
Companhia (free-float) ao final de cada periodo comparado (2019 e 2018):

—
| ki T T

16,9%

uDez-19
61,6% - - -
£ —) 2
E Q8 - U s = U &8
BRA usa Lux GBR NOR NLD CAN DEU IND SAU URY IRL CYM
39,0%
68% = Dez-18
10,6%
76% =
- 10%  20% 28% 449 p9%  10% 00%  03% 0%
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8 Gerenciamento de Riscos Corporativos, Controles | nternos e Compliance

A Diretoria Executiva é responsavel por supervisionar o ambiente de controles internos, compliance e risco
corporativo da Companhia em consonéncia, de modo a promover um processo sustentavel de criacdo de valor
para os seus acionistas.

Dentro deste contexto, comprometida com a transparéncia, a ética e a melhoria continua do seu ambiente de
controles, a MAHLE possui as seguintes ferramentas:

v' Programa de Compliance que estabelece diretrizes e normas gque orientam sua forma de atuar e de
fazer negécios, que foca entre outros temas, nas praticas anticorrupcdo e na defesa da livre
concorréncia no mercado.

v" Processo sistematico de gerenciamento de riscos, onde os gestores das unidades de negécios e
funcbes corporativas sédo responsaveis por identificar, reportar e controlar riscos relacionados as suas
areas de atuacao em consonancia com a politica de gerenciamento de riscos.

v' Uma éarea de Auditoria Interna que realiza avaliagcdes independentes e periédicas sobre a efetividade
do gerenciamento de riscos, do ambiente de controles internos e das normas e procedimentos
estabelecidos pela gestdo. Tal area atua na recomendacdo do ambiente de controles internos e
gerenciamento de riscos, em consonancia com as melhores praticas de mercado, visando promover
uma atitude proativa de identificacdo, prevencao e controle de riscos.

9 Governanca Corporativa

A Companhia adota as boas praticas de Governanca Corporativa, seguindo os principios da transparéncia,
equidade, prestacdo de contas (“accountability”) e responsabilidade corporativa. Suas a¢des sdo negociadas no
segmento de listagem denominado “Novo Mercado” da B3 de préticas diferenciadas de Governanca Corporativa
desde julho de 2011.

A Companhia esta vinculada a arbitragem na Camara de Arbitragem do Mercado, conforme Clausula
Compromissoria constante do seu Estatuto Social. A gestdo da Companhia é efetuada com base nas atribuicées e
responsabilidades do Conselho de Administracéo e da Diretoria.

O Conselho de Administracéo é constituido por cinco membros titulares, e 0 mesmo numero de suplentes, dos
quais um titular (e, respectivo, suplente) é independente e eleito pelos acionistas minoritarios. Outros dois
membros indicados pelo acionista controlador sao considerados independentes em func¢éo de néo ter vinculo com
0 acionista controlador, ndo ter sido empregado ou diretor da Companhia nos Ultimos trés anos, por ndo ser um
fornecedor relevante da companhia e ndo receber remuneracédo da Companhia (exceto na funcéo de conselheiro).

A Companhia conta, também, com um Conselho Fiscal, composto de trés membros titulares, e 0 mesmo ndmero
de suplentes, dos quais um membro titular (e, respectivo suplente) é indicado pelos acionistas minoritarios e dois
pelos controladores.

O Conselho de Administracdo da companhia aprovou em 27 de junho de 2011 a Politica de Divulgagéo e de
Negociacdo, a qual foi alterada em 08 de agosto de 2014, e posteriormente em 14 de Novembro de 2019, de
modo a contemplar a vedacdo a negociacdo dos valores mobilidrios de emissdo da Companhia e respectivos
direitos e derivativos no periodo de 15 (quinze) dias anteriores a divulgacdo das informacdes trimestrais (ITR) e
anuais (DFP) da Companhia.

Adicionalmente, a empresa possui uma politica de gerenciamento de riscos aprovada pelo Conselho de
Administracdo em 16 de marco de 2016. Esta politica visa estabelecer a estrutura de gerenciamento de riscos de
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modo a definir papéis e responsabilidades, sendo que a mesma €é alinhada aos procedimentos globais de
gerenciamentos de riscos e controles internos executados pela Companhia.

Ainda, o Conselho de Administragcdo da Companhia aprovou em 22 de janeiro de 2019 a revisao da sua Politica
de Transacdes com Partes Relacionadas, incluindo o Apéndice 1 (Procedimentos Especificos — Recursos,
servigos e obrigacdes), e em 21 de Maio de 2019 aprovou o Apéndice 2 (Procedimentos Especificos — Produtos).
Tal Politica e Apéndices tém por objetivo estabelecer regras e procedimentos a serem observados pela MAHLE
Metal Leve S.A. e pelas suas controladas no ambito de transacdes envolvendo partes relacionadas, visando
também, prevenir e administrar as situacdes de possivel conflito de interesses quando da realizacdo dessas
operacg@es entre partes relacionadas.

10 Exceléncia e Inovacao Tecnoldgica

A cultura voltada a inovacdo é um dos principais caminhos de aumento de competitividade e diversificacdo do
negécio. Para isso, a competéncia de colaborar com diversos atores é ponto chave para prospectar cada vez mais
rapido e em detalhes novas tecnologias de ponta. Reconhecida pela capacidade de transformar ideias em novos
produtos, garantindo também um alto nivel de protegdo intelectual, a MAHLE se coloca de maneira aberta e
preparada para o desenvolvimento de conceitos com diferentes agentes externos. Dos mais tradicionais como
clientes e fornecedores, até o desenvolvimento de conhecimento junto a universidades e institutos, a MAHLE
possui projetos em diferentes estagios de colaboracdo para conseguir manter-se sempre em posicao de destaque

no desenvolvimento de tecnologia para os desafios da mobilidade.

As mudancas na legislacdo e os incentivos ao P&D (Pesquisa e Desenvolvimento) do setor trazidos pelo programa
ROTAZ2030 — assinado no final de 2018 e que estabelece, dentre outras coisas, metas de melhoria de eficiéncia
energética para os modelos comercializados no Brasil de carros de passageiros, SUV's (veiculo utilitario
esportivo) e comerciais leves — trazem ainda mais oportunidades a MAHLE Metal Leve S.A. de se colocar na
vanguarda do desenvolvimento de tecnologias cada vez mais eficientes e ambientalmente sustentaveis. A
vocacdo brasileira em oferecer solugdes ligadas aos biocombustiveis eleva o Brasil e a Companhia a
protagonistas desse movimento, cujo time de P&D tem experiéncia soélida em desenvolver solugées que melhor se
adaptam a essa realidade.

A Companhia vem se preparando para atender, em diversas frentes, os desafios impostos por novos cenarios e
tendéncias, sem receio de mudancas e com uma equipe robusta e capaz de manter a empresa atual e relevante
para desenvolver solucdes integradas de produtos e servicos para que seus clientes implantem suas estratégias
de atendimento, tanto do ROTA 2030 quanto das etapas do PROCONVE. Tecnologias desenvolvidas no Brasil
pela empresa tornam possivel que grandes clientes se mantenham competitivos e dentro dos parametros
impostos pela legislacéo.

Em 2019 o Centro Tecnoldgico da MAHLE Metal Leve iniciou a execucao dos projetos do acordo assinado com a
FINEP (Financiadora de Inovacdo e Pesquisa) assinado em 2018. O projeto prevé financiamento conjunto de
atividades de pesquisa e desenvolvimento de novos produtos e processos em 2019, 2020 e 2021. De acordo com
o plano estratégico de inovacao aprovado pela FINEP, a Engenharia do Centro Tecnolégico estard empenhada no
sentido de aprimorar e criar novas solucdes voltadas a tematica tratada no programa ROTA 2030, principalmente
relacionadas a biocombustiveis e eficiéncia energética.

Quanto a producdo de propriedade intelectual, foram depositados seis novos pedidos de patentes distribuidos
entre Brasil, Estados Unidos, india e Europa.

11 Recursos Humanos

Consolidar um ambiente de respeito mutuo e desenvolvimento profissional entre as pessoas € um dos mais
importantes desafios da area de Recursos Humanos. No papel de parceiro estratégico do negécio, uma das
principais atribuicbes de Recursos Humanos é suportar a organizagdo a implementar a sua estratégia e preparar a
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Companhia para a transformacdo em mobilidade e digitalizacdo. Para isso, buscamos apoiar as unidades de
negocio no gerenciamento dos processos de mudancga organizacional e estrutural.

A diversidade e o didlogo global entre as unidades de negdécios séo vitais para o sucesso da MAHLE. Isso se
reflete de varias maneiras, incluindo o projeto OHI (indice de Saude Organizacional), no qual acdes s&o
desenvolvidas em conjunto nos subprojetos com o envolvimento de todas as areas e unidades de negécio. As
diversas iniciativas promovem a participacdo de colaboradores de véarias areas em todo o grupo. Um dos
subprojetos do OHI incluiu a implementacdo no Grupo MAHLE de nossa nova visdo, a qual integrou todas as
atividades de marketing de RH e, inclusive, norteou também a definicdo de novos principios de lideranca.

O Centro de Recrutamento, conta com profissionais conectados em rede, para sustentar o realinhamento e a
padronizacdo de nossos processos de recrutamento e promover o preenchimento das vagas com os melhores
candidatos internos e externos, além de identificar sistematicamente os requisitos de recrutamento e qualificacao
necessarios para a transformacéo em nosso setor e implementar acdes necessarias, como o desenvolvimento
continuo de nossas ferramentas de recrutamento para grupos-alvo especificos e o desenho dos programas de
qualificacdo necessarios.

Atualmente, atuamos com o projeto “O Circulo Regional de Talentos”, o qual tem como objetivo estabelecer acbes
para identificacdo e desenvolvimento de talentos para atendimento dos novos desafios e 0s proximos passos de
suas carreiras. Nosso planejamento de sucessdo multifuncional promove a troca de talentos entre as areas e
regibes e, portanto, contribui para uma mentalidade global no espirito de "One MAHLE - One Team". A0 mesmo
tempo, estamos focados em preparar nossa empresa e nossos colaboradores para o futuro. Juntos, estamos
moldando a mudanca na inddstria automotiva.

Outro projeto que sustenta a estratégia da MAHLE é o novo modelo operacional de RH, no qual estabelece acdes
para fortalecer a organizacao de RH por meio de processos, sistemas e estruturas padronizados e eficientes, por
meio de um plano para a implantacdo das novas estruturas e processos necessarios para a digitalizacéo da area
de RH. Nosso objetivo é aumentar nossa eficacia e eficiéncia através da padronizacéo e digitalizacdo. Ao fazer
isso, obteremos reducBes sustentaveis de custos e, assim, contribuiremos para 0 aumento de desempenho. Em
todo o mundo, a equipe de RH e Tl esta cooperando estreitamente na introducdo de um sistema global de RH.
Outra atribuicdo da area é o relacionamento ativo e continuo com as comunidades vizinhas. Com imensa
satisfacdo, vemos nossos investimentos servirem, inclusive, de incentivo para participagcdo voluntaria de nossos
colaboradores em projetos e ac¢des sociais apoiados pela MAHLE.

Dessa maneira, fortalecemos o conhecimento e a diversidade, sendo agentes de transformacao muito além de
nossos muros, a fim de construir um terreno mais fértil e competitivo em nossa organizacdo e cada vez melhor
para a nossa sociedade.

Em 31 de dezembro de 2019, a MAHLE Metal Leve S.A. e suas controladas contavam com 6.930 colaboradores.

12  Sistema de Gestéo Integrado, Seguranca do Trabal ho & Meio Ambiente

A MAHLE Metal Leve investe fortemente em melhorias no ambiente de trabalho e na promocao de acbes
sustentaveis com foco no Respeito e Comprometimento.

Pela prevencdo e melhor qualidade de vida de nossos colaboradores, os esforcos na reducdo dos riscos de
acidentes, através de estatisticas de ocorréncias e da postura empreendedora de lideres e equipes, garantem um
comportamento assiduo dos colaboradores no que diz respeito as boas praticas de seguranga. Além de
investimentos em novos equipamentos e recursos, acdes de comunicacdo disseminaram a importancia do
comportamento seguro e motivaram as equipes a cuidarem dos postos de trabalho de uma maneira mais
responsavel. Adicionalmente, as unidades passaram por auditoria de recertificacdo das normas OHSAS 18001
(Saude e Seguranca) e 1ISO 14001 (Meio Ambiente).
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O Programa TERRA continua em nossa regido e impulsiona agSes e metas em quatro pilares: agua, energia,
residuo e efluente. Trata-se de um programa que tem por objetivo desenvolver e incentivar uma cultura de
sustentabilidade por meio do consumo consciente dos recursos naturais e da aplicacdo de tecnologias para a
reducdo de impactos ambientais.

Junto a comunidade, promovemos palestras e atividades socioambientais. Algumas destas a¢des ocorreram em
eventos para clientes e parceiros. Todo esse trabalho realizado nos garante uma atuacdo de ponta, bastante
coerente as melhores praticas mundiais, dando continuidade ao nosso processo de evolugéo continua.

No que diz respeito a Seguranca e Meio Ambiente, atuamos na reducao na taxa de frequéncia de acidentes nas
fabricas; incentivamos o comportamento seguro por meio do reforgo positivo através da ferramenta de rotina de
SOT (Safety Tour Observation) e da consolidacdo das Regras de Ouro: Seguranca em primeiro lugar, eu cuido,
nés cuidamos e seja exemplo, que fortalecem e guiam toda a organizagédo no cuidado e responsabilidade para
com nossos colaboradores. E ainda convidar os colaboradores a assumir o compromisso de que nenhuma
atividade é tdo urgente que ndo possa ser feita com seguranca; implementamos novos projetos do Programa
Terra que resultaram em ganhos ambientais expressivos.

Todo esse trabalho realizado nos garante uma atuacdo de ponta, bastante coerente as melhores praticas
mundiais, dando continuidade ao nosso processo de evolugao continua.

13 Coronavirus

Em 31 de janeiro de 2020, a Organizacdo Mundial da Salde (OMS) anunciou o coronavirus (COVID-19) como
uma emergéncia de saude global e em 11 de margo de 2020, o surto foi declarado pela OMS como pandemia uma
vez que o virus se disseminou em todos os continentes. Em varios paises do mundo 0s casos continuam a
crescer. Os mercados estdo reagindo negativamente ao avanco do virus e os efeitos resultam em fortes
turbuléncias no mercado financeiro, incluindo acionamento do circuit breaker na B3. O mercado automobilistico
deve enfrentar desafios ainda ndo mensurados nos proximos trimestres com consequéncias para os produtores de
autopecas no Brasil e no exterior.

A Companhia vem acompanhando e monitorando os possiveis efeitos do evento Coronavirus em seus negocios.
Ainda nao foi possivel avaliarmos quais impactos e magnitudes o avangco do Coronavirus podem provocar nos
resultados da Companhia no futuro. Contudo, estamos monitorando os impactos na economia brasileira e nas
opera¢Bes da Companhia e, caso haja necessidade, divulgaremos informacdes adicionais em momento oportuno.

Tendo em vista os fatores acima, a Administracdo levara a decisdo pela retencdo na Companhia dos lucros
remanescentes para discussédo e deliberacdo da Assembleia Geral Ordinaria (AGO).

14 Auditores Independentes

Em conformidade com a instrucdo CVM n° 381/03, a Companhia e suas controladas tém como procedimento
assegurar-se de que a prestacdo de outros servicos pelos auditores ndo venham gerar conflito de interesses e
afetar a independéncia e a objetividade necesséria aos servi¢cos de Auditoria Independente.

Durante ano de 2019, a Companhia ndo contratou a empresa KPMG Auditores Independentes para a realizacdo
de outros servicos, ndo havendo, portanto, situagdo que gere conflito de interesses nos termos dessa instrugéao.

15 Declaracao da Diretoria

Em observancia as disposicdes constantes da Instrucdo CVM n° 480, a Diretoria declara que discutiu, reviu e
concordou com as demonstragdes financeiras relativas ao exercicio encerrado em 31 de dezembro de 2019 e com
as conclusdes expressas no relatorio dos auditores independentes.
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16  Agradecimento

A Administracdo da Companhia agradece o apoio e a confianca que recebeu de seus colaboradores, acionistas,
clientes e fornecedores durante o ano de 2019.

A Administracao
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17 Anexos

17.1 Balanco Patrimonial

BALANCO PATRIMONIAL (CONSOLIDADO) 31.12.19 31.12.2018

Circulante 1.096,8 1.106,3
Caixa e equivalentes de caixa 80,7 39,7
Aplicagdes financeiras 88,1 57,9
Contas a Receber de clientes e demais contas a receber 3943 4376
Estoques 396,1 4014,
Tributos a recuperar 45,9: 79,6:
Imposto de renda e contribuigdo social a recuperar 60,2 47 4
Outros ativos 315 427

Nao circulante 1.230,9 1.209,8
Imposto de renda e contribuigéo social diferidos 18 133
Empréstimos com partes relacionadas 37,0 40,7
Tributos a recuperar 1?,2: 2[3,4:
Imposto de renda e contribui¢do social a recuperar - -
Investimentos 0.3' 0.5.
Imobilizado 6440 6455
Intangivel 4696 466,9
Bens de direito e uso 201 | -
Outros ativos 40,9 225

Circulante 587,1 561,4
Obrigages sociais e trabalhistas 676 823
Fornecedores e contas a pagar a partes relacionadas 1495 156,8
Passivo de arrendamento 377 275
Impostos e contribuigbes & recolher 213,9: 1604
Empréstimos e financiamentos 88 -
Provisdes 456 457
Outros passivos 64 ,0' 88,7

Néo circulante 4436 4017
Empréstimos e financiamentos 180,2 1312
Passivo de arrendamento 16,2:
Imposto de renda e contribuigdo social diferidos 3.1 43
Provisbes para contingéncias e depositos judiciais vinculados a processos judiciais 235,3' 2581
Outros passivos 8,8' 81

Patriménio liquido consolidado '_ 1.297,0 1.353,0
Capital social 966,3 966,3
Reservas de lucros 308,0 2951
Lucros/prejuizos acumulados =t 10,7
Dividendos adicionais propostos 175,6| 192,2|
Ajustes de avaliagdo patrimonial 366 216
Ajustes acumulados de converséo (182,9) (129,5)
Participagéo dos acionistas néo controladores (6,6) (3.4)
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17.2 Demonstra¢do do Resultado do Exercicio

. 31.12.19 31.12.18 Var.
DEMONSTRAGAO DO RESULTADO (CONSOLIDADO) ar
(a) (b) (a/b)

Receita liquida de venda de bens e/ou servigos 2.526,2 2.691,7

Custos das vendas (1.885,9) (1.901,6) -0,9%
Resultado bruto 640,3 690,1 -1,2%
Despesas/receitas operacionais (294,9) (313,1) -5,8%

Despesas com vendas (165,3) (168,8) -21%

Perdas por redugédo ao valor recuperével de contas a receber (1,6) (3,9) -100,0%

Despesas gerais e administrativas (85,7) (93,9) -8,7%

Despesas com desenvolvimento de tecnologia e produtos (83,7) (80,0) 4,6%

Outras receitas (despesas) operacionais, liquidas (6.8) 88 175,6%

Ganhos/perdas na posigdo monetaria liquida 48,4 248 100,0%

Resultado de equivaléncia patrimonial (0,2) (0,1) 47,2%
Resultado antes das receitas (despesas) financeiras 3454 377,0 -8,4%

Receitas financeiras 115,9 | 170,3 -32,0%

Despesas financeiras (157,3) (191,9) -18,1%
Lucro (prejuizo) antes do imposto de renda e contribuicdo social 304,0 355,4 -14,5%

Imposto de renda e contribuig&o social correntes (38,6)| (76,4) -49,4%

Imposto de renda e contribuig&o social diferidos (9,6) 141 -167,8%
Lucro liquido do periodo 255,8 2931 -12,7%

Lucro liquido atribuido para os acionistas controladores 2590 2017 -11,2%

Lucro liquido atribuido para os acionistas néo controladores (3.2) 14 331,2%
Lucro liquido basico/diluido por agdo (em Reais) 2,01883 2,27324 -11,2%
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17.3 Demonstracdo do Fluxo de Caixa

DEMONSTRAGAO DO FLUXO DE CAIXA (CONSOLIDADO) 31.12.19 31.12.18

Fluxo de caixa das atividades operacionais
Lucro (prejuizo) antes dos impostos
Depreciagdes e amortizagdes
Resultado de equivaléncia patrimonial
Juros e variagdes cambiais e monetarias, liquidos
Ganhos (perdas) ndo realizadas com instrumentos financeiros derivativos
Resultado na venda de ativo imobilizado
Constituigéo (reverséo) de proviséo para crédito de liquidagdo duvidosa
Constituigao (reversdo) de provisdo para contingéncias e riscos fiscais
Constituigdo (reversao) de provisdo para garantias
Constituigdo (reversdo) de provisées diversas
Constituigéo (reversdo) de proviséo para perdas com imobilizado e intangivel
Constituigdo (reversdo) de provisdo para perdas nos estoques
Jures incorridos passivo de arrendamento
Ganhos/perdas na posigdo monetaria liquida
Variagoes nos ativos e passivos
Contas a receber de clientes e demais contas a receber
Estoques
Tributos a recuperar
Outros ativos
Fornecedores e contas a pagar a empresas relacionadas
Obrigagdes sociais e trabalhistas
Impostos e contribuigdes a recolher
Qutros passivos
Caixa gerado nas operagdes

Imposto de renda e contribuigdo social sobre 05 lucros pagos
Caixa liquido (aplicado nas) gerado pelas atividades operacionais

Caixa Liquido Atividades de Investimentos
Empréstimos concedidos a empresas relacionadas
Liquidagdo de empréstimos de empresas relacionadas
Adigdes ao imobilizado
Adigdes ao intangivel
Recebimento por vendas do ativo imobilizado

Caixa Liquido aplicado nas atividades de financiamentos
Ingressos de financiamentos
Amortizagdes de principal de financiamentos
Amortizagdes de juros de financiamentos
Dividendos e juros sobre o capital préprio pagos
Obtengdo de Empréstimos de Partes Relacionadas
Pagamento de Empréstimos de Partes Relacionadas
Pagamento de principal e juros - Arrendamentos

Efeitos da variagdo das taxas de cambio sobre o caixa e equivalentes de caixa
Aumento (Redm;inl de Caixa e Equivalentes

Caixa e equivalentes de caixa no inicio do exercicio
Caixa e equivalentes de caixa no final do exercicio

Aumento (Redugéo) de Caixa e Equivalentes de caixa, liquidos
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MAHLE REPORTS EBITDA OF R$ 440.8 million in 2019;

MARGIN OF 17.4%

Mogi Guacu (SP), March 30, 2020 - MAHLE Metal Leve S.A. (B3: LEVE3), a Brazilian automotive parts company
that manufactures and sells components for internal combustion engines and automotive filters, today announced
financial results for the fourth quarter and full year ended December 31, 2019. Unless otherwise noted, financial
and operating information is provided on a consolidated basis and in Brazilian reais (BRL) and is prepared in
accordance with the Brazilian Corporation Law.

Earnings conference call
and webcast:

Date: 3/31/2020

Time:
3:00 p.m. - Brasilia
7:00 p.m. - London
2:00 p.m. - New York

Webcast

(in English):
https://webcastlite.mzig.com/co
ver.html?webcastld=26ea40f1-
a578-40fa-8cdc-988d7ad0f1fl

Webcast
(simultaneous translation):
https://webcastlite.mzig.com/co
ver.html?webcastld=e38417e3-
08b3-4349-a486-2228630841f6

Dial-in numbers:
Brazil: +55 11 3181-8565
Brazil: +55 11 4210-1803
To listen to a replay of the earnings
call (in English), please ask the
operator.

HIGHLIGHTS

Net Sales Revenue for the full year 2019 was R$ 2,526.2 million, down
2.5% from 2018. 4Q19 net sales revenue was 6.1% lower than 4Q18's
levels. The decrease in both periods was primarily due to the drop in
exports of vehicles to Argentina and parts to Europe and North
America;

Domestic Original Equipment Market:  In 2019 the Company reported
a 5.3% increase in sales. While consolidated vehicle production fell
3.0% (item 5.3), the Brazilian market grew 1.8% (item 5.1) and the
Argentine market fell 32.6% (item 5.2);

In 2019, the Board of Directors of the Company approved the
distribution of R$ 81.9 million in Interest on Capital (gross) , which will
be submitted for consideration to the Ordinary General Meeting of
Shareholders to be held in April 2020;

Transparency Trophy: In October 2019, MAHLE Metal Leve won the
Troféu Transparéncia (Transparency Trophy) for the sixth consecutive
year from the National Association of Finance, Administration and
Accounting Executives (ANEFAC) for its high-quality fiscal year 2018
financial statements;

100 years of existence: In December 2020, the MAHLE Group will
complete 100 years with the confidence that we will continue to grow
and work to be an innovative and attractive company for our employees
and partners. We will discuss this in item 4 in this document.

Subsequent event: Due to uncertainty caused by the global
coronavirus pandemic and as a targeted response to the potential crisis
in the global market, Management will submit the resolution to retain the
Company’s remaining profits to shareholders for discussion and
approval at the Ordinary General Meeting.

Key indicators

(RS million) 2019 2018 (alb) 4019 3a1e 4018 (cld) (cle)
(a) (b) (<) (d) (e)

Net revenue 25262 25017 -2.5% 5057 645.5 634.5 -T.7% -6.1%

EBITDA 440.8 466.9 -5.6% 76.6 129.0 86.6 -406% -11.5%

EBITDA margin 17.4% 18.0% -06pp 12.9% 20.0% 136% -7T1pp 07pp

Profit for the year 259.0 2017 -11.2% 66.2 69.2 679 -4.3% -2.5%

et margin 10.3% 11.3% -10pp. 11.1% 10.7% 10.7% O4pp 04pp.
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DEAR SHAREHOLDERS,

In compliance with applicable laws and regulations, the Company’s management submits to you for
consideration the Management Report, the Financial Statements and Independent Auditor’'s Report, and
the Report of the Supervisory Board for the fiscal year ended December 31, 2019.

1 Management’s Comments
Fiscal 2019 presented challenging economic activity data and automotive production was more moderate than
expected.

Overall, the market was expecting an economic recovery on the back of reforms and stimulus proposed by the
Brazilian government. There was also a number of external uncertainties weighing on the market, such as volatile
markets, the flattening of economic growth curves, and a multitude of political imponderables, such as US-China
trade war, Brexit, etc.

Added to this, Argentina’s economic crisis took a turn for the worse and had negative impacts on the automotive
industry.

It is well known that the last quarter of the year is a time with high seasonality effects on the automotive industry in
Brazil because scheduled plant maintenance shutdown and collective vacations occur during this period.

The developments described above highlighted the importance of the Company’s strategy to work on increasing
synergy and productivity to help us remain competitive in the market, mainly in export markets. Another response
to dealing with uncertainties facing us is the MAHLE business model, i.e., a balanced presence in our different
business segments: Original Equipment (OE) and Aftermarket both in the domestic and export markets. This
balance between our revenue streams allows us to offset fluctuations in these segments and stabilize our
profitability margins over time.

The Company’s revenue fell 2.5% in fiscal year 2019 compared with fiscal year 2018, due to positive sales
performance in domestic OE market (5.3%) and Aftermarket (4.9%), offset by OE exports (-14.0%). The chart
below shows the Company’s revenue broken down by business segment in fiscal years 2019 and 2018:

Domestic Aftarmarket

31,9%

Domestic
OE

281% @

Export OE Export OE
35,3% 40,0%

For the full year 2019, the Company reported an EBITDA margin of 17.4% and EBITDA of R$ 440.8 million. For
4Q19 EBITDA margin was 12.9% (R$ 76.6 million).

For the sixth year running, the Company received an award from the National Association of Finance,
Administration and Accounting Executives (ANEFAC) as one of Brazil's most transparent companies in recognition
of the quality of its financial statements for the fiscal year 2018 in the “under R$ 5 billion in net revenue” category.

MAHLE believes that trust is the foundation of any relationship. This is why we understand that this award is a mark
of credibility aligned with the Company’s commitment to integrity.

We can see how our high-quality financial reports are highly valued by the market, thus lowering the risk perception
on the investment.
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In terms of research and development (R&D), the Company is always following the latest changes in the market to
be able to meet the needs of its customers with a view to the future. Evolution, trends, knowledge, balance,
competitiveness and satisfaction of customer demands are some of the key words that drive our work every day.

We believe that it is of utmost importance that we constantly review our role focusing on advancing the market and
the technologies and, consequently, increasing global competitiveness while optimizing competencies and costs.

We strive to be competitive with diligent focus on keeping the balance between the added value of our deliveries
and their respective costs by making investments in existing businesses while keeping an eye on future
technologies at the same time.

Therefore, MAHLE is always focused on serving the needs of its customers, increasing teamwork and synergies
between the business units, always prioritizing the sustainability and future viability of the Group.

2 Macroeconomic Environment and Outlook
Fiscal 2019 presented challenging economic activity data and automotive production was more moderate than
expected.

At the beginning of 2019, there was hope that the pace of the economic activity in Brazil could improve employment
and income levels, with effects on consumer credit coupled with an increase in business confidence, which would
lead to an increase in private investments. This expectation can be primarily attributable to the reform proposals put
forward by the new government. It turned out that the slower pace of the reforms now resulted from waiting for
more favorable conditions.

In Argentina, an important market for Brazil, 2019 was marked by a worsening economic crisis, with a consequent
drop in sales of vehicles and components. Argentina currently has a huge short-term debt and has no access to the
credit market and no international reserves to pay its accounts. The country has been in recession for two years
and has high inflation levels. In addition to renegotiating the country’s debt, bringing inflation under control is one of
the Argentine government’s priorities. Argentina’s new president took office at the end of 2019, however, to date
there have been no significant changes in the economic condition of the country.

In the international market too, at the beginning of 2019, there were fears of a trade war between the US and China
and this materialized and triggered a global economic slowdown with an impact on the growth of export countries
like Brazil. There were also uncertainties from Europe linked to Brexit, the protests in France and Italy’s budget
crisis.

2020 will also be a challenging year. In the global scenario, at the beginning of the year, the markets are closely
monitoring the adverse effects on the economic activity of the coronavirus outbreak that originated in China and
has the risk of spread to other countries.

On the other hand, according to economists, the global economy is poised for a modest rebound following two
years of significant slowdown as trade war between the US and China eases due to the phase 1 trade deal signed
by the two countries.

Global activity could also be strengthened by the monetary stimulus provided by central banks through easing
monetary policy, especially in the three major economies (US, the euro area and China).

MAHLE Metal Leve S.A. | 2019/4Q19 Eamings Release




ST 20194

Q19 Earnings Release

-
.

The monetary stimulus is important to minimize the volatility caused by the US election that shall occur again with
polarization and heightened geopolitical conflicts, such as the military conflict with the Middle East or the trade
conflict with China.

In Brazil, the market believes that the country will realize the benefits of the economic reforms. However, it is
necessary to continue to make the required adjustments to sustain continuous growth. At the beginning of February
2020, Brazilian Central Bank’s Monetary Policy Committee known as Copom cut its benchmark interest rate (Selic)
for the fifth consecutive time to 4.25% p.a. from 4.50% p.a. This is the lowest rate since 1999. After that, it is
expected that the Central Bank of Brazil will prioritize the productivity and regulatory agenda.

Default rates increased slightly over the last months due mainly to the slow recovery of the labor market. However,
with a favorable outlook for economic growth in 2020, there is room for the Brazilian credit market to grow, driven
by lower bank spreads and access to different loan options for companies and consumers.

3 About MAHLE Metal Leve

We are a Brazilian automotive parts company that manufactures and sells components for internal combustion
engines and automotive filters. We manufacture the highest quality products with the latest technology, and we are
continuously investing in the research and development of new products and production processes.

We have been operating in Brazil since the 1950's and have a large portfolio of products and integrated solutions
that in most cases have been specially customized in conjunction with our principal customers. In the original
equipment industry, MAHLE supplies automotive manufacturers and the Aftermarket business segment supplies
large auto parts distributors and engine repair shops.

Our products are manufactured and sold in Brazil and Argentina and exported to more than 60 countries, including
USA, Germany, Mexico, Portugal and Spain, for a diversified portfolio of customers including General Motors,
Volkswagen, Fiat, Ford, Daimler MBB, Opel, International, Cummins, Volvo, PSA Peugeot, John Deere, Renault,
Scania, Caterpillar, Honda, Hyundai, among others.

We own five production plants, four of which are located in Brazil, in the cities of Mogi Guagu (two units) and S&o
Bernardo do Campo, in the State of S&o Paulo, and in Itajuba, State of Minas Gerais. Our fifth plant is located in
the city of Rafaela, Argentina. We have two distribution centers: one in the city of Limeira, State of S&do Paulo, and
one in Buenos Aires, Argentina. We have a technology center in the city of Jundiai, State of Sdo Paulo, which we
believe is one of the largest and most well-equipped technology centers in Latin America for the development of
components and solution packages for internal combustion engines. This center allows us to deliver value to and
serve our customers in a customized and efficient manner, and develop innovative new product technologies and
processes.

As part of the globally active MAHLE Group, we are able to exchange knowledge, provide and have constant
access to the latest technologies and work alongside our customers to develop new products, which we believe are
key factors to the high level of market penetration and customer loyalty that we have achieved.
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4 The MAHLE Group celebrates its 100-year anniversa ry
E MAHLE has been keeping people in motion for 100 years.

It is time to celebrate. On December 1, 2020 we will achieve an important milestone in our
Company’s history: the 100th anniversary of the MAHLE Group.

MAHLE Metal Leve S.A. (Company) belongs to the MAHLE Group (controlling shareholder),
one of the world’s most traditional groups in the automotive parts industry and that was founded in Germany.
Today, the MAHLE Group, including the Company, operates around 160 production locations and 16 research and
development centers, in 35 countries on 5 continents.

The year is 1920. The start of an exciting decade in which Charles Lindberg flies across the Atlantic, Albert Einstein
receives the Nobel Prize, Mahatma Ghandi begins his non-violent protest, Deutsche Luft Hansa AG is founded and
the Nilrburgring starts operating. In Stuttgart/Germany, two brothers lay the foundation for a global company: Back
in those times, Ernst and Hermann Mahle develop products which become best-sellers and which establish the
reputation of today’s global corporation as an innovator.

Since then, MAHLE has become one of the 20 largest automotive suppliers worldwide with around 79,000
employees. Our innovative solutions continue to set new standards in the field of alternative drives and in the
optimization of internal combustion engines.

"We will continue to grow and work on being an innovative and attractive company for our employees and partners.
We want to shape the next 100 years of mobility", says Dr. Jérg Stratmann, CEO of the MAHLE Group.

The automotive industry is going through an unprecedented transformation. The MAHLE Group is positioning itself
for the future of mobility, focusing on global and automotive megatrends.

The MAHLE Group’s vision will drive the transformation process. The motivation to be part of the change is
therefore crucial in accomplishing goals and turning vision into reality.

We are looking forward to celebrating our 100th anniversary together with you and for this reason we would like to
invite you to visit our website at http://www.br.mahle.com/pt/100-years/

Today and tomorrow. For future generations. And for the next 100 years.

MAHLE Metal.Leve S.A. | Release de Resultados 2019 /4T19




~ -Resultados 2019/ 4T19.-

5 Development of the Automotive Industry

5.1 Development of the Brazilian market

Brazilian automotive industry

Jan-Dec 2019 Jan-Dec 2018 Silas
fegwests Suew(ir] Export Import Jereaory Fru:on:inn Swee ) Export Import g Pm:‘::ﬁm “(m \n‘m
&) ) ®) <) ) ©)
Passenger Cars 2,262,069 [ 347,029 -180,258 20,375 2,449,215 2,102,114 500,343 -205.789 -8.910 2,386,758 T.6% 26%
Light Commercials 403,514 60,481 114,283 4891 354,603 373,235 95089 | -102777 5,566 358,981 8.1% -1.2%
Total light vehicles 2,665,583 407,510 -294,541 25,266 2,803,818 2,475,349 595432 -308,566 ~16,476 2,745,739 T.7% 21%
Trucks 101,335 13,8582 -3,115 1,704 113,476 75,994 24,842 -1,836 6.834 105,534 32.3% 7.5%
Buses 20,932 7.138 -1 ci: ] 27668 15,081 9,101 -3 4,357 28,536 38.8% -3.0%
Total Trucks and Buses 122,267 20,688 -3,116 1,305 141,144 91,075 33,743 -1,939 11,191 134,070 34.2% 5.3%
Agricultural 43,735 12,870 -405 -3.080 53,120 47,731 12,678 -293 5540 65,655 8.4% -19.1%
Total medium and heavy vehicles 166,002 33,558 -3,521 -A,775 194,264 138,806 46,421 -2,232 16,731 199,726 19.6% 2.7%
Total vehicle sales . . .

441,068 -298,062 23,491 2,998,082 2,614,155 641,853 -310,798 255 2,945 465 8.3% 1.8%
| wores | r27%s | maw | saeT

| Variation (un) - 2019 x 2018 23
3% | 4w | emzzm 1ex |

| Variation (%} - 2019 x 2018
Source: Anfavea

(") Vehicle imventory variation = production - (sales + exports - imports)
(") Sales (Domestic + Imported)

In Brazil, vehicle production increased by 1.8% in 2019 and automotive industry sales increased by 8.3%
compared to the same period of the previous year. According to the Brazilian Association of Motor Vehicle
Manufacturers (ANFAVEA), vehicle inventory at the end of 2019 stood at 287.6 thousand units, a 33-day supply,
about the same as in the same period of the previous year with a 33-day supply and 255.1 thousand vehicles in
stock. The table below shows the changes in production, sales and total inventory of locally produced vehicles for
the periods under review:

Vehicle Production -

monthly (thousand units) Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Total
Production (2018) 2214 2174 2729 211 2168 2616 2523 2079 2289 2706 2513 1831 29454
Production (2019) 2029 2604 2453 2720 2810 2375 2732 2754 2521 2037 2319 1728 2,908.2
dcis ‘;::;:':;’;‘:n'":']""m Jan Feb Mar Apr  May  Jun Jul Aug Sep Oct  Nov Dec  Total
Sales (2018) 1829 1503 2109 2214 2052 2069 2222 2536 2182 2507 2346 2389 26138
Sales (2019) 2025 2015 2130 2350 2485 2276 2475 2472 2395 2576 2456 2659 2,831.4

DA ianicias ovantoos Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

(days)
Sales (2018) a8 41 a4 32 3 36 34 34 40 34 a8 33
Sales (2019) a7 43 41 40 39 42 30 42 45 43 41 33

Source: Anfavea

5.2  Development of the Argentine market

Argentina’s vehicle sales dropped 45.4% and vehicle production fell by 32.6% in 2019 compared to 2018.

Argentina’s automotive industry
Vehicle Sales Jan-Dez  Jan-Dez

(Locally-manufactured and imported) 2019(a) 2018(8) B
Total of Light vehicle | 372474 681,816  -45.4%
Total of medium and heavy vehicle 18,711 34,713 -46.1%
Total vehicle sales. | 391185 716529 | 45.4%
Exports 224248 269360  -16.7%
Imports | 260192 | 483980 -44.4%
Automotive trade balance (44,944) (214,629) -719.1%
Vehicle inventory variation in the period (%) [ (4.044) 12746 -1317%
Production of Light vehicle 314,787 466,649  -32.5%
Medium and heavy vehicle production 8,699 13,284 -34.5%
|Total vehicle production 323486 479,933 -326%

(*) Vehicle inventory variation = production - (sales + exports - mpinns;

(**) Source: Adefa/Arcaras Argentina/lHS.
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5.3  Vehicle production and sales in Brazil and Argentin a

The table below shows consolidated vehicle production and sales figures for Brazil and Argentina. The Company’s
domestic market comprises Brazil and Argentina.

Vehicle production Vehicle sales
Production and sales:
ROGAS Ml J‘;;?; < Ja;;l'):c variation J’;;: 2 Ja;u-:}:c variation
Light vehicle 3,118605 3,212,388 -2.9% 3,038,057 3,157,165 -3.8%
Medium and heavy vehicle 202,963 213,010 -4.7% 184,713 173,519 6.5%
| Total 3,321,568 3425308 -3.0% | 3,222,770 3,330,684 -3.2%

Source: Anfavea and Adefa

5.4  Vehicle production in the main export markets

The table below shows vehicle production during 2019 in North America and Europe, which are the Company’s
main export markets, compared with fiscal year 2018.

Vehicle Production in the main export market (in thousands)

Jan-Dec 2019 Jan-Dec 2018

Segment AlB
(A (8)
Production of Light vehicle 16,310 16,959 -3.8%
Production of medium and heavy vehicle 654 638 2.5%
North America 16,964 17,598 =3.6%
Production of Light vehicle 21,089 21978 -4.1%
Production of medium and heavy vehicle 644 677 -4.9%
Europe 21,733 22,656 -4.1%
Total Vehicle Production 38,697 40,254 | -3.9%
Source: IHS
6 C 's Fi ial and E ic Perf
ompany's Financial an conomic Ferrormance
Summary P&L 2019 2018 \':I"%A}. ::;:{ ];:’ 4019 4Q18 :;':]' ‘:‘;:]- :‘;‘.’
(R$ million)
(a) Ib_l | _(l? [il]_ (ab) tCI_ | (‘_'l_ {_Cl_ : l_ﬂl | (eld)
Net sales revenue 2,526.2 2,501.7 100.0% 100.0% -2.5% 595.7 8345  100.0% 100.0% 6.1%
Cost of sales (1,8859)| (1,901.8) -T4T% -T3.4% -0.8% (467.7) (512.8) -T85% -80.8% -8.8%
Gross profit 640.3 690.1 25.3% 26.6% T.2% 128.0 121.7 21.5% 19.2% 5.2%
Sefling and distribution expenses (166.9) (172.7)|  6.6% 6.7% -3.4% (44.8) (355) -7.5% -5.6% 25 6%
Ganeral and administraiive expenses (85.7) {93.9) -3.4% -3.6% -8.7% {24.4) {273) 41% -4.3% -10.6%
Technotogy and product development expenses (837 {80.0) -3.3% -3.1% 4.6% {20.7) {(22.8) -3.5% -3.6% | -8 2%
Other operating income (expenses)’ [ 8}_ BB | -0.3% 0.3% 177 3% {22} 67 4% 1.1% | -132 8%
Gains/losses on net monetary position? 484 | 248 | 1 Gh 1.0% 95 2% | 147 | 224 25% 35% | -34 4%
Equity in the results of investees (0.2) (01} 00% = 00% 100 0% (0.1)| - 0.0% 00% | -100.0%
Operating profit 3454 770 13T% 145% B4% §0.7 | 65.2 B.5% 103% | -222%
Finance income (costs), net (41.4) (218) -1.6% -0.8% 91.7% {12.6) 6.9) -21% -1.1% | 826%
Income tax and social contribution {48.2) (62.3)) -1.9% | -24% -22 6% 273 | 96 4 6% 1.5% -184 4%
Profit for the year 255.8 293.1 10.1% 11.3% “12.7% 654 67.9 11.0% 10.7% =3.7%
Profit for the year attributable to: Owners of the parent 259.0 2017 10.3% 11.3% “11.2% 66.2 67.9 11.1% 10.7% =2.5%
Adiributable to: Non-controlling-interests (3.2) 14 -0.1% 0.1% 328.6% {0.8) o0 -0.1% 0.0% -100.0%
EBITDA 440.8 466.9 17.4% 18.0% -5.6% 76.8 BB.6 12.9% 13.8% =11.5%
Margins:
Gross margin 25.3% 26.6% -13pp 21.5% 19.2% 23pp.
Operating margin 13.7% 14 5% 08 pp 8.5% 10.3% -18pp.
MNet margin aftributable to owners of the parent 10.3% 11.3% -1 p.p 11.1% 10.7% 04pp
EBITDA margin 17.4% 18.0% 06pp 12.9% 13.6% 0,7 p.p.
SG&A expenses to net sales revenue 9.9% 10.3% -0.3 p.p. 11.6% 9.9% 1,6 p.p.

1 Additional information is contained in item 6.10 of this document.
2 Additional information is contained in Note 39 to the financial statements at December 31, 2019 (Application of
IAS 29 - Financial Reporting in Hyperinflationary Economies).
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6.1 Net sales revenue and net revenue by market

It is important to note that the Company considers as Domestic Market the revenue generated from its operations
in Brazil and Argentina. For this reason, in this market, with respect to the consolidation of the financial statements,
the tables below show the negative exchange rate effects of the translation of the financial statements from
Argentine peso to Brazilian real.

The Company reported a reduction of 2.5% in its consolidated net revenue for fiscal year 2019 compared with fiscal
year 2018. The table below shows revenue by market and its respective impacts in terms of volume/price and
exchange rate variation period over period:

Net revenue by market 2018 Volume/Price  FX-Variation 2018 S vuil;mrice % FX-impacts l:::l‘

(RS Million) (a) {b) (c) (d) (bid) (cid) (ald)

_ & Domestic’ T66.0 51.1 (12.5) 7274 7.0% -1.7% 5.3%
% 5 Export 8925 (198.9) 54.2 10372 -19.2% 5.2% -14.0%
°F Subtotal 1,658.5 (147.8) aM.7 1,764.6 -8.4% 2.4% -6.0%
E Domastic* B74.1 108.0 (B4.5) 6306 17.1% -10.2% 6.9%
% Export 193.6 {13.5) 106 196.5 -6.5% 5.4% -1.5%
H Subtotal 867.7 945 (53.9) 8271 11.4% -8.5% 4.9%
Total 2,526.2 (53.3) 12.2) 2,501.7 -2.0% 0.5% -2.5%

* Domestic market includes Brazil and Argentina,

For 4Q19, the Company reported a reduction of 6.1% in its consolidated net revenue compared to the same period
in 2018. The table below shows revenue by market and its respective impacts in terms of volume/price and
exchange rate variation period over period:

% volumelprice HA.

Net revenue by market 4019 Volume/Price  FX-Variation 4Q18 % FX-impacts

impact (%)

(RS Million) {a) {b) {c) (d) (bid) (cid) (ald)
_ & Domestic' 169.4 (10.8) (1.9) 1821 -5.5% -1.1% -7.0%
% g Export 2032 (48.2) 4.2 2482 -19.8% 1.7% -18.1%
°% Subtotal 3726 (59.9) 22 4303 -13.9% 0.5% -13.4%
E Domestic? 175.8 336 (15.4) 1576 21.3% -8.8% 11.5%
E Export 473 (0.7} 14 46.6 -1.5% 3.0% 15%
é Subtotal 2231 329 (14.0) 204.2 16.1% -8.8% 9.3%
Total 5957 (27.1) 1.7 634.5 4.3% 1.8% 6.1%

' Domestic markel includes Brazil and Argentina.

6.2 OE sales

Domestic market:

In 2019, the domestic OE segment grew 5.3%, with a 7.0% increase in volume/price, offset in part by exchange
rate effects (-1.7%) arising from operations in Argentina (these operations were consolidated in our domestic OE
segment).

For 4Q19, the domestic OE segment posted a 7.0% drop, with a 5.9% decrease in volume/price, offset in part by
exchange rate effects (1.1%) arising also from operations in Argentina (these operations were consolidated in our
domestic OE segment).

During the year the major factors that affected sales in the domestic market were: positive performance of the
Brazilian automotive industry, including engine exports of our customers, in addition to an increase in heavy-duty
vehicle production, increase in our market share, and increase in Original Equipment Services (OES).

Foreign market:

In 2019, we saw a decline of 14.0% in this market, with
positive exchange rate effects of 5.2%, offset by a sBon) (a) (b) {alb)
decline of 19.2% in volumes. The table on the right original equipment

presents exports in hard currency for fiscal 2019 EUR 739 03.0 -20.5%
compared with fiscal 2018: uso 1525 187.8 -18.8%
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For 4Q19, we recorded a fall of 18.1% in this market
due to the positive exchange rate effects of 1.0%, offset
by a decline of 19.1% in volumes. The table on the right
presents exports in hard currency for 4Q19 compared
with 4Q18:

Export Sales by currency Oct-Dec 2019 Oct-Dec 2018 H.A. (%)
(million) (a) (b) {a/b)

Original equipment
EUR
usb

16.9
353

18.5
50.8

-8.6%
-30.5%

The main factors that impacted sales to the foreign market were: the negative performance of the automotive
sector in the main export markets of the Company, mainly Europe and North America, combined with the inventory
adjustment carried out by customers located in these regions.

6.3  Aftermarket sales

Domestic market:

In 2019, the domestic Aftermarket grew 6.9%, with a 17.1% positive impact of volume/price, offset in part by the
impact of changes in exchange rates (-10.2%) since we consolidated operations in Argentina in our domestic
Aftermarket.

When comparing 4Q19 with 4Q18, the domestic Aftermarket grew 11.5%, with a 21.3% positive impact of
volume/price, offset in part by the impact of changes in exchange rates (-9.8%) due to the same factors as
explained in the preceding paragraph.

This market saw sales rise along with the slight economic recovery in Brazil, principally in the second half of the
year, coupled with the launch of new products, such as air conditioning compressors, and promotional campaigns
for domestic Aftermarket customers.

Foreign market:
In 2019, our Aftermarket exports fell 1.5% compared
with fiscal year 2018, with a 6.9% decrease in

volume/price, offset in part by positive exchange rate

Export Sales by currency Jan-Dec 2019 Jan-Dec 2018 H.A. (%)
(million) (E)] {b) (alb)

effects of 5.4%. Chile and Paraguay are the markets  Aftermarket

that have had the largest fall in Aftermarket export EUR 13 28 -53.6%

volumes. The table on the right shows Aftermarket USD 51 a0 iR

exports in hard currency:

When comparing 4Q19 with the same period of 2018, H.A. (%)

our Aftermarket exports grew 1.5%, with positive sniBon) (a) (b) {a/b)

exchange rate effects of 3.0%, offset by the impact of  Aftermarket

volume/price (-1.5%). The table on the right shows EUR 05 0.3 66.7%
usD 11.1 12.0 -7.5%

Aftermarket exports in hard currency:

2019 was marked by protests in Latin America, which had negative impacts on the consumption in the region. The
protests in Chile in 2019, which started after a rise in public transport fare, along with the negative impact of
drought in Paraguay that hammered the agricultural sector, principally soybean crop, are examples of
macroeconomic factors that affected at some time the performance of our Aftermarket exports. By contrast, the
exchange rate variation contributed to reduce the impact of the fall in export volume in this market.

6.4  Consolidated export by region

The graph below shows our exports by geographic region in fiscal years 2019 and 2018:

34.8% 36.1%

16.0%
12.3%
]

North America South America Others

Europe

u2019 w2018
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6.5 Net revenue by segment

In 2019, the engine component segment posted a decline in sales of 1.9% and the filter segment registered a drop
of 7.3% compared with fiscal year 2018. For 4Q19 and 4Q18, the engine component segment and the filter
segment showed a fall in sales of 5.9% and 7.9%, respectively.

Net sales revenue by segment 2019 2018 :';}}' 4018 4018 ‘:‘}:1
(RS million) (a) (b) (a/b) (c) (d) (cid)

Engine components 22512 22950 -19% 5328 5662 -59%
Filters 2750 2967 -73% 629 683 -7.9%
Total 2,626.2 2,591.7 -2.6% 6957 63456 -6.1%

For the filter segment, it should be considered that in 2018 there were sales of tooling and research & development
services amounting to R$ 3.7 million. If we exclude this effect in the comparison, this segment would have a fall of
5.6% for the periods compared above. In addition, it is important to note that we do not export filters and, therefore,
there were no exchange rate effects on the filter segment as it was seen in the engine component segment.

6.6  Net revenue by product

The graph below shows the share of each product in the Company’s total sales in terms of percentage for fiscal
years 2019 and 2018:

262%  244% -
136% | 13.4% Wl 141% 132% 1.7% % % ' e e
e |

Pistons / Kits Rings Bearings Valves Filters Liners | Rings Valve train Other engine
inserts components

u2019 = 2018

6.7  Gross margin

The Company ended the year of 2019 with a gross margin of 25.3% (26.6% in 2018), while for 4Q19 gross margin
was 21.5% (19.2% in 4Q18), as shown below:

Summary P&L 2019 2018 ‘é’:}' ‘(':" ':5':]‘ 4019 4Q18 ‘{5‘3 ‘:":]‘ ?‘;:]‘
(R$ million)
(a) (b) (a) b) (alb) () (d) ] (d} (cfd)
Net sales revenue 2,626.2 | 26917 100.0% 100.0% -2.5% 595.7 634.5 100.0% 100.0% -6.1%
Cost of sales (1,8859) (1,901.6) -74.7% -T3.4% -0.8% (467.7) (512.8)] -78.5% -80.8% -8.8%
Gross profit 640.3 690.1  25.3% 26.6% -1.2% 128.0 121.7 | 21.5% 19.2% 5.2%
Gross margin 25 3% 26 6% -1,3pp. 21.5% 19 2% 23pp.

The gross margin for fiscal year 2019, when compared with fiscal year 2018, was impacted mainly by the following:
» Payroll taxation;

» Application of IAS 29 Financial Reporting in Hyperinflationary Economies:.

It is important to note that, without the effects of the application of IAS 29, gross margin would have stood at 26.7%
for 2019 and 23.0% for 4Q19, above the figures for 2018.

1Additional information is contained in Note 39 to the Financial Statements at December 31, 2019 (Application of
IAS 29 - Financial Reporting in Hyperinflationary Economies).
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6.8  Selling, general and administrative expenses

Between 2018 and 2019, selling expenses remained stable. For 4Q19, there was an increase in selling expenses,
which is attributable to non-recurring events. The decrease in general and administrative expenses in both periods
is attributable to the efforts to increase productivity also in the Company’s indirect areas.

Summary P&L 2018 2018 m ‘[:‘)‘ ':;: 4Q18 4018 T;; ‘t";:]‘ :':{;
(RS million)

(a) (b) (a) b) (afb) (<) (d) (c) (d) (cid)

Net sales revenue 2,526.2 2,5901.7  100.0% 100.0% -2.5% 595.7 6345  100.0% 100.0% -6.1%
Selling and distribution expenses (166.9) (172.7) 66% -6.7% -3.4% (44 6) (355), -75% -5.6% 25 6%
General and administrative expenses (85.7) (93.9) -3.4% -3.6% -8. 7% (24.4) (27.3) -4.1% -4 3% 10.6%
SG&A expenses | (252.6)  (266.6) 10.0% | 10.3% £.3% (69.0) (62.8) 116% | 9.9% 9.9%

SGE&A expenses to net sales revenue 10.0% 10.3% -0,2 p.p. 11.6% 9.9% 1,7 p.p.

Please note that, in both periods of 2019 there are the effects of the application of IAS 29, i.e., the reported
amounts would be smaller.

6.9 Technology and new product development expenses

The Company strategically focuses on identifying and exploiting opportunities for its products and services, aligning
capabilities and competencies with current market trends. It is therefore of utmost importance to continue to invest
in R&D with a focus on technological innovations that involve partnerships with customers, patent registration, and
launch of new products in the market.

VA V.A. HA. VA, VA HA.
Summary P&L 2019 2018 4019 4018
(RS million) (%) (%) (%) (%) (%) (%)
(a) () (a) (b) (alb) (e} (d) (c) (d) {erd)
Net sales revenue 2,526.2 2,591.7  100.0% 100.0% -2.5% 595.7 6345  100.0% 100.0% -6.1%
Ti gy and product d axXpenses (83.7) (80.0) -33% -3.1% 4.6% (20.7) (22.8) -3.5% -3.6% -9.2%

6.10 Other operating income (expenses), net

This account records a net expense of R$ 6.8 million for fiscal year 2019 and a net income of R$ 8.8 million for
fiscal year 2018, as shown in the table below:

Other income and expenses, net 2018 2018 Var. 4Q19 4Q18 Var.
(23 mithon) (a) (6)  (ab) () @ (e
Provision/Reversal for labor, cvil and tax contingencies 107 (4.6) 153 26 56 (3.0
Gains/losses on disposal of assets/other 21 (7.5) 96 2.4 (1.7} 98
Provision/Reversal for losses on products (1.8) (2.2} 04 (2.1) (2.2) 01
Provision for restructuring - 02 (0.2)

Electric power 1.0 28 (1.8) 02 0a (0.7)
Gains on sale of assets of subsidiary MAHLE Hirschvogel Forjas S A - 2.7 @20

Provision for environmental liability (5.2) {(2.2) (3.0 (1.0) {2.2) 12
Provision/Reversal for obsolescence (0.1) 84 (8.5) 0.1 8.2 {81
Recovered taxes (Reintegra) 07 122 (11.5) 0.1 34 (3.3)
Export Expenses (Argentina) (12.5) (5.5) (7.0} (1.8) (5.5) 37
Other income/expenses (1.7) 45 (6.2) (2.4) 6.2 (8.6)
Total other income and expenses (6.8) 8.8 (15.6) (2.2) 6.7 (8.9)

The major variances in the periods were as follows:

» The positive variance in "Provision/reversal for labor, civil and tax contingencies” was mainly due to
favorable court decisions on lawsuits;

» The positive variance in “Gain on disposal of assets/products” was related to the sale of machine;

» The negative variance in revenue from taxes recovered (Reintegra). Reintegra is a tax refund program for
exporters and was effective until March 2018;

» The line item of export expenses (Argentina) refers to the new export tax imposed by the Argentine

» government (3 pesos per dollar on exports).
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6.11 Operating result measured by EBITDA

EBITDA was R$ 440.8 million for fiscal year 2019 (R$ 466.9 million in 2018), with an EBITDA margin of 17.4%
(18.0% in 2018). The table below displays changes in the components of the operating result for the periods under

review:
* Gainsilosses on : Gainsilosses on the Technology and
EBITDA net monetary Gene]’ul a'!d o Selling apd recoverable value Equity in the results product Other operating G = EBITDA
2018 position (Argentina e, % PR of accounts of investees development Income (expenses) FORS et 2019
1A5 29) s i receivable expenses
466.9 236 8.2 55 5.8 - {0.1) 3.7} (15.6) (49.8) A40.8
EBITDA margin EBITDA margin
18.0% 17.4%

For 4Q19, EBITDA was R$ 76.6 million (R$ 86.6 million for 4Q18), with an EBITDA margin of 12.9% (13.6% for
4Q18). The table below displays changes in the components of the operating result for the periods under review:

General and s ! L - Selling and
EBITDA 2y ik . product Equity in the results recoverable value net monetary 2 s Other operating EBITDA
Gross income Dy i 2 = distribution G
4018 e i P of of position [Argentina e income (expenses) 4019
tania EXpEnses receivable 1as 29) e
BE.6 8.3 4.5 .9 Z1 {0.4) - {7.7) (9.1} (8.9) T6.8
EBITDA margin EBITDA margin

13.6% 12.9%

1 Additional information is contained in Note 39 to the financial statements at December 31, 2019 (Application of
IAS 29 - Financial Reporting in Hyperinflationary Economies).

6.12 Financial result, net

In 2019, the Company recorded net finance costs of R$ 41.4 million versus finance costs of R$ 21.6 million in 2018,
representing a year-over-year negative variance of R$ 19.8 million.

2019 2018 Var.
Finance income and costs (R$ million) 2% AT13 SR Ll
(a) (b) | (a-b) (c) (d) (c-d)

Interest income on financial investments 5.1 6.4 (1.3) 1.8 19 (0.1)
Interest on loans (14.9) (10.5) 4.4) “4.2) (3.3) (0.9)
Other income (0.5) 1.0 (1.5) (2.3) (0.0) (2.3)
Finance costs, net (10.3) (3.1) {7.2) 4n (1.4) (3.3)
Exchange variation, net 24 456 (43.2) (5.1) (3.0) (2.1)
Gain (loss) on dervatives (2.9) (26.4) 235 31 62 (3.1)
Exchange variation and Gain (loss) on derivatives (ii) (0.5) 19.2 {19.7) (2.0) 3.2 {6.2)
Monetary variation, net (24.6) (32.3) T.T 4.4) (8.1) a7
Other (6.0) (5.4) (0.6) (1.5) (0.6) (0.9)
Monetary variation, net + Others (jii) (30.8) (37.7) 74 (6.9) en 28

Finance income (costs) (i + i + iii) (41.4) {21.8) | (19.8) (12.6) (6.9) (5.7)

The negative variance of R$ 1.3 million in “Interest income on financial investments” from 2018 to 2019 was due to
the decrease in the average levels of financial investments to R$ 112.1 million in 2019 from R$ 123.8 million in
2018, along with a reduction in the interest rates to 5.5% p.a. in 2019 from 6.3% p.a. in 2018. When comparing
4Q19 to 4Q18, the negative variance in “Interest income on financial investments” was R$ 0.1 million, due to the
reduction in interest rates to 4.8% p.a. in 4Q19 from 6.2% p.a. in 4Q18. In both periods, the movements followed
the cut in Brazil's basic interest rate (SELIC).

The negative variance of R$ 4.4 million in “Interest expenses on loans” from 2018 to 2019 was due to the increase
in the average levels of borrowings to R$ 382.8 million in 2019 from R$ 269.6 million in 2018, considering that the
weighted average cost was maintained at 4.3% p.a. for both periods. When comparing 4Q19 to 4Q18, the negative
variance in “Interest expenses on loans” was R$ 0.9 million, attributable to the increase in the average levels of
borrowings to R$ 401.2 million in 4Q19 from R$ 296.9 million in 4Q18 while the weighted average cost remained
stable at 4.6% p.a. in 4Q19 and 4.5% p.a. in 4Q18.
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With respect to item “ii” of the table above, please note that these two line items “Exchange rate variation, net” and
“Gain (loss) on derivatives” should always be analyzed together, because the Company monitors and manages its
foreign currency exposures and continually assesses whether it needs to use derivatives to hedge its foreign
exchange risk. The objective of the currency hedging program is to minimize foreign exchange risks that could
arise from adverse market conditions and negatively impact the Company’s profitability. Also, with respect to
foreign exchange risks, the hedging policy is to protect the estimated cash flow position (budget) and actual cash
flow (balance sheet) denominated in and/or indexed to foreign currency through derivatives (NDF — Non-
Deliverable Forwards). Additional information is provided in Note 36 to the Financial Statements at December 31,
20109.

The table below shows interest rates and average amounts of debt and investments:

Interest rates and volumes 2019 2018 Var. 4T19 4T18 Var.
(average) (a) (b) | (a-b) (c) (d) (c-d)

Investment Yield* 5.5% 63% -08pp. 4.8% 62% -14pp
Cost of dabt 4.3% 4.3% 00pp 4.6% 4.5% 01pp.
Investments - average (RS million) 112:1 1238 -9.5% 155.2 1218 27 4%
Average debt (R$ million) (382.8) (2696) 42.0% (401.2) (296.9) 351%

* Bank deposit certificates (CDBs) and repurchase agreements with an average interest rate at 99.0% of the interbank deposit rate (CDI)
issued by top-tier banks in Brazil

There has been a 42.0% increase in average debt from R$ 269.6 million in 2018 to R$ 382.8 miillion in 2019, due to
new borrowing agreements, principally export financing (NCE) and advance on foreign exchange contract (ACC).
When comparing 4Q19 to 4Q18, there was an increase of 35.1% in average debt to R$ 401.2 million in 4Q19 from
R$ 296.9 million in 4Q18, due to new loan agreements, principally NCE, study and project financing (FINEP), and
ACC.

The positive variance in “Net monetary variation + Other” for the periods presented was due to the monetary
adjustment to the provisions for labor, tax contingencies and judicial deposits.

6.13 Income tax and social contribution

At December 31, 2019, the Company recorded a provision for consolidated income tax and social contribution
expense of R$ 48.2 million (expense of R$ 62.3 million at December 31, 2018) as detailed below:

- Current tax: expense of R$ 38.6 million generated principally by the parent company and its subsidiary
MAHLE Argentina S/A,

- Deferred tax: expense of R$ 9.6 million with no impact on cash, comprising mainly changes in provisions
and realization of differences measured according to Law 12.973/14.

Additional information is provided in Note 15 to the Financial Statements at December 31, 2019.

6.14 Net profit

Net profit for fiscal year 2019 was R$ 259.0 million, representing a decrease of 11.2% from R$ 291.7 million in
fiscal year 2018, while net margin was 10.3% for 2019 and 11.3% for 2018. For 4Q19, net profit was
R$ 66.2 million, down 2.5% from R$ 67.9 million in 4Q18, while net margin was 11.1% in 4Q19 versus 10.7% in

4Q18.

V.A V.A. H.A. VA V.A. H.A.

Summary P&L 2019 2018 4019 4Q18

(RS million) (%) (%) (%) (%) (%) (%)

(a) (b) (a) (b) (alb) (<) (d) (c) (d) (cid)

Net sales revenue 2,526.2 2,591.7  100.0% 100.0% -2.5% 595.7 6345 100.0% 100.0% -6.1%

Profit for the year attributable to: Owners of the parent 259.0 291.7 10.3% 11.3% -11.2% 66.2 67.9 1.1% 10.7% -2.5%
MNet margin attributable to owners of the parent | 10 3%_ 11.3% -1 p.p 1 1%_ 10.7% 0.4 p.p.

MAHLE Metal.Leve S.A. | Release de Resultados 2019 /4T19 -



-~ Resultados 2019/ 4T19.-

The Company’'s basic earnings per share for fiscal year 2019 was $2.0188 while in the previous year it was
$2.2732.

Additional information on basic earnings per share is contained in Note 27 to the Financial Statements at
December 31, 2019.

6.15 Investments

The table below shows investments and total accumulated depreciation for fiscal years 2019 and 2018:

CAPEX & Depreciation (R$ million) 2019 2018
Capex 998 90.5
Total depreciation 96,6 896

Capex 2019 2018
% of Net sales revenue 4.0% 3.5%
% of Depreciation 103.3% 101.1%

In 2019, the Company invested in R&D equipment, energy efficiency programs, new machinery and equipment in
order to increase productivity and quality, new products, new buildings, information technology, among others.

Additional information is provided in Notes 17 and 18 to the Financial Statements at December 31, 2019.

6.16 Net position of financial assets and liabilities
At the end of 2019, the Company'’s net debt was R$ 188.3 million versus R$ 153.3 million at the end of 2018.

Net indebtedness 12312019 12312018 vagation % Debt % Debt
(R$ million) (a) () (b (a) (b)
Liabilities (i) 394.1 2916 1025 100% 100%
Short-term 213.9 160.4 535 54% 5%
Long-term ' 180.2 132|490 46% | 45%
Cash / banks / cash investments/ Loans - related parties (ii): (205.8) (138.3) (67.5)
Net position (i + i 188.3 1833 30

The charts below show the maturities of the liabilities classified into short-term and long-term at the end of 2019,
which represents 54% and 46%, respectively, of the debt displayed in the table above:
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The chart below shows our borrowings broken down by type of facility for 2019 and 2018:
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12.31.2019 12.31.2018

FINEP 49.3% FINEP 50.2%
ACC INCE 46.9% AcCC* 45.1%
BNDES 3.8% BNDES-Finem 4.7%

' Advance on exchange contract

The chart below shows our borrowings at December 31, 2019, broken down by type of facility with respective cost,
and the Company’s weighted average cost:

49.3%
46.9%
7,07%
4.96% .
o T ————— - w———— 4. 7%,
1.23%
®
3.8%
FINEP . ACC I/ NCE . . BNDES
Share of each t tion in total borrowing e Cost(p.a) =@ Weighted average cost(p.y.)

6.17 Distribution of interest on capital to shareholders

At the Board of Directors’ Meeting held on December 26, 2019, the Board approved the distribution of Interest on
Capital in the amount of R$ 11.9 million for the period from November 1, 2019 to December 31, 2019.

For more information about this payout, please refer to Aviso aos Acionistas (Notice to Shareholders) on the
Investor Relations website at: https://ri.mahle.com.br/pt/comunicados-e-atas/avisos-aos-acionistas

In fiscal year 2019, the Board of Directors approved the distribution of R$ 81.9 million in Interest on Capital (gross),
which will be submitted to the Ordinary General Meeting for approval in April 2020, as shown below:

D Record Data Date Ex-interest on B D Type of Period | Refarence Year Total Gross Amount  Gross Amount per Met Amount per

equity payout {in RS millien} Share (In R$) Share {in R$)
December 26, 2019 December 26, 2019 1/3/2020 May 25, 2020 Interest on capital Movember 2019 - December 2019 2019 11.8 00929136226 007397685792
November 11, 2019 November 11, 2019 117222019 December 20, 2019 Interest on capital 01/01/2019 fo 10/31/2019 2019 700 0.5455855350 04637307048

7 Investor Relations and Capital Market

During 2019, our Investor Relations team handled contacts with investors and the general market. Investor
Relations also participated in meetings, conferences, site visits, conference calls and capital market events, and
was responsible for communication via telephone and e-mails.

7.1 Stock performance and free float turnover

The graphs below show the market performance of LEVE3 stock, Average Daily Trading Volume (ADTV), and the
ratio of average turnover to free-float market capitalization:
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Average Daily Trading Volume (ADTV)

and Turnover Ratio
Period 1Q19 2Q19 19 4Q19
m
+14,65%

Jan-2019  Feb-2019 Mar-2019  Apr-2019  May-2019  Jun-2019  Jul-2018  Aug-2019  Sep-2019  Oct-2019  Nov-2019  Dec-2018

Trading Volume

6.5 6.8 54 6.8
(RS million)

Turnover (%) 0.63% 075% 057T% 0.72%
M  December, 28 2018= 100 —LEVE3 —lBOV

7.2  Shareholder structure

At the end of 2019 and 2018, the Company’s existing shareholder base and free float are as follows:

70.0% 70.0%

e 18.4%
o . 10.3%
Controlling shareholder Local investors Foreign investors Individual investors

=2019 = 2018

The graph below shows the main countries from which the Company's free float investors are from at the end of
2019 and 2018:
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8 Corporate Risk Management, Internal Controls and Compliance

s
E

The Executive Board is responsible for overseeing the Company’s internal control environment, compliance and
corporate risk in order to achieve sustainable performance of creating and enhancing shareholder value.

In this context, MAHLE has the following tools to support its commitment to transparency, ethics and continuous
improvement of the internal control environment:

v' Compliance Program establishes rules and guidelines on how we operate and conduct business,
focused on anticorruption and antitrust issues, among others.

v/ Systematic risk management process where the managers of the business units and corporate
functions are responsible for identifying, reporting and controlling risks within their units/areas in
accordance with the risk management policy.
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v'Internal Audit function performs independent periodic assessment of the effectiveness of the risk
management, internal control environment, and rules and procedures established by management.
Internal Audit produces recommendations to improve the Company’s internal control and risk
management processes in line with industry best practices to promote a more proactive approach to
identifying, preventing and controlling risks.

9 Corporate Governance

The Company adopts good corporate governance practices based on the principles of transparency, fairness,
accountability and corporate responsibility. Since July 2011 the Company shares are traded on Brazil's stock
exchange B3's Novo Mercado (New Market) listing segment that requires adherence to more stringent corporate
rules than those present in Brazilian legislation.

The Company must resolve disputes by arbitration of the Market Arbitration Chamber pursuant to the binding
arbitration clause in its bylaws. The Board of Directors and the Executive Board are involved in the management of
the Company, with each having specific roles and responsibilities.

The Board of Directors has five permanent members and five alternate members, of whom one permanent member
(and his/her respective alternate member) is independent and elected by the minority shareholders. Two other
members appointed by the controlling shareholder are considered independent as he/she does not have
connections with the controlling shareholder, has not been an employee or officer of the Company in the last three
years, is not a significant supplier of the Company and does not receive remuneration from the Company (other
than Board member’s remuneration).

The Company also has a Supervisory Board composed of three permanent members and three alternate
members, of whom one permanent member (and his/her respective alternate member) is appointed by the minority
shareholders and two by the controlling shareholder.

The Board of Directors approved on June 27, 2011 the Disclosure and Trading Policy, which was amended on
August 8, 2014 and later on November 14, 2019 to include the prohibition on trading of the Company’s stock and
respective rights and derivatives fifteen (15) days before the public disclosure of quarterly information (ITR) and the
annual financial statements of the Company.

In addition, the Company has a risk management policy that was approved by the Board of Directors on March 16,
2016. This policy is intended to provide a framework for the management of risk and establish the roles and
responsibilities for risk management and is aligned with global risk management and internal control procedures
implemented by the Company.

Furthermore, the Board of Directors approved on January 22, 2019 its revised Related-Party Transactions Policy,
including Appendix 1 (Specific Procedures — Resources, Services and Duties) and, on May 21, 2019, Appendix 2
(Specific Procedures — Products). The purpose of this policy and appendices is to establish rules and procedures to
be followed by MAHLE Metal Leve S.A. and its subsidiaries when entering into transactions with related parties, in
order to avoid and manage any conflicts of interest arising from such transactions.

10 Excellence and Technological Innovation

The innovation culture is one of the key drivers to increase competitiveness and business diversification. To this
end, the ability to cooperate with other players is the key to prospecting new cutting-edge technologies at an
increasingly faster rate and in detail. Recognized for its ability to transform ideas into new products, with high levels
of intellectual property protection, MAHLE is open and ready to work with different external partners. From
traditional customers and suppliers to generation of knowledge with universities and institutes, MAHLE is producing
projects at different stages of collaboration in order to remain constantly at the forefront of technology to solve
mobility challenges.

Changes in legislation and tax incentives for investments in R&D for the automotive industry established by the
ROTA 2030 Program — which was signed at the end of 2018 and which, among other things, calls for automakers
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to improve the fuel efficiency in passenger cars, sport utility vehicles (SUVs) and light commercial vehicles sold in
Brazil — offer many more opportunities for MAHLE Metal Leve S.A. to develop technologies that are more efficient
and more environmentally friendly than before. Brazil’'s vocation to offer biofuel solutions has put Brazil and the
Company at the forefront of this move and our R&D team has solid experience in developing solutions that better fit
with this reality.

The Company is preparing itself to meet on various fronts the challenges posed by new developments and trends
without fear of changes and with a robust team that is capable of keeping the Company current and relevant to
develop integrated product and service solutions that help customers implement their strategies to meet the
requirements of both ROTA 2030 and PROCONVE (motor vehicle emission control program). Technologies
developed by the Company in Brazil allow large customers to remain competitive and compliant with legal and
regulatory requirements.

In 2019, the MAHLE Technology Center started projects under an agreement signed with Brazil's Innovation
Agency FINEP in 2018 on joint financing for research and development of new products and processes in 2019,
2020 and 2021. According to the strategic innovation plan approved by FINEP, the Tech Center Engineering will
work toward being able to improve and create new solutions that are suitable for the requirements of ROTA 2030,
principally related to biofuel and energy efficiency.

In terms of intellectual property production, we entered six new filings of patents in Brazil, USA, India and Europe.

11 Human Resources

Establishing a workplace of mutual respect and professional development is one of the most important challenges
of the Human Resources department. As a strategic partner of the business, one of the main functions of the
Human Resources is to assist the organization in implementing its strategy and prepare the Company for the
transformation in mobility and digitalization. To achieve this, we seek to assist the business units in managing the
organizational and structural change processes.

Diversity and global dialogue among business units are vital to the success of MAHLE. This can be seen in many
initiatives, including the Organizational Health Index (OHI) project where actions are developed together with
subprojects with the involvement of all business areas and units. MAHLE employees at our worldwide locations
participate in numerous initiatives. One of the OHI subprojects included the implementation of our new vision
across the group, which integrated all marketing and HR activities and also helped define new principles of
leadership.

The recruitment organization has professionals connected via corporate network to sustain the realignment and
harmonization of the recruiting function and identify the best internal and external candidates, in addition to
systematically identifying personnel qualification requirements for the transformation in our industry and
implementing necessary actions such as continuous development of our personnel sourcing instruments aimed at
specific target groups and design of the necessary qualification programs.

We are currently running the Regional Talent Circle whose objective is to establish actions for the identification and
development of talents to meet new challenges and the next steps of their careers. Our multifunctional succession
planning promotes the exchange of talents between functions and regions and therefore contributes to establish a
global mindset under the motto ‘One MAHLE - One Team'. At the same time, we are focused on preparing our
Company and our employees for the future. Together we are shaping the change in the automotive industry.

Another project that supports the MAHLE strategy is the new HR operational model, which sets forth actions to
strengthen the HR organization through standardized and efficient processes, systems and structures and a plan to
implement new structures and processes necessary for the HR digitalization. Our objective is to increase efficiency
and effectiveness through standardization and digitalization. By doing so, we aim to achieve sustainable cost
reductions and contribute to improve performance. The HR and IT teams from all MAHLE locations around the
world are working closely together with the goal of implementing a global HR system.

MAHLE Metal.Leve S.A. | Release de Resultados 2019/4T19



- -Resultados 2019/4T19.

R . — =

Another mission of Human Resources is to promote active and ongoing relationship with neighboring communities.
With immense satisfaction, we see our investments as an incentive for the voluntary participation of our employees
in projects and social actions supported by MAHLE.

In this way, we strengthen knowledge and diversity by being agents of transformation beyond our walls in order to
build an environment that is more productive and competitive in our organization and better for society.

At December 31, 2019, MAHLE Metal Leve S.A. and its subsidiaries employed 6,930 people.

12 Integrated Management System, Safety at Work & E  nvironment

MAHLE Metal Leve invests heavily in improvements in the workplace and in implementing sustainable actions with
focus on Respect and Commitment.

For purposes of prevention and better quality of life of our employees, measures to reduce workplace accidents by
means of accident statistics and commitment from leaders and teams ensure that employees follow good safety
practices. In addition to investments in new equipment and resources, workplace safety communications were
implemented to encourage the teams to work more safely. Moreover, our units have been audited and certified in
accordance with international standards OHSAS 18001 (Health & Safety) and ISO 14001 (Environment).

The TERRA environmental program in our region is to encourage initiatives and targets focusing on four pillars:
Water, Energy, Waste and Effluents. This program is aimed at developing and fostering a culture of sustainability
through the appropriate use of natural resources and the deployment of technologies to reduce environmental
footprints.

We held social and environmental lectures activities for the community. Some of these activities were at events for
customers and partners. All of these efforts ensure we deliver optimum outcomes, aligned with global best
practices and as part of a continuous improvement process.

With regard to Safety and Environment, we worked to reduce the accident frequency rate; we improved safety
culture within the workplace through safety tours and our Safety First campaign that comprises extensive measures
to guarantee safety at work. Further, our employees were invited to assume a personal commitment to safety
based on the principle that work is never so urgent that we cannot take time to do it safely; and we implemented
new Terra program initiatives with impressive environmental benefits.

All our efforts aim to ensure the highest standards in line with global best practices, as part of our continuous
improvement process.

13 Coronavirus

On January 31, 2020, the World Health Organization (WHO) declared the new coronavirus (COVID-19) a global
health emergency and, on March 11, 2020, the WHO officially declared the coronavirus a global pandemic as the
virus has spread across all continents. In many countries the cases of COVID-19 cases continue to grow. The
markets have reacted negatively to the escalating pandemic and the stock market has gone through a period of
strong turbulence, including circuit breakers triggered at the Brazilian stock exchange B3. In the next quarters the
automotive industry will face challenges not yet measured, which will impact the auto parts manufacturers both in
Brazil and abroad.

The Company is closely monitoring the possible effects of the coronavirus pandemic on its business. It is too early
to determine the impacts and magnitude of the coronavirus crisis on the Company’s future results. However, we
are monitoring the impacts on the Brazilian economy and on the Company’s operations and, if needed, we will
disclose additional information in a timely manner.

In view of the foregoing, Management will submit the resolution to retain the Company’'s remaining profits to
shareholders for a vote.
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14  Independent Auditors

In accordance with CVM Instruction 381/03, the Company and its subsidiaries take appropriate steps to ensure that
the provision of non-audit services by the external auditors does not create any conflict of interest or impair the
independence and objectivity of the external auditors.

During fiscal year 2019, the Company did not engage KPMG Auditores Independentes to perform non-audit
services; therefore, there is no situation that could constitute conflict of interest under that Instruction.

15 Executive Board's Declaration

In compliance with the provisions of CVM Instruction 480, the Executive Board hereby declares that it has
discussed, reviewed and agrees with the financial statements for the fiscal year ended December 31, 2019 and the
opinions expressed in the independent auditor’s report.
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17  Exhibits

17.1 Balance sheet

BALANCE SHEET (CONSOLIDATED) 12.31.19 12.31.18

ASSETS 2,327.7 2,316.1

Current assets
Cash and cash equivalents
Financial investments
Trade accounts receivable
Inventories
Recoverable taxes
Income tax and social contribution recoverable
Other assets

Non-current assets
Deferred taxes
Loans to related parties
Recoverable taxes
Income tax and social contribution recoverable
Investments in subsidiaries
Property, plant and equipment
Intangible assets
Long-term assets in use
Other assets

1,096.8

80.7

88.1

394.3

396.1
459
60.2
315

1,230.9

18
37.0|

17.2

03
644.0

469.6

20.1

409

1,106.3
39.7
57.9

4376
401.4
79.6
47.4
427

1,200.8

133
40.7
20.4
05
645.5
466.9

225

LIABILITIES 2,327.7 2,316.1

Current liabilities
Salaries, vacation and social charges
Trade accounts payable
Lease liability
Income tax and social contribution payable
Borrowings
Provisions
Other liabilities

Non-current liabilities
Borrowings
Trade accounts payable
Deferred taxes
Provisions
Other liabilities

Consolidated shareholder's equity
Capital stock
Revenue reserves
Retained earnings (accumulated deficit)
Proposed dividends
Other comprehensive income
Cumulative translation adjustments
Non-controlling interests
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587.1
67 6
149.5
37.7

2139
8.8
456

64.0
443.6

1802

16.2
31
2353

88

1,207.0
966.3

308.0

1756
36.6
(182.9)
(6.6)

561.4
823
156.8
275
160.4
457
88.7

401.7
131.2
43
2581
8.1

1,353.0
966.3
295.1

10.7
192.2
216
(129.5)
(3.4)
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17.2 Statement of income

12.31.19 12.31.18
INCOME STATEMENT (CONSOLIDATED)
(a) (b)

Cost of sales (1,885.9) (1,901.6) -0.9%
Gross income 640.3 690.1 -1.2%
Operating income (expenses) (294.9) (313.1) -5.8%

Selling expenses (165.3) | (168.8) _ -2.1%

Gains/losses on the recoverable value of accounts receivable (1.6) (3.9) -100.0%

General and administrative expenses (85.7) (93.9) -8.7%

Technology and product development expenses (83.7) (80.0) 4.6%

Other operating income (expenses), net (6.8) 88 175.5%

Gains/losses on net monetary position 484 248 100.0%

Equity in the results of investees (0.2) (0.1) 47.2%
Profit before finance income and costs 345.4 377.0 -8.4%

Finance income 1159 1703 | -32.0%

Finance costs (157.3) (191.9) -18.1%
Income and social contribution taxes 304.0 355.4 -14.5%

Current Income tax and social contribution (38.6) (76.4) -49.4%

Deferred Income tax and social contribution (9.6) 14.1 -167.8%
Net income for the period 255.8 2931 -12.7%

Atftributable to: Owners of the parent 259.0 291.7 -11.2%

Attributable to: Non-controlling-interests (3.2) 1.4 331.2%
Basic and diluted earnings per share (in reais) 2.01883 227324 -11.2%
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17.3  Statement of Cash Flow

STATEMENT OF CASH FLOWS (CONSOLIDATED) 12.31.19 12.31.18

Cash flows from operating activities

Profit (losses) before tax 304 1 3553
Depreciation and amortization 954 | 899
Equity in the results of investees 02 01
Interest and monetary and exchange variations, net 298 202
Losses/(gains) on derivative financial instruments 0.1 (2.6)
Result on disposal of property, plant and equipment (2.1) (3.0)
Provision (reversal) for impairment of trade receivables 03 4.4
Provision (reversal) for contingencies and legal obligations (22.1) (1.7)
Provision (reversal) for guarantees 23| 4.7
Other provisions (reversal) 25 | 18
Recognition (reversal) of provision for impairment of the property, plant and equipment and intangible assets 01| (0.2)
Provision (reversal) for losses on inventories 42| 1.1
Interest expense on lease liability 28 -
Gain / loss on monetary variation, net (48.4) (24.8)
Changes in assets and liabilities
Trade accounts receivable and related parties 430 | (53.8)
Inventories 23 (50.6)
Recoverable taxes 626 (18.5)
Other assets (6.4) (4.3)
Trade accounts payable and related parties (7 3)_ (15.0)
Salaries, accrual for vacation and social charges (14.7) (0.6)
Taxes and contributions payable (3.6)| (6.0)
Other liabilities (26.7) (60.9)
Cash from operations 418.4 2355
Income tax and social contribution paid (69.9) (80.8)
Net cash used in operating activities 348.5 154.7
Net Cash from Investment Activities (86.6) (99.3)
Loans granted to related subsidiaries (570.6) (393.2)
Loan repayments received from related parties 5745 | 3734
Additions to property, plant and equipment (86.6) (81.4)
Additions to intangible assets (6.9): (9.1)
Proceeds from sales of property, plant and equipment 30 1.0
Net Cash from Financing Activities (194.0) (128.7)
Proceeds from borr.uwmgs 3285 2573
Repayment of principal of loans (2251 )' (147.3)
Payment of interest on loans (12.6) (8.8)
Dmidends and interest on capital paid (276.1 )' (229.9)
Related Party Loans - 1201
Payment of Related Party Loans = | (120.1)
Repayment of the principal of the lease liability (B_?)' -
Effect of foreign exchange variation on cash and cash equivalents 3.3 1.8
Net increase (decrease) in cash and cash equivalents 712 (71.5)
Cash and cash equivalents at the beginning of the period 976 169.1
Cash and cash equivalents at the end of the period 168.8 | 976
Increase (Decrease) in cash and cash equivalents, net 712 (71.5)
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